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AND
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Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X
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Petitioner,
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CIAR AFICIONAI

A NEwW MEN'’S
LIFESTYLE MAGAZINE

In launch a new magazine in 1992 calls for a stiff drink and a

fine cigar.

I must confess ar the outset, however, that the force inside me is
so strong that | have abandoned conventional business wisdom. |
acted solely on my publishing instinct, and the passion | hold for
the subject of this new publication.

I've dreamed for more than a decade about creating 2 magazine
for cigar lovers. But it was during a visit to Cuba in the fall of 1991,
while “on assignment” to write a cover story for The Wine Spectator,
that | realized | could wait no longer. | decided then and there to

make the dream 2 reality

The response to CIGAR AFICIONADO to date has been extraordi-
nary. | had never realized that cigar lovers were so starved for infor-
mation. Inside this magazine, you'll discover new facts and secrets
about cigars: how they're made, who makes them and which brands
are the best. In each issue we'll also report on our editors’ blind
taste tests which will rate cigars from around the world based on

their qualiry.

CIGAR AFICIONADO is about taste. But ir is not limited to the
taste of a great smoke. This magazine intends to awaken and

explore many of the pleasures that drive successful men.

Men like you want to know about grear resorts for special vacations,
as well as the world's best restaurants where fine food and wines are
matched with well-stocked humidors, You want to understand men’s
drinks—LCognac, Scotch, vintage Port and fine wine. Here, you will
find insights into these potions of pleasure, as well as specific recom-
mendations unlike those found in any other magazine.

Cicar AFCIONADO will also explore collgctibles, unique trips,
emerging hobbies, gambling, fashion and new ideas, in a style differ-
ent, we believe, from any other men’s magazine. Our editors will

travel the world, making every effort possible to turn you on.

CiGAR AFICIONADO may not be for every man. But we do dream
about creating a very special magazine for the individual who wants
the very most out of life. If you share that desire, welcome.

This magazine is for you

Very truly yours,

e 00

Marvin R. Shanken
Editor and Publisher
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Talk about people seizing an apportunity.

That's the best reason we can come up with for our mailbox vver-
Howing wich lerters and faxes since we announced the coming of
ClGar AFICIONALO nine months ago. We've been literally flouded
with mail from cigar lovers. It seems that people have some pent-up
desire to express their feelings about cigars, anti-cigar fanatics and

just about everything else, including vur new magazine

ClGak ARCIONADRO had always planned a Lerters to the Editor
page. But we had no idea the response would be so uverwhelming.
So, this is really more than a letters page. It's a forum. It's a place
where you, the reader of CIGAR ARICIONADO, can talk abour the

subjects thar matter most to you.

S, keep the cards, faxes and letters coming. Send them to me ar
CiGar ARICIONADO, 387 Park Ave. South, Sth Floor, New York,
New York, [0Q16, or fax (212)684-3374. In the next few pilges,

you'll see a small sample of whut people had on their minds.

Here's to Happy Smoking,

0 A

Marvin R. Shanken
Editor & Publisher

list tor the first issue of your

fortheonning public icion for
cigar lovers, | know he will
wanr to subseribe.

Thank you,

Ellen Bivins
Amadrillo, Texas

Editor's Respomse: Thanks
Ellen. I only wish there were

more wives out there like youu

March 8, 1992
Dear Marvin:

One of the simple pleusures
in life fur a gentlemun is fine
cigars and sumehow this hay
been lost in America. |
applaud your efforts to publish
a magazine Jevoted to the
cigar. It needs a comeback and
your magazine should be o
great help

Sincerely.

W.C. Thompsun

Salisbury, North Carulina

Nuw. 22, 199]
Dear Marvin;

I am one of the unfurtunates
whuse wife won't ler him
smoke cigars at home (unless
I'm vurside, ar least 50 feer

from the house!.

I have just vne request
could you pur a Field and
Stream cover on it!

Sincerely,

Doug Grissom

Arlington, Texas

Editr’s Response: Your wif
shorddn’t mind sour Croan
AFICIONADY ar home; after ull

Wil el
i j "‘ " }
fuaine elds ftkec s of the

g e prokable

April 12, 1992
Dhar Marvin:

There are, as YO Dt ltrlp|'\—
ably know, vanous subrle and
Hint=si-subrle Wily> 4 of setnng
Hawvama cigars here in the 1S,
[ hope your new magazine
niever imvestigires thiss it will
ruin it for the rest of us wha
INancuver o .|'|c hL‘si U'ruur
abilivies to keeep onrselves

content.

Unitil not long sigo, there was
i store i Moscow called
"Crvana," where Cuba's best
wits on sule, for rubles. When |
found myself writimg 2 movie in
Muscow in late 1989, my pro-
Jueer, s devoue cigar smoker
who knows Cohibi s the best
in the world Gind there's no
poant n debating this), rold me

where to tind the \l”lu[\.

Larrived to tind an empry
storetront and sin even emprier
interior. A& whire-couted elder-
ly woman sat collapsed in
chiur behind the bare counter.
When | asked her whether
there were any cigars avail-
,lhlc. rhc murh:rui 51 =Il|t'|:|1|n1_'
abour coming back the follow-
ing day. The next mormmg |
arrived o nnd 300 people
cramming the shop. and
spilling purside. Elbowing my
way i | tound one selt
appointed tellow giving oue
numbers—a timilar Soviet
tnow Russian) wav of main-
wining ander. ©eried o ask
him what the drill was, and o
| svight an answer, 13 people
signed up. So | stopped the

politeness, pot myself o num-

G000 AFIC I AT
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1ROBUSTOS

HOT CIGAR OF THE 90’s

The robustofRothschild size cigar was selected for the premier tast-
ing in CIGAR AFICIONADO for a very simple reason. It's the fastest
selling size in tobacco shops around the world, This short, stout
cigar offers the benefits of a longer, thicker cigar, that is, big flavor
and cool smoke. Bur this size can be enjoyed in a relatively short
period of time, usually 25 to 35 minutes. [t's been dubbed the per-

fecr “power lunch smoke.”

As with almosr all cigars, it is difficult to arrive at a generally
accepted standard for a particular size. We chose robusto cigars
with 2 49 or 50 ring gauge, and about five inches long, give or take
t half-inch. For the purposes of the blind tasting, that standard was
rigorously applied. We did not want to shorten a cigar so thar it
might fit in anonymously with the group, or include one that could
be easily picked out. We also eliminated cigars that are often called

robustos but they have a 48 or smaller ring gauge,

The rasting is nor meant to be all-inclusive; brands had to be wide
ly available at recail tobacco stores, All cigars were purchased at retail
outlers. We ensured that all cigars were in good condition and prop-
erly humidified. All cigars were tasted blind. The panel of tasters
ncluded tour members of the CIGAR AFCIONADO editorial staff.

For the most part. robustos emphasize flavor. The thick ring
gauge provides the same ratio of leaves to surface area as in larger
cigars with a 50 ring gauge, thus providing the extra flavor. Despire
tts shorrer length, a robusto still manages to maintain most of the
coolness of a longer smoke. At the same time, robustos deliver a
relatively high value. Because the proportions are right and the
smoke doesn't get 100 hut, people tend 1o smoke them more than
halfway down. You'll find vourself pushing the band further and

turther back o smoke a bit more of the cigar.

Whatever your pleasure in a cigar, CIGAR AFICIONADO found
excellent cigars among the 23 rasted. For instance. the Cohiba
Kobusto emphasizes the rich, coffee flavors and finesse of this revered
Cuban brand, while the A. Fuente Chareau Rothschild accentuares

the delicate, elegant style of Fuente's Dominican Republic tobacco.

There's even yuality ar the lower end of the price scale: La
Glora Cubana makes a nich robusto, called a Wavell, in its Miamt
factory with plenty of atrractive coffee and spice character, and at
an almost ridiculously low price of about $1.50. Thanks to the cat-
egory's growing populanty, there are some recent additions to the
category: Dunhill Romanas, Davidoff Special R and Macanudo

Hyde Park Cate, all from the Dominican Republic.

Regardless of which cigar brand you choose to smoke, robustos
are clearly the "hot” cigars for the 90's. They also give new mean

ing to the old saying, “good things come in small packages.”

CIGAR AFICIONAIX



CrAR AFICIONARO's 100-point scale:

D5 100 — classic

J0.94 —— ywestanding

HOLRY — vary powrd teexeellent

70.79 — average ro good commercial gualing
Below 70 < don't waste yvour movney

M/A = MOT AVAILABLE

COHIBA

. ROBUSTO

i RING GAUGE: 50

| FILLER - CUBA
BINDER - CUBA
WRAPPER - CUBA

LENGTH: 57

ROBUSTO

Yhat meire can we <av abour the cigar that put this size
oin the map! The Cohiba Robusto is mouch-filling wich
rich coffee, spicy flavors and an impressively long finish

A erear business lunch cigar!

uU.s. - Nn/A U.K. - £8.80

FLOR DE CANO
SHORT CHURCHILL
RING GAUGE: 50 LENGTH 5
FILLER - CUBA

BINDER - CUBA

WRAPPER - CUBA

CUBA

This t+ # real insider's cigar. Regardless of their size, Fler
de Canos seem 1o dlways need a year o twao of box age to
come inta their own, and when rhey are righe, they are
great. This is a classy smoke wich fine spicy aromas and

lavors. A dream ro smoke
U.s, - NVA UK. - £5.61

BOLIVAR
ROYAL CORONAS

CUBA

This is an earchy, rich cigar with a lovely hrown wrapper

| FILLER - CUBA
. BINDER - CUBA
WRAFPPER - CUBA

| RING GAUGE: 50 LENGTH: 5" and dense spicy aromas. The flavors are opulent yer mel-
| FILLER - CUBA low with a clean finish.
| BINDER - CUBA
WRAPPER - CUBA U.S. - N/A U.K. -E£5.50
____CUBA
PARTAGAS o . Jeniiec Y
‘ays a very smoke. Ir s a guick
SERIES D e Series D is always a very good smoke 4
! RING GAUGE: S0 LEMNGTH: 57 hlast of flaver in a full-bodied style. Some hitterness on

the aftertaste; may not be evervone's smoke but it is well-
constructed with an ultra-even draw.
uUs.-nNa UK.-£6.12

93

| HOYA DE MONTERREY
¢t EPICURE NO. 2

| | RING GAUGE: 50 LENGTH: 57
FILLER - CUBA

BINDER - CUBA

WRAPPER - CUBA

RAMON ALLONES
SPECIALLY SELECTED
RING GAUGE: 50 LENGTH 5°
FILLER - CUBA

BINDER - CUBA

WRAPPER - CUBA

DAVIDOFF

"“SPECIAL R"

RING GAUGE: 50 LENGTH: 5’

FILLER - DOMINICAN REPUBLIC

BINDER - DOMINICAN REPUBLIC

WRAPPER - U.S A/CONNECTICUT
SHADE

CUBA

DOM. REP.

CUBA

One of the most popular cigars in Europe, the Epicure
No. 2 is the perfect entry cigar into this caregory. ltisa
rhoroughly harmonious cigar with fine creamy aromas

and delicate flavors. A joy o smoke anviime
U.S. - NA U.K.-£5.88

A straightforward, easy smoke wiath plenty of flaver
This cigar shows delicious light creamy. coffee flavars

and a powerful finish. Try it after a big lunch or dinner

U.S. - n/A U.K. - £5.52

The R lonks so rich and delicious that it seems a shame
rovsmoke, but you musr. Ir shows complex aromas and
flavers with lors of nutey, coffee characrer and a silky

rexrure. This shows breeding

U.s.-$7.50 U.K.-E8

88

87
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COHIBA

The first name
in cigars




THE LEGEND OF COHIBA

CIGAR LOVERS EVERYWHERE DREAM OF CUBA’S FINEST CIGAR

by James Suckling
==

l: might have been a scene out of Bizet's Carmen. Dozens of
women sat in rows of brown, oily, wooden desks in small, dark,
musty rooms in the El Laguito factory on the ourskuts ofHav-mn.
They were rolling what are considered Cubla's cign

instead of constructing them on their thlﬂh‘ ¢
folk songs, the women were intently cmft@
their desks and quietly listening to ancusw:tn. 5t
sored radio. *-Q'

Here in El Laguito, the former private lsmgdf the -Pnnce of
Pinar del Rio, only women roll the cigars which have graced the
most esteemed humidors in the world. Cohiba is legendary to most
cigar aficionados, and for more than two decades, it has been one of
the government’s most prestigious gift§ to honor foreign dignitaries.
From King Juan Carlos of Spain and the Queen of England to
Russia’s Boris Yeltsin and Iraq's Sadam Hussein, they all have
appreciated the rich character and finesse of a Cohiba.

Named after what the ancient Taino Indians of Cuba called
tobacco, Cohiba represents some of the best cigars available on the
market. Lighting up a Cohiba such as an Bsplendido or Robusto is a
great experience. They are gloriously rich with aromas and flavors
of chocolate and coffee, yet they remain incredibly elegant o
smoke. To a cigar lover, smoking a Cohiba is a moment to savor. It
pives the same kind of satisfaction as a wonderful glass of Chiiteau
Lafite-Rothschild does to a wine lover or a superb main course ata
Michelin three-star restaurant does to a gourmet.

Although it has been years since Fidel Castro smoked cigars,
Cohiba captures a special place in the heart of Cuba's president. It
is like a lost love, according to one confidant of the premier, who
said that Castro still dreams of smoking a Cohiba. No wonder
Castro once said that giving up cigars “may have been one of his
greatest sacrifices to the revolution.” Insiders at the El Laguito fac-
tory said that less than a decade ago a Cohiba Panetela or Lancero

was as much a part of his everyday attire as his famous green mili-

CIGAR AFICIONADO

tary fatigues. "He used to chain smoke Cohibas,” said one of the for-
mer private cigar rollers of Castro. “Fidel loved smoking Cohiba.”

Castro gave up smoking about eight years ago as a gesture to his
nation to curb its voracious appetite for cigars and cigarettes. Last
year, the Cuban nation of about 10 million people smoked nearly
260 million cigars. Although most are not cigar connoisseurs, ask a
Cuban what is the best tabaco made in his country and he will
inevitably answer Cohiba.

Avelino Lara, 71, the creator of Cohiba and current head of El
Laguito, said that he never received a formal request from Fidel to
produce the cigar. "] received an order from Cubatabaco, the mar-
keting arm for Cuban cigars,” said Lara, puffing away on a Cohiba
Lancero in his office in El Laguito. “The head of Cubatabaco asked
me to create a new blend which was different from all the other

brands. It had to be the very best ... the selection of the selection.”

Alrhough Lara created the Cohiba in 1968, only a few thousand
boxes a year were given away as diplomatic gifts. Then, in 1982,
what was once considered the smoke of world leaders became the
cigar of the world cognoscenti. Today, its unique bright yellow,
white and black band has become a symbol of success in much of
the world. Cuba may not embrace the ways of capitalism, but her
Cohiba cigars are clearly symbols of financial success. Actors such
as Tom Cruise and Amold Schwarzenegger have standing orders
with London and Geneva cigar merchants for Cohiba while busi-
ness magnates such as Lee laccoca have been known to light up

Cohibas after a successful deal.

You certainly have to be fairly well off to buy the six cigars in the
Cohiba range. The least expensive Cohiba, the four and one-half
inch-long 26 ring gauge Panetela, costs abour £4.80 ($8.90) in
London while the similarly small Exquisito, five inch by 36 ring
gauge, is abour £6.60 ($12.20). Prices quickly increase to about
£9.40 ($17.40) and £11.80 ($21.80) for the elegantly thin Coronas




AVELINO LARA, THE HEAD
OF THE EL LAGUITO FACTO-
RY, EXAMINES A FERMENTA:
TION BARREL FILLED WITH
TOBACCO DESTINED FOR
COHIBA CIGARS

PHOTO 8y JoN WyanD
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A SORTER SEPARATES FRESHLY

MADE COHIBA CIGARS BY COLOR

OF THE OUTER WRAPPER LEAF PHOTAO B8Y JAMES SUCKLING

Especial and Lancerns, borh 38 ring gauge by six and seven and
one-half inches long, respecrively, The thick Robusto at 30 ring
gauge and five inches long goes for £8.80 (516.30) while the longer

Churchill-sized Esplendide carries a price of £13 (324)

“The prictng is torally correcr,” said Lara, whese monchly salan
may only caver the UK. rerail price of a hox of 25 Laacerns
Luckily for him, he has an unlimired persanal supplv. 1 buy the
hest quality tabacco far Cohiba, and the tobacen [ select may coat

three times the price per ton rhan acher tobaceo, 1t rakes chree

AFIC AL

yeitrs tor the cigar w be produced and sold. Cohibg is the best cigar

n the world. So, ir tas to be expensive.”

The tobacco for Cohiby, like nearly all other premium Cuban cigar
brands, comes from the heart of the Vuelta Abajo, abour 100 miles
southwest of Havana. Lara makes dozens of rips a year to this lush
region of deep, red-brown soil and drooping green palm teees. He vis.
its vegas or plantations near the towns of San Juan v Martine: and San
Luiz to select the hest tabacco. Selection begins during the harvest in
February when the first silky green leaves of the tobacco plants are

picked and continues through the various steps of production

"There are only two peaple in Cuba thar know the names of the
wgas used for Cohiba,” said Lara, plavfully drawing on his Lanceras
with a satisfied grin. "It is a great secrer. Only myself and Francisco
Torano of the Ministry of Agriculeure know.”

He said that the ten vegas used for Cohiba comprise about 700
o {2

acres, i tiny percentage nf the roughly 98,800 acres planted to robac-
co for last year's harvest in the Pinar del Rio district. Lara did admic,
however, that Cuba's most legendary vegas, El Corojo and Hoyo del

Muncerrey, supply Cohiba along with the well-known Santa Damiana

plantation. On average, he selects tobacco from five of the ten vegas,

each harvest depending on the quality of obacco available

The production in the Vuelta Abajo for Cohiba is the same as for
other brands. The tohaceo, depending un its strength and quality, is
dried and fermented rwice in various warehouses which dot the
countryside of the region, This drying and fermentation process,
according to Lara, reduces the rar and nicotine in the tobacco as
well as changes its color from green to various shades of brown.

Some tobacco may be aged for more than |8 months during these

processes. [n addition, all the tobacco is classified by color and by

strength during chis period

Fermentation is a unique factor in Cahiba cigars. While tobacco for
nther cigars only undergoes two chorough fermentations, the leaves
for Cohiba go through a third fermentarion ar the El Laguito factory
All the key types af tobacco—the ligern, seco and volado—are ferment-
ed a third ime. The leaves are stacked and fermented in small wood-
en barrels in dark closets in various parts of the factory. The fermenta-
ton may take as long as 18 months depending on the wobacco. Lara
said that this costly process gives Cohiba cigars their finesse and
Added che fa

“The third fermentation 1s nothing new. [t is the old way of doing
g

refinement tory’s assistant direcror, Rafael Guerra,

things. But it greatly reduces the nicotine and rars in the Cohiba

we say in Cuba chac those who smoke Cohiba will never die of cancer

bur those wha don't will die of envy.”

Wich rhe various types of tobacen in stock, Bl Laguita's cigar
rollers—called wrcedores—are given hatches of leaves ta eover their
Iatly producrion. Each hatch represents the correct hlend of tobac-

o to produce approximarely 100 ra 110 cigars. Rollers can make a
variety of sizes and shapes, although they gencrally specialize in one

type of cigar for a few months at a time

El Laguity hegan in 1961 as a cigar-rolling schonl for women

Unril thar time v few women rollers existed because many of




THE Six Cicars oF CoOHIBA

COMI

LANCEROS (RING GAUGE: 38 LENGTH: 7.5")

ESPLENDIDO (47 X 7")

CORONAS ESpPECIAL (3B x 6")

ROBUSTO

{50 x 5"}

EXQUISITO

PANETELA (26 X 4.5")

TASTING

LANCEROS: Super elegant cigar that 1s always a joy o smoke. It s
extremely well-made in a long, thin tormat. There are plenty of dark
chocolate and spice flavors, A delicate finish, 94

ESPLENDIDO: What a bombshell to smoke. This cigar has unbe-
lievable pedigree with gorgeous looks und a flawless draw. It has a
perfect balance of full rich flavurs and an elegant finich, 98

CORCNAS ESPECIAL: An attractive coronas-sized cigar in a
thinner furmat. Nor quite up to the stellar qualiey ot the Cuohibi
range but it shows very good spicy flavors and has u slightly hitrer

(36 %5

CIGAR AFICIONADO's 100-point scale:
U500 —- chassic

3094 — surstanding

089 — very gead o excellen

T0.79 — average to goed cormpercial qualivy
Below 70 — not recommenided

ROBUSTO! The texcbook cigar in a short, fat size. [esmokes
as great as it lovks with lovely spicy aromas and opulent vaoltey,

spice tlavors, 96

EXQUISITO: The perfect name for a wondertul cigar. This e
truly exquisite w smoke with medium-bodied cuftee, spice lavors

and o mellow finish. Excellent small-sized cigar 90

PANETELA: A great little mumning cigar with tull
flavars and a light cuffee fimsh, This 1s extremely well-nide. 89

aftertaste. 87

(oAl AU SR



| TRINIDAD: THE BEST KEPT SECRET IN CUBA

|
|
L

Cohiba mav be the El
Laguito fcron's besr
known cur, bur every
monrh i any number of
cipars under the name of
Trinidad are produced
exclusively for Fidel
Castron This cieir 1s <o
secrer thar lew individuals
(untl publicarion of this
article), including execu-
rives at the governmenr
run Cubarabaco, are

WWIIEE O TS exIste e

“Iv omder 1o lave some-
thing special and unigue
for Fidel Castro, we pro-
duced this specisl brand,”
sid Avelino Larn, direc-
toor of Bl Laguito, “Clcher
Cuban diplomats and
governmental officials
give away (ohiba as gifrs,
but nobody can give
Trinidad away excepr for

Fidel Castro,"

Casero has not
smoked a cigar for
nearlv eighr vears
nuow. but he stll
appreciates the value
of a fine smoke. Lara
was the only man he
could trust to make
such a special cigar
since the rall, slender
7 l-vear-nld tobacen
man ance oversaw the
pre wdicriom of cugars
for Casero's personal
comsumprion. | lirer-
ally slepr wich rhe cia-
Ars Lo assure
thar rhey had niote
heen rampered with,
and | had three rollers
who made them for
Fidel." Lara said.
pointing o the place
in his hedriom near
the refrigerator where

he kept the cigars

Trinidad, the name of one
of Cuba's most beautiful his-
rorical cities, 15 Wdenrical in
shape and in size ro the
Cohiba Lanceros. Iris long
and thin measuring seven and
one-hall inches by 2 33 ring
gauge. The wrapper, or out-
side of the cigar, is slightly
darker than the average
Lancero. and it has a simple
gold band with “Trindad”
prinred in black in its center.
Trinndud comes in o simple
cedar box of 100 cigars, and
the factory produces about 20

biges a month

“This is a very special
ciggar. the Trinidad.” said Lara.
holding nne of them in his
hand, "It 1s betrer than the
Cushiba 1t is the selection it

the <election vt the selection.”

IS

AVELING LARPA ANDO RAFAEL GUERPA, THE ASSISTAMNT DIRECTOR OF EL LAGUITO, HoLOING

A PHOTOGRAFPH OF CURAN PRESIDEMT FIDEL CASTRO. PHOTOS 87 JAMES SUCZKLING
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the cigar factory owners
believed that their hands were
nut strong enough o properly
shape cigars. The owners also
thought that the men would
not concentrate on their work
it women were present. " had
my doubts at the beginning,”
admirred Lara, who starred the
school. "But it is clear now
that they are just as good as

men in rolling cigars, It only

took me a few months to rea

ize this.’

Lara is considered one of
Cuba's greatest cigar men. His
ahility o selecr tobacco and roll
cigars is legendary. The texture
of a tohacco leaf, its smell, its
color, they all cell Lara more
than can be imagined. "Lara isa
grear reacher," said Guerra, who
may one day rake over when
Lara recires. "He is the best
robacco man in Cuba, Wirh
Lara, it is like a family at El
Laguitn. We hope that he never
retires, Evervday you leam

something from him."

An almost magical ambience
radiates fram the Cohiba facto-
rv's light-blue, classical facade
The small ormate palace of El
Laguito with its elegant
grounds gives a spirit of lost
aristocratic grandeur, a stark
contrast to the grubby, well-
worn rooms inside. Nearly 300
warkers labor here each day in
ronms that once were filled
with the finest furniture, tapes-

tries and painnings.

The workers produce rhree
sizes of Cohiba ar El Laguiro
Lanceros. Coronas Especial
and Panetelas. The factory also
made the similar shaped thin
cigars of Davidaff—No. |,
Nn.2 and Ambassadrice—until
the Swiss company decided o

swirch its produerion o




the Dominican Republic last
year. Lara said that che great-
est possible care had always
been taken to assure thart
each brands' cigars retained
their blended characrer and

UNIJQUENESS

"Davidoff came here in
1969," said Lara, with a slight
haze of cigar smoke around
him. "Zino was in this very
room and we decided together
what the mix of the cigars
would be and the sizes. We
rasted various cigars and came
up with the blends. Cohiba,
however, was already devel
oped ar the time, and 1t was

always the best of the two."

El Laguito is small when
compared ro octher well
known cigar factories such as
Parragas or H. Upmann in

Havana, Although 1t has

increased signiticantly in size

over the last Jdecade, E|
Laguito’s woral annual produc
tion exceeds three million
cigars or about one-third o
one-fitth the size of a major

cigar tacrory. The entire
Cohiba range is produced
here, although chick cigars
such as the short Robusto and
long Esplendido are made
f)!"ll\' four to ‘.[\t‘ l."l‘lnn[hi a

year in El Laguito due o pro-

ducrion limits ar the tactory

THE GROUNDS AND REAR ENTRANCE OF EL l_G\GI_,'!TDI THE FORMER HOME OF THE PRIMNCE OF PINAR

Abour 400,000 moare of these

DEL RIO, TOP; RAFAEL GUERRA WITH MEMBERS OF EL LAGUITO'S QUALITY-CONTROL TEAM

two Cli;'d]—"s are ;:il",l] r‘rl’{jl\l:(:lj
in the Partagas factory, which

receives pre-blended tobacco from El Laguito

Although the production of Cohiba fluctuares each vear accord-
ing to the quality of the harvest, the average annual production by
size 1s currencly: 930,000 Lanceras, 700,000 Coronas Especial,
260,000 Exquisitos, 390,000 Panetelas, 440,000 Robustos and

660,000 Esplendidos. “In the end, we only produce whart we have in

the best quality robacco,” said Lara. "If we only have enough tobac-
co for one million aigars that is all we will make. We do not make

exceprions, Cohiba is the selecrion of the selection.”

Lara 1s a candid and charismatic individual. He 1s most ar ease
smoking a cigar in his simple office on the second floor of El Laguito
and reflecting on cigars. He loves nothing better than 1o recall the
days as a young child when he played in the tobacco tields of the
Vuelta Abajo wich his Spanish grandfacher whu may have told him

depicted in Carmen. "'l

about life in the robacco factories so wel
learned many things abour tobacca from my grandtather,” he said

puffing away un his Lanceros and watching the gray smoke rise to the
ceiling as he was deep in thought. "Tobacco s part of Cuban culture,

and Cohiba is the best cigar made in Cuba.” <

L AFICIONADO




- S -~  RwprEyY ScoTT,
COHIBA IN HAND, DIRECTS |

GERARD DEPARDIEU [N 1492.

by Paul Chutkow

A'SCENE FROM 1492 SHOTIN COASTA RICA. CHRISTOPTER CaPUMB LS AYED BY GYRARD DEPARITEU, xnEELING W THE'NEW WoR
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GERARD DEFARDIEY, AS COLUMBUS

B\ the morning of December 2, 1991, Ridley Scort was ready i

start shooring his new movie. He was up long before dawn, racing

through final deeails. By firse light, his big Mercedes was winding ire

wity through the nartow streets of Coceres, past the deserred

t"1]"‘.1|11h'|c'. [¥ast the adole \surs omn rh.‘: r‘_'\]Eu uf town, and fimally e

onto the cold Spanish plain leading to a 16th-century villa made ro

look like the ancient monastery of Santa Maria de la Rabida

By temperament, Scott is calm, methodical and cool o the point

of aloof, perhaps a vestige of his upbringing 0 the far north ot

ver accuses Ridley Seote of wearing

England. No nne ¢
| 3 L
on his sleeve. Bur one lonk at him this morning. fueled with coftee

and cigaretces pacing around tnside La Rabida monastery, inspecr

Ny [i‘.'.‘ sefrl. I'll('l"n‘l'\L,' |'H\' cAameras ”\-,l i'lLZin['l!_‘, |'\ll11ﬂ11'l|'l',]!.’\i:] 1s

crew, the celebrared direcror of Align, Blade Runner and Thelma &

|I_|5”|‘;(I was i 'I.llll_’l:' it nerves. l'|€]1'1|" .|-'Iﬁ1_["i'-[

ched into his tace was tarigue. Dark circles ringed and putted

E

his eves—so bliue, so masked—and a couple of day's worth of red

and gray stubble shid down his chin. Wh had rime ro shave! Nor
Scorr, For long months, he had been purting in marachon davs and
frustraning weeks, working against a rerrible deadline, trving mo

manage 4 team of sume 400 people, working in three Jifferent

countries, nn twa ditferent conrinenrs, all inan effore o plan and

115 EMOTIONS

MEFETS WITH A MaNKE. PLAYED BY FERMNA

HZIDE THE LA RABIDA MOMASTERY IN SPAIN

shont an adventure of epic scope and grandeur. a movie that would

recredte the historic vavages of Christopher Columbus,

Uince inside La Rabwda, Scoe moved quickly and precisely

"||\.|r;": NINg cAmera .mg!t_« }".-.'i.]'||nu with ||£;I'|T:l‘,m_; [ sitioning his

munks ar their deatring tables. plumes in hand and eyes fixed o

their mape of the world, elegantly charred out on parchment and

inchored in the firm conviction thar the Earch was flac. [n his
mind, 1n his sketehbook, and here un the set, Scorr had already

worked rhis crucial firse scene down o its finest decail, from its

color and composition o its most subtle plays of light and shadow

composed the scene rhe way a classical painter would compose a

|

mammoth canyvas. one he dreamed could be a masterpiece

Thron visuals have been his preatese
Il !

strenerhs Pauline Kael ha

me who £qw T-‘T(frnr] |_':" I'_--‘m\o_', -.\'|r|1 1ts majesri I:]I'ui'i‘ ARES 1t r|,'1r;

WL SCOIT < CAre

salled Bim o "visual hypaotst.” To any

Wiesr sme as lirtle surprise thar Scorr rrained as

American

LMy G

ol Artin

London, often tn drawinge elasses pexe to David Hockney. Bur this
morning Scort seemed intent on tinding an even richer visual

o ' : b
voeabulary: The candles lickering above the drafring tables and rhe
et ilieciisie by : tireplace hathed his scene in gl Et
mbers glowing in the breplace barhed his scene in glimmering

nye, JUst asin the warm, intimate paintings of

hues of vellim

wravaueio and Georves de Iz Tour



Frovalle, every et monkaee e ood s he wanrca i St s

noded e wak ready vy shyont, "Stleneto o e? DK fayiva Wfritey
Jown now,” belloweed Teere Mecdham, ong of Scorr's assistant

Jirccrors. “Shhh. shhh. shhh. aOK, moev o Bicde more aumospl

.”‘m-,_- ur ']I' = 1 [

At onee 3 hush el over the convertad stable and the 130 mem

ars of st and crew pammed inside And then every eve on

the sot rurned rothe fir end of the monastery and tocused mon g

dral

hn-_'».‘ wonaden Jeor re |\l'.!~_: urw ird lilie che 1P o A B b

Rolling., Avoon!” slowly, creaking on s anciene lunges. the dowr

inched open. amd e the Tight caime Uhrstopher Columbus, A

llecrive wasp nippled throvgh che casr and erewe. Columbus was

clonked in 1 lomge medieval robe the color of burnt orange with

Black erim. s dark Blond haie fowed down aver his collar, bis

blue-grny cves bumed with the hauneed look of 2 man bhunch

v holy mission, beviond rhe re i Prindence or Reason.

The smpact o el ot was srunmime: This WAN hrsropher

Coodimbns .|-r|n'.._",.||r‘ Bt ire everyone < evies, this fowering.

mysterions historal bgre o <hromdead i myeh

TR & L CRARETS £

resistoniet pobiones wis again o real man, flesh amd Bloogds sonl and

will, Anal perfectly cmbodied by tanue gifr rothe we

cnenyt, Cideand Dopurdiey

A this staee i b Dike, send i thes =oripr, Coduimba
I

i)

weeomplishiedd man o anid ecxplorer, wirh long « sriene i rhe

Medirerranean e amd alone the Arbinric conse of Spann, Fronc

N Years hor

indd England Bor he Bad Been wirrme an agonizing

wine hos drearn vioy inn the pur

11} l\'.li IYCTIES<i T T

I
chgs

annke oy, o rese e absolure comvierion rhar

s heart. In v And reliel, After nearly

contld Be renchied by sathimg to rhe Woest, In the halls ol p

¥ o seripring. casting, scouring locarions,
it scern and ndiculs

spenin, Columibos aned hos rheory were abype

carsils, Scort veemed

ship= snd leading o

wily chin, Srriding o

iid Coolimbos™s parenes Do ey o

rhe momastery, Foe (enserinion poe waaringe r\]-ml ol hew

i | | (
Clhdambis wae grecred by his trrend and spirieual sand polinies

er, Ancono de Marchenn, berne plaved By Spain’s greares aceor.

.. though, Scorr was nut ahaut to c

|, ever cauti

Fernando Re

.on this cru..'1;1| firse

=ttll. ateer

is successful tv

Seorr well der » e of his

sng

e o hisr
heard ot The

1 have comerlung tor venr” <ud Marchena, Jr:

rertes and instead pur o march ta his

g parchmuene Beanng o roval s¢

Upverstey of Salamanca” 1. made from the finest Cuban

sk L amyode 1 very bold sovae

{ olumbus sendisd rlye lerrer e ling ar thy e onan Tasr [

pemnge hus crse oo efficnm! 2 smmission of the Spamsh ool

ot Hle dele worgsy o bope And o panic: “Ca J. rhar s LWy rlye s meer movie, this fiest
weark ™ Duanne rehwsrsals earhier this mommne, Depardicu’s Enelish alawavs Blled wich rension and exciremenr, bue 1492 carried wich e
bk o o domeby and ey C el Bus nems canert- - ririons and risks. For Scorr's relling of the story
rall e T e g = lears flosd and \]lg'!\.ri'-. xorie, o1 betir I T L ATCTICH WAS TIOT JUSE & MAjsr tilm, 1
hmBbe ssmner oo Cierpoe whee lad searled in Span oo el 3| i 43 millon gamble tiongs far

ot Divien T sind Seort Yo s weamain i e ing rhan ] Fal gr ;

By the thand rn e rheaschr he had s prineable rake T stan Thi= i ten b Hiollyw sale cxrmvieanzy, b this rime
i the repliy inoone of Bis cidesomenieore. The composinen nd rh fimance ) and erecuted nor by Amercan <eudios and financrers but
lghrng booked mghe and <o ddd the chempseey berween ©alim = Fedn il European culoura!
ined M it Al e rrne swhen Diepardion dehvered his lines sy by elye o ol cinema
with a fluery ol coniradicrory emomons plaving e [ERHIE SR BEL celeome reiamph bor |




aapecil v an 4 rime woher

1 1 1
Pivoare s e perorEd i
‘,‘-[.,cr_ru. Wigeres | .r.|||-,‘_. AP,
Iy mvensiced by Aognerica

e reasig omian |

weeve b cinvenn Bion 10 0 Gailiadl
1492 wampli) T sosem iy Exieeoine
At 0 Arerica as o magor

defent, e prool thar che
Etropenns, wirle dhear o
cigue approseh e film-make-
i, el thetr insistenes: on
PELZITE ST Cver Comneree

just cannor make soash
Elockbusters with induserial-
seale budaes nnd inremarion-

il besofflce musele

There wore other lavers of
risk and nmbition as well In
ferms o irs |1.||1-E|1r. ipeEan
financing nnd irs production
ream, using technicians from
England, France and Spain,
1492 was designed o be a pro-
trype vennire, one thae could
set the srandard tor a range of
FEuropenn projects ro come
Scort and Depardieu had
shown rhey could bridge the
gap berween Europeian areisric
values and Hollvwoad com-
mercialisme could 1492 help
them lead Europe into o whale
new era of major filmmaking!

Thar was the hope. Bue if the

RIGLEY BCOYT RECBEATED
THE Loty A FERL 4F
VR CEN LR SEAIH EOR

THE Mavig [482




filin failed, iF, 10 the rypical Hollywood parlance. 1492 <honld “go
down the rotler,” well, then, Scort and l?u[-;m_léuu would sursly face

the heaviese flals.

But you would never know ir warching Depardicu this morming:
Between rakes ut La Rabida, the huge, rollicking Frenchman joked
with his makeup tenm, pulled pranks on the sound specialists,
friends ot his from France, and he did his general best ro keep
evervone luose and ro create a kind of family spirir and chemisery
among the cast and crew. Unlike so many acrors, Depardieu seems
to he totally lacking in epo and pretense; he grew up 10 a peasant
tumily in provineial France, and despite all his success, he is not
abour to become a supercilious Paristan. On the set. his warmech
and clowning served as a sharp conerast and complement to

Ridley Scort's aloof precision and preaccuparion.

Like Depardieu, the origin of 1492
was putely French. In 1987, a youny
French journalist named Roselyne

Bosch wenr to 5p,1|!1 on what was sup- RIDLEY ScoTT

posed 10 be a rounine assignment for RUSHED HIS

the French newsweekly Le Poine
: CREWS AND

Bosch was doing an article an how

& - - ACTORS THROUGH
Spain was going ro fere the 300th

annversary of Columbus's voyage on A BREAKNECHK

hehalt of Spain's Queen Isabella and SCHEDULE FOR

King Ferdinand and for her research, B8 Gard il AEATN

Bosch wernt ro Madnd and then fur-
; AND CosSTA RICA
ther south ro Seville ro peek inro the

iul’ﬂl’ﬂll‘_l.’dl .lrtill\’l:’- TO HAVE THE

FILM READY
In the rwo cities, ke countless histo-

rians hefore her, she found some 40 FOR A GLOBAL
million parchments, many never deci- RELEASE ON
phered, and she found scores of lerrers OCTOBER 9, 1992.
handwritten by Columbus. Lealing
thraugh some of Columbus's books, she
sometimes found notes and licdle draw-

ings penned in the margins. The more

she looked rhrough his books and
papers, the more real Columbus became to her; all the mychological

huze surrounding rhe man started o elear

Bosclhe “1 was deeply moved just by seeing his handwriring und
cgnirure. Suddenly, insread of being like Santa Claus, Columbus
wis it humin being Sometimes in the margin of 4 book, he would
draw u lietle hand poincing ro a certain passage. [o was very moving,

and | choughr, "This ought o be a movie,”

[ndeed 1t seemed a natural, especially with all the hoopla planned
for the 500ch annwversary of Columbus's voyage. And no one, up o
then, had ever brought Columbus convincingly to the screen. In
1949, Hollywond brought out a Christopher Coltembus, with Frederic
March in the ritle role, but the general assessment was chat the
movie was an embarrassment and certainly nor whar Columbus

deserved. In facr. with all rhe renewed interest in him, it has now

Ciciap AHci

hecime clenr whar a fascinaring man Columbus was, no mareer how

¢ legend rhae he discovered America.

dispured is ¢l

While historians disagree about many aspects of his life and trav-
els, there now seems to be a consensus thar while Columbus hoped
to recurn from The New World wich gold, silk and spices, he
recurned with something chat proved to he as valuable: tobacco.
Mast accounts, from historians from America to Cuba, now main-
tain rhat when Columbus visited Indian villages in the Caribbean,
he found the narives smoking enormous leaves fashioned into tighe
rolls, an aboriginal cipar. According to some Cuban accounts, two
of Columbus's crew members, Rodrigo de Jerez and Luis de Torres,
were sent on a mission into the interior of what Columbus
thought was the Asian mainland but was probably Cuba. There,

in a peaceful village. they made what was probably Europe's first

sighring of tobacen

By some hisrorical accounts, Columbus himself was indifferent to
the appeal nf tobacco, so prevccupied was he by his quest for the
Grand Khan and the source of Solomon's riches. But tobaceo was
among the curiosities and riches Columbus's ships brought back from
The New World, thus introducing the pungent leaves to Europe and
laying the groundwork for the whaceo industry and popular sub-cul-
rure thar would (jew;lnp aver the next 300 years. In subsuqn;ent voy-
ages, European explorers and traders bartered their silks and cinna-
mon and other spices for bales of tabacco, until the leaves themselves

hecame a focal paint of the growing transatlantic commerce.

Bnsch came to see Columbus as an ideal subject for a film, a
movie showing him not as a cartoon characrer but as a real man
fieled by intellectual fervor and messianic zeal. She called a

friend of hers in Paris, Alain Goldman, a French film



distriburor. He tlew to Seville tor
a firsthand appraisal of the
Columbus material and a visut to
the cathedral in Seville, where
Columbus is buried. {Ths':ugh
tht'TC arc h!:{l’rli]ni \\'hli Ll(]\lh(
the remains are actually his.)
Excited by what he saw,
Goldman encouraged Bosch to
pursue her research, and she
stayed on in Spain. Soun the two
of them became partners in a
fledgling film venture: he as pro-
ducer and Bosch plunging into
research and a conversion from

journalism to screenwriting.

Initially, they envisioned doing
the entire film as a French project,
but they found no support among
French producers. lt would be o
big a budger for France, the pro-
ducers said, try Hollywood. Rank
amareurs though they were, neo-
phyres with little idea how
Hollywood worked and French to
hoor, Bosch and Goldman
nonetheless started knocking on
the doors of American studios.
And they found no encourage
ment. And understandably so
they had no director, no star and
no track record in screenwriting or
movie production. You can almost
hear Hollywood execurives
chortling: *No star, no scripr; kids,

kids, get real.”

Busch became very disconcert-
ed, but then for Le Point she did a
profile ot the American writer
Tom Walte. He told her about
how he hud come o write The
Righe Suyf, and ot his admiration

for the NASA astronauts, Bosch

was inspired: ¥ ‘Listen,' [ wld him,

‘the astronauts are nothing next w

SCENES FROM CHRISTOPHER COLUMBUS'S FIRST ENCOUNTERS

Columbus." It was ralking with Wolfe that | scarted o believe....And
the more | read, the more | worked, the more convinced [ became WITH NATIVE INDIANS IN THE NEW WORLD
that Columbus was somebady people think they know, bur really

nobody knew. And so | telt | had w rell them.”

Finally, Bosch knocked on the right door: Ridley Scote. He had
ideal credentials for directing Columbus: he was a European with

artistic merit, commercial success and excellent connections in Cramingoed vn peage 130

6l CIGAR AFILCIONAI
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MELIA

VARADERO
VARADERO, CUBA

Cuba's Varadero has always been known for s exquisite white,
sandy beaches und clear, light blue sen, hur the hotels availible
until recently had very lictle 1in common with the urea’s first-class
coustline. Then came the Melia Varadero. Opened in December
1991, the 483-roum Melin Varadero is the only fivesstar horel on
the thin, 35-kilometers-long peninsuls which jues our into the
Caribbean Sen. Cuba is no differenc than many other Caribbean
Islands, and therefore, its rating system for hotels can he extremely
suspect. Bur the Melia Varadero is a very good hotel, even by inter-

national seandards.

The impressive white, star-shaped butlding with its seven wings
sits on a small bluff bverlooking the sea. Nearly every room has 2
halcony with a sea view. Inside, the public ureas, such as the
lounges, restaurants and bars, are immaculace. The large atrium
with its fountain in the center of the hotel is a blissful spor o take 4
break from the hot Cuban sun, The hotel sraff is friendly and help-
ful, bur ofrentimes slightly inefficient. Patience is an important

virtue forany wourist in Cuba.

The hotel's swimming poul is large and multi-leveled with various
small bridges criss-crossing the water. All bridges lead w the bar in
the center; su, it is easy t find your way o a cold beer or cuckrail.
Bar maids are always close by 1o rake orders for food or drink while
guests luxuriace in the sun. If you prefer ocean swimming, a one
minute walk takes you to the soft caressing waves of the Varadero.,
There are lounge chairs un the beach, although refreshments are
unavailable. The water is a beauriful shade of turquoise. You can
wade out about 30 yards before actually swimming. There are fow

waves, so 1t 1s an (deal place for children.

THE POOL AREA OF THE MELIA VARADERO HOTEL

The hatel's restauranes are very good by Cuban standards, with
plenty of fresh fish, chicken and meat. The food here is nor compli-
cated. A good rule when eating in Cuba is to order the stmplest
things on the menu. Stay with grilled fish or chicken and you will
seldom be disappuinted. Getring dressed for dinner ut rhe Melin
Varadero means an open-collir shire and trousers for men. The
matn restaurant is the most populir but icis just us enjuynble relis-
ing in shores ar the reill restaurane nexe o che pool. The wine List s
adequare in burh resrauranes with a few Spanish and French wines,
but un ice cold beer, preferably the local brew called Hatuey, gocs

Jown best in the hor weather.

The rooms are comtortable. All have riled fours, wicker furniture
and large beds: The relephone system is efficient and o fax 15 avail-
able. Satellite television is available in every room. Prices are rea-
sunable with & double room costing abour $140 4 night. The seven
suttes range from $240 o $300, and include i large bedroom, u sep-

arate living room and two bathrooms.

At the moment, most of the puests ar the Melis Varadero are
either Canadian or Spansh, although more Europeans are expected
to the future. A few Americans stay each year, but they have o he
rather enterprising ro get there Jue to the restricrions on travel to
Cuba from the United States. Must of the guests, like m other
Varadero hotels, come un package rours, which cost as lietle as $400
or $500 a week from Canada. Most direer flights o Havana or
Varadero from Nurth America originate in Montreal, while

Manchester, Paris und Madnd are the key gateway cities from Europe

Horel gueses can sign up for day trips from the Virdero to
Havana. The distance between the two cities 1s abour 140 kilome-
rers, but the travel rime js abour two hours each way due o the poor
roads. Maost people pass on the opportunity in lieu of the hotel's
pool and heach. Fora cigar lover, however, it would be o shame not
to visit une of the cigar fictones in Havama. But if the teip seems
oo difficult, guests won't be deprived because cigars are very afford-
able ar the horel, Cohiba Lanceros and Coronas Especials can be

purchased fur abour $5 each.

Varadero is a vital tourist center for the Cuban economy, and list
year, it generated close t $100 million, A large propurtion of the
nearly 300,000 tourists who come to Cuba go o the Varadero, An
18-hole golf course, tood and gift mall, and apartment comples are

already under construction near the hurel.

There is sumething to be said about sitting next to o swimming
pool, smoking u Cohiba and drinking a cold cerveza. Although the
Melia Varadera may not be five-star uality on an international
level, it makes 4 grand statement for tourists visiting Cuba

1%

MELIA VARADERO

f\ump:sm S
Varaderty, Matanzus, Cuba

Phome: (Check with travel agency)

Room Rates: Double, $140; Suites, 5240 to $300

LO0AR AR IONAIRY



DiscovERING Corumaus/Connnued from page 61

Haollywood. He was just coming off Thelma & Lowise and it would
soon bring him an Oscar nomination as best direcror. By chance,
Scott on his own had been exploring the idea of doing a film on
Columbus, and when Bosch ser forth her vision and a synopsis of a
script, he had one immediate reaction: “Yes, if Gérard Depardieu

would agree to be Columbus.”
This rook Bosch by complete surprise; oddly, Depardieu had not
even occurred o her. With their sights set on finding U.S. financ-

ing, she and Goldman had been focusing on American stars like

Kevin Costner and Michael Douglas, big names they figured

would be the only way they could secure the necessary funding. But
as soon as Scott said it, Bosch knew Depardieu would be perfect.
The star of Cyrano de Bergerac,
Dantan, Jean de Florette and
The Last Matro was now the
biggest star in Eurape, and
with Perer Weir's Green Card,
he had made an impressive
debut in the English-language
market. Diseributed by Disney,
Green Card grossed over $40

million in America alone

Bosch was sure he would be
perfect for Columbus "Right
away | knew there would be
no problem with energy;
Gérard would burst the
screen,” she said. "And {rom
that moment on, thinking of
him in the role gave me a big
push. Instead of having an
abstract idea of Columbus, |

knew it was Gerard. Ir was a

GERARD DEPARDIEU WITH NATIVES

likerarion.”

Bur would Depardieu agree!
Bosch sent Depardieu a drafe seript and then ser up a meeting with
him in Paris, at the Hotel Raphael, a favorite rendezvous point for
French film stars and executives. She and Scorr arrived in the bar at

the appointed hour of 7 p.m., but there was no sign of Depardieu

After a half-hour wair, Basch telephoned Depardieu at a pied-a-
terre he keeps in Paris, and he answered with a very soft, very shy
voice. Had he forgotten? Or was he just nervous abour taking on
such a colossal role? She had no clue, but soan Depardieu was
storming into the Raphael and into a rorrential siream of conversa-
tion. For an hour Depardieu did most of the walking, about himself
and his vision of Columbus; it left buth Scorr and Bosch a little

dazed.

Bosch: “Ta my astonishment, | realized that in one or two read-
ings he had understood all the subtleties behind the lines. When in

Hollywood | had tried to discuss Columbus's relationship with

Crian AFICIONALYY

Queen Lsabella, | had grear difficulry, because it was ambiguous, it

wins an unresolved sexual attraction. In sum, it was not Hollywood.
Gérard got it right away, like a laser....Ridlev and | came away very
excited. Gérard is larger than life. And Ridley films larger than life.

[t seemed a perfect match

With Depardieu aboard, Goldman and Scotr went to see
Gaumont, the French film conglomerate and part of the Schlum-
berger family empire. They met with Nicolas Seydoux, head of
Gaumont, and a close friend of Depardisu. Scott was expecring a
tough Hollywoad-style negortiation, but when they named a price of
43 million francs, some $8 million, one of the largest sums ever paid
tor French distribution rights, Seydoux simply said fine. "We shook

hands,” Scort recalled, “and then a moment later a waiter came out

carrying a silver tray with a bortle of Champagne, from the family

winery of course.”

With Gaumont providing the essential start-up capital, Scott
and Bosch began purting rogether the mammoth venture, from
finding and outfitting Columbus’s ships to scouting the locations
needed in Spain and The New World. Goldman focused on packag-
ing and selling world rights to their project, but soon he ran into an

unexpected and terrifying hirch: Hollywood comperitors

Producers Alexander and Ilya Salkind, best known for their
Superman movies, had their own Columbus film in the works, and it
promised to be a real Hollywood shebang. There was talk Tom
Selleck would play the lead, there were rumars Marlon Brando

would have a role, and the Salkinds were husy trying to legally



Internationally acknowledged

to be the finest cigarette in the world

SURGEON GENERAL'S WARNING: Quitting Smaking

Now Greatly Reduces Serious Risks to Your Health,

13 mg. 1ar', 1.3 mg. nicoting

V. per cigaretie by FTC method.

Luneon - Paris: New York

DISCOVERING CoLumMBUS

corner every conceivable ticle
using the name Columbus.
Both productions feared that
even in the year of the 500th
anniversary of his sailing, the
world market just could noc
accommodate two Columbus

eXTravaganzas,

Goldman, then not even
30 years wld, was suddenly
dipped inta a full-scale
Hollywood bactle, one chat
would ftry his nerves far
months on end, right down o
the first week aof shooting,
when he was sall waiting for
bank guarantees and insur-
ance clearance. The battle
quickly became nasty and was
played vut at several levels:

with distributors and chearer

chains, with lawyers arguing over the rights to porenrial titles,

and it was played out in the press, from Variery to The New York

GERARD DEPARDIEU AS COLUMBUS WITH ANGELA MOLINA

PLAYING BEATRIX.
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Times. The Salkinds made
lavish use of Variety to
announce they had sivned
Brando, for $3 million, w play
Tomas de Torquemada, the
intamous head of the Spinish
Inguisicion. Selleck wound up
as King Ferdinand, while tor
Columbus the Salkinds signed
George Conatice, u European
whose nime has ver
become o household word or g
bon-uftice Jraw

From the vannuge poine ot
the Europeans, the Salkind
project was goimg ro be
Flollywood s usuals o slick,
highly commercial action pic-
ture, SUPETnn meers
Columbus. A cliché, bearing
little resemblance 1o the kind
ot historically accurate epic

and hutnan porerait Scor,

Bosch and Goldman winted. So when The New York Times Jid o

|;1rgr: piece putting the two pretures on an c\]u:ﬂ et Seuct went
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ballistic. To his mind, it was as if The Times was dealing with
Superman and Caravaggio in the same breath, He raged abou it for
weeks, and he even drafred angry letters to the editor venting his
spleen. Only the counsel of close friends, and Depardieu, kept him
from mailing them off.

In the battle berween the twa Columbus movies, as in the larger
rivalry between the American and European film industries, money is
one of the clearest lines of demarcation. For his role as the Spanish
inquisitor, involving ten days of shooting, Brando got $5 million. For
playing Columhus, dominating nearly every scene in an 82-day shoor,
Depardieu happily agreed to a package of $3 million, plus a hefry
share of the rake in France and a smaller share of ather markets,

Prabably no other star in Europe could command anywhere near
that figure, and European producers show no inclination to get into
American-style bidding wars for big-name stars and directors. For
the Europeans, it is not just a question of money, it is a question of
values. Depardieu, for instance, will follow Calumbus by making a
low-budget picture with France's Jean-Luc Godard, an artistic ven-
ture for which he will be paid pracrically nothing. Few American

actors would do the same.

At this year's Cannes Film Festival, along with rival posters
announcing the two Columbus films, these rwo radically different
attitudes about money and the cinema were once again on vivid
display. One of Cannes's most acclaimed films was the Merchant-
Ivory production Howard's End, starring several of Britain's grearest
actors: Anthony Hopkins, Vanessa Redgrave, Emma Thompson
and more. The film has been hailed a masterpiece by many critics,
and it is doing very well commercially around the world. European
film wags in Cannes were gleefully noting that the entire film was
done for $8 million, just over half the $15 million Michael Douglas
received up front for his lead role in Basic Instnct.

Still, all the wags in Cannes cannot change the cold logic of the
money men in Hollywaod: to them, $15 million for Douglas, and the
recard £3 million paid to Joe Eszterhas for his script, laok like grear
investments. The film is on course to gross some 200 million. By early
summer 1t was even the leading box office hit in France, home of the

auteur and probably the most eclectic film audience in the world.

Intellectuals in France cringed and with cause: They had to swal-
low the opening of EuroDisney and Basic Instinct within just a few
weeks. But only rwo French films were drawing anywhere near com-
parable numbers: Tous Les Matins dix Monde, starring Depardieu and
his son Guillaume, and Indochine, featuring Catherine Deneuve's
hest performance in years. Little wonder the French so often decrv

“the tyranny of the markerplace.”

Against this backdrop, and with all that was ar stake, the first day's
tension on the set of 1492, inside La Rabida, was certainly under-
standable. Besides, like the Salkinds, Scort was having his own prob-
lems wich casting. During the first two weeks of the shoot, he still had
no Queen Isabella. Scorr had wanted Anjelica Huston, bur negotia-
nons with her hartery of agents tumed into a nightmare, and they
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turned o Sigourney Weuver, the stur of Scort's tirst Alien movie, who
worked out fine. At one stage in the Huston impasse, Scort just threw

up his hands: "Serew "emall 'l ke me mum.”

Scutt’s impatience only emphasized his frustracion with the way
movies are made today. The way he and his producers managed
1492 made clear thar Scott has no fondness for Hollywood glitz and
self-indulgence. In o world where some American actors demand o
travel with their personal trainers, and where Kim Basigner
demands cases and cases of Evian with which to wash her hair,
Scorr and Depardieu allowed themselves only a few indulgences.

Scurtt his Cohibas and Depardieu his phone.

Depardieu hates limousines, and while he prefers wines thar ure
light, fruity and mudestly priced, Depardieu is not abour o skimp
un his round-the-world phon-
ing. Depardicu makes three,

f‘ﬂl..ll'. sometimes even f‘l\‘t.'

films a year, meaning almost
his entire life is spent on the
road. His telephone 15 his life-
line, tu his wife and two chil-
dren in Pans, to his agenes in
Paris and Los Angeles, and o
directar-pals like Perer Weir
in Auscralia, with whom he
made Green Card.

Indeed, telephoning became
ane of Depardieu's only reliefs
from what turned out o be a
grueling five months of
rehearsals and shooting. Scorr
is what Depardieu calls “a
work maniac," and through-
our the 82 days of shooting,
the typical schedule began
befure 6 a.m. and rarely ended
before § or 9 p.m. [n Céceres, a night scene of a specracular public
burning of heretics went on for some 17 hours, until the extras,
recruited locally, began an angry revole, At one stage, the produc-
tion chiefs were considering shortening a Christmas leave, an idea
later abandoned, and unly a "mais, non” from Depardieu halced
plans for one day of Sunday shoating. For the most part, though,
there was little complaining about the murderous schedule.
Everyone understood that Caprain Scotr, whom his English crew
calls "Guv'nor,” was up against a terrible deadline. The film had to
be shot, edited, mixed and polished in time to get 2nough prines for
the world launch date: Qctober 9, 1992, on Columbus Day week-
end. Scott did not intend to be larte.

* & ¥

On the upen sea in the tropics, the heat was murder. Upwards of
100 degrees. Abovard the Santa Maria, the cast and crew were

stripped down to their shores, the extras were sprawled our on the

NN T G

deck, even the usually indefingable Ridley Score looked as wileed
and wrinkled us his cocron shire. And with o reason: today was
the 5204 Jday af the shoot, 52 iy wich Seont alone e the belu
Bue with any luck. this would be the Last day ot the shoot, and Seon
Wits un course W wrap up his voyige not only on time and within

budget, bur almost a tull day early.

All morning Scote and his crew shot scenes on the bow of the
Santa Marta, nothing complex, mostly pans and close-ups of hus
principal actors. And atter cuch of che stars finished his work, the
cast and crew gave them an ovation, By now they were ull pare of
the same family. The shoor had moved ro the coast of Costa Rica in
January of 1992, tw film the segments of Columbus leading the
Nina, the Pinta and the Santa Maria to the shores of The New
World and estublishing his first base camps. In Cose Rica, nor just
the heat but the pace had proved to be grueling

RIDLEY SCOTT AND GERARD DEPARDIEU ON THE SET OF 1492

Scorr usually had his cast and crew on the boats by 6 a.m. and
wauld shoot until all the natural light was gone, stopping only for 4
break for lunch and a communal swim. [n America, where crews
work under tight union regulations, such a schedule would have
heen unthinkable, not w mention whart ic would have cost i over-
time. But with the British film industry in shambles, the predomi-
nantly English crew was happy to have the work, especially on o

venture that held our su much hope for European cinema.

Still, it had been 82 days of exhausting frenzy. Such was the rush
that Scott’s atdes were assembling rough cues as the shooting in
Costa Rica progressed. And anyone visiting the set in Costa Rica
quickly understoud that the $43-million European budger was not
spent on star salaries or limousines. Consider only Columbus's three
majestic caravels, the Nina, che Pina and the Sanea Marta. Two of

the ships came from Bristol, England, where they had been reficted

Cliar AFICIONATDY
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from the hulls up and sailed across the Atlantic. with tull crews
The third ship Scott's team found in Brazil, and it had to be

reworked and sailed o the Pacific side nf Cosra Rica

At one stage, the Europeans considered bringing the boats home
via New York and 1s planned regatra of sailing ships, part of the
Columbus 500th anniversary festivities. The ships' presence might
have generated pood publicity for 1492, but in the end the price tag

of the derour was judeed roo stesp: $1 million

A much larger sum was spent huilding La [sabella, a replica of the
village Columbus established on the island of what was then known
as Hispaniola, now the home to Hait and the Dominican Republic
Near the Costa Rican coast, Scott's team built a lovely Spanish
church. a villa for Columbus and a series of out-buildings. Bosch's
seript shows Columbus in all his faults as well as strengths, and the
film shows some of the violence he used to quell the local popula-
tions, violence thar on screen meant putting a rorch.to La Isabella,
practically befure the whitewash was dry. They also builr a long
jetty out over the sea, so that the Santa Maria could use it as a

dock. At last report, there were no plans to burn it down

On this final afternoon aboard the Santa Maria, the east and crew
were a swirl of conflicting emotions. Over the long months, they
had formed themselves inro an itinerant family, far away from their

real families. And now, the work nearly completed, they would

soon be going their separate ways, back to Eneland, France, Spain
and America. One of those whe would be rEtUMmINE to America was
Kevin Dunn. who was portraving the caprain of the Santa Maria.

with Depardieu above him as commanding admiral of the fleet

During the shoot, Dunn and Depardiey had become pals, and
Dunn brought a purely American eye ra the entire Columbus ven.
ture. A native of Chicago, now working our of Los Angeles and
finding his way into some good secondary roles, Dunn found work-
ing with Depardieu to be a dream come true. “Years ago, | vowed ro
work with him,” Dunn said, "because, watching his movies, |

couldn't keep my eyes off him. There was so much going on.”

What impressed Dunn during the shoor was Depardieu’s lack of
pretense and his naturalism an camera; the Frenchman works like
no American actors. "One day here in Costa Rica,” Dunn said, “we
were all going up a path through the jungle. Most of us tried 1o
make it look easy, aut of the ego of nor wanting to look clumsy, Nt
Gérard. He just let whatever was going to happen happen, and
when at tine moment he staggered and nearly fell, I'm sure he

looked great on camera and wholly believable.”

On another scene in the jungle, trudging through a river, many
of the actors were anxious about snakes, Dunn recalled, “So there
we were, up over our waists in the water, and the director yells,

‘Action." And suddenly, we would feel this terrifying jab right on

the thigh, just like a snake. [t was Gérard poking you under water
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with a metal pike and shoutng, ‘Lec’s go!' I've never seen anyching
like his method of acting. It's just so different. | think he doesa't
want to know what is going to happen emotionally. And [ don't
know of any other actor in the world wha could have pulled

this tilm off”

That seemed o be the general sentiment aboard the Sunta Maria
on the final afternoon of the shout. And there was also a general
glee emanating from rumors about the Salkind film. A few weeks
later, Marlon Brando publicly attacked the Salkinds and Jenounced
the movie, claiming that despire their promises to the conerary, the
Salkinds were portraying Columbus as thaugh he were a cartun
hero, instead of the murderous villain snd plunderer Brandu feels he
was, Brando's atcack was big news, bur none uf the repores indicated
if he planned to give back his $3 million fee.

On this final aftemuon, Roselyne Bosch and Alain Goldman were
on hand to bear witness to the end of this stage in the birth of cheir
baby, and they were both in awe of Depardieu. To Bosch's surprise,
Depardieu had never suggested changes in her seript or interfered in
any way with Ridley Scotr. "They lead, | follow."” wis how Depardieu
described it, excepe for one scene in Costa Rica, which to the uctor
just did nut feel right. He explained why, Bosch said, and everyone
instantly knew he was right *lt was just as Ridley often old me,"
Bosch said, “for this film, Gérard was a benedicrion.”

At5:25 p.m. in the afternoon, the heat of the day finally subsid-
ing, and the bow of the Santa Maria framed by the orange sun low-
ering on the horizon, Columbus staod with his face to the wind,

the explorer now an old man completing his fifth voyage across the

Aduncic. Ridley Score, Adrun Biddle, his cinenatographer, ind
the rest of the camera crew zoomed-in for ch se-ups. This was o
be their last shot or Columbus, and an air of quier sertled over
the ship, as the cast, crew and extras looked on in silence

Their long, punishing voyage wis drawing to w close, cheir
multilingual, multicultural family was ahoue to splie up.and it
wis a salemn, moving moment. Until Depardieu pinched o
cumeraman oo the arm and let oue an hystercal cackle Ridley
Scatt allowed himself a gein, and it quickly broadencd iaw o
smile, und then all his British reserve seemed o mele awity in the
emation of the moment. Ahead of him were long months of
ediving and post-production, bue Scort was bringing his boars and
his crew buck on schedule, with nary s mishap, und with old
Columbus alone in the buw, just as Scote had sketched him many
months befure.

The last close-up done, Depardieu pulled off his gray wig und
stood to i huge vvation from the castand erew. An hour later, us
the Santa Marta drew up nexe ta the jery, Champagne and a simi-
lar uvation greered Ridley Scorr, the Guy'nor, the respected caprain
of this exotic advenrure. He was feted and toasted und hugped and
kissed und endlessly congratalared, 4 might tough tor anyone used

W maineaining a stitf upper lip.

But it was o mument Scote might well cherish for long time
come, espectally on those rare momeats berween films when he can
relax, put his teer up and enjoy o Cuhiba. And if the heathen crizies
should fail to appreciate his painterly vision, well, he can always use
his Cohiba to torch their bloudy reviews, %

cisartano/Conanued from page 70

shade wrapper farm is an indication of the cumpany's efforts to pro-
duce a quality cigar. He said the wrapper farms were some of the most
sophisticated agricultural operations in the world today

THE FAMILY FUENTE

"We're justa litcle family company—Nuo corporate jets; no fancy
cars,”" Carlos Fuence Jr. said, welcoming a group of visitors inco
the cramped office of his facher, Carlus Fuente St., at A. Fuente
& Cia. lr doesn't rake long to discover that the younger Fuente
enjoys fooling visitors with humble understatements. Downstairs
from the offices, Caribbean merengue, the national anthem of the
Dominican Republic, drifts from loudspeakers across an air-condi-
tioned, humidified room filled with dozens of rollers, smiling,
chatring and making cigars.

Fuenre cun'r help but acknowledge the realicy, “This is the largest
handmade cigar factory in the world,” Caclos |r, suid later. "We're
making 18 million cigars a year here." Alchough there may be some
hyperbole in the claim, there's nu doubr that this is a big time cigar
operation where Arturo Fuente, Montesinu and a host of privare
labels are manufactured.

Big time but still very much hands on. It stares with the face that
mast of the Fuentes' bunchers and rollers, especially on the lurger

size cigars, are men, "They have to be able o press it wich their
hands, and men do it better,” Fuente Jr. said. He also said that
everyune is encouraged to smoke because "they have o kaow." The
Fuentes alsu disputed the use of machines to test for draw, and
instead, have supervisors testing each cigar by hand, *We do it all
by hand, and feel," said Fuente Jr. "If you use a machine. you
become to dependent on it. The machine may cell you it draws
OK bur e won't rell if there's any empey spotin (1.

The old ways extended t the humidified stotage areas, where
*hands" of robucca leaves, about 40 leaves ied wgether in o bunch,
are hanging from the ceiling, right nexe w temperature and humidi-
ty gauges. Fuente Jr. grabbed a bunch und flipped the leaves wo rest
for crispaess and humidicy. “This is the old Cuban way, by feel, The
gauges can be misleading," said Fuente Jr. "If your machines ger
stuck for a day, or if a Joor has been left open tou long, you could
screw up $1 million of tobaceo in one day "

In another room at the hack of the plane, nexe w seven fooc-high
mounds of fermenting tobacco leaves, Rafacl Martines und his
brother Santiago Martinez stood uver incoming boxes or hales of
fermented robacco, cutring ench ane open o check the candition
af the leaves—again, checking by touch and appearance. Fur the
company’s Dominican tubaceco, Rafael said he could tell which
region the robaceo had been grown in and i sume cases even

which farm it had come from, not unlike a well-qualified wine

CUOAR AFICIONAIR Y
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I was now a solid Cuban cigar smoker, | knew a lot of stores, and |

worked on the problem into the evening.

he next morning, [ walked into my White House office ar abour

8 a.m., und the direct line from the P esident's uffice was already

ringing. He asked me ro come in immediately

"How did you do Pierre? he asked. as | walked through the door

"Very well," | answered. In face, I'd gorten 1,200 cigars. Kenned,

smiled, and opened up his desk. He rook out a long paper which he

immediately signed. It was the Jecree banning all Cuban producrs
from the United States. Cubun cigars were now illegal in our counery
The embargo complicated my life. The only time | could get a few

Cuban crgars w

s when | traveled abroad wich the President to
countries like France, Austria and Great Britain. But then, in lage
May 1962

[wentalone to Mascow for the first rime. | met for twi
days with Nikira Khrushchev, talking face to face with the Soviet
leader, As vur meeting came to end, Krushchev rurned to me.

*Guspodin Salinger, | see you like cigars. Well, [ don't, and ves-
terday | received o wonderful present from Fidel Caserg, I'm guing

W give e to you.” He waved ar an assistant wha broughr over a huge
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wooiden box with the Cubun flag encrusted inthe top, and inside

Were

230 gorgeous Cubun cigars, My t

thought was | couldn't
tiake them to the United Srates hecause i@ was illegal. Bur then |

thoughe | was rriveling with a specinl Pre

tial diplomaric puss

port, and | would have no crouble at U.S. Customs. | decide

and there to take them home and share them with the Preside

When Larrived back in the office, the [
to talk to me about the Khrushches meetings. But Linterrupred him

“Tvade a killing in Moseow, Mr President. |

gor 290 Cuban cipars

The President looked she wked. Do you have any e whar o

scundal it will ereate if sumeone finds . e you broughr those Cigary

tHegully inco this councry, particularly sinee | hanned them ™

“It's no problem, Mr, President.” | replied. "There are only three

persons who know ahout these ctgars—you, me and Khrushehev”

“That won't work. | want you to take them uver to the chief of

customs, and turn them over. And because [ don't trust you with

hiack with u receipt

regards tu cigars, [ wane you to come

Overwhe

d with sadness, | went to customs and handed them
over. After the chief had given me 4 receipr, | asked him whar he

was going to do with the cigars.

“Destroy them," he said without any senriment

Yes, [ know," I said as [ was walking out of his office. "You're

guing to destroy them vne by vne."
o

About six months ago, nearly 30 years after my sad encounter

with U.S. Customs

I landed at Kennedy sirport in New York ¢ ity

I walked f.E'Hu!:u'l'a

Customs and saw a Customs agent smoking i

Cuban Davidoff cigar. He was abviously destr ying i confiscated
batch one by une
Since

1968, | have been working in Eurape. So, my ace

38 [0

Cuban cigars is no longer prublem. They are available every-

where, even though at a high pric

But my learning about Cigars
hasn't stopped over the years, For instance, in 1974, 1 finally went
to Cuba where | ended up in a long meeting with Castro, He hand-
ed me my first Cohiba cigar which ar the time was seill unavailble
to the general public.

_“‘-.-n. Kt:i':sluJ'.'. K|‘,ru1>h
chev and Castro all had »

hand in my cigar mania

As | rush w finish up this

piece, I'm puffing away on
a Partagas Lusitania, which
to my taste, is the best

Cuban cigar in the world
today. And, pver the years,

I

[ learned bese

abour rhe
from some of hiscory's
great cigar smokers ... so |

like the best L

resident immediately winred



GREA MOMEN

KENNEDY,
CUBA AND
CIGARS

by Pierre Salinger

C igars have heen a part of my life. My smoking habit began in
my youth, helped me write my own adul history, and now, cigars
are in my dreams. Even though the world is rising against smoking,
and particularly against cigars, | still feel they are part of my daily

world and | have no incentive ro stop smoking them.

ted

States Mavy in the early days of World War 11 and when | reached

My cigar smoking started when [ was young. | entered the Un

the age of 19, | hecame commanding officer of a submarine chaser
in the Pacific Ocean, But to run a ship that had 25 sailors and two
other afficers, all older than me, posed a deep psychological prob-
lem. How could | convince them thar | was a man of authority?

Even if the quality of those big cigars was mediocre, they accom-

plished their purpose—they made a 19-year-ald oy really look like

the commander of the ship

When | returned to San Francisco after the war, | went back to a
job at a daily newspaper where | had briefly worked hefore entering
the Navy. | kept on smoking my cigars while [ wrote articles. But
the cigars were still bad cigars, and they ohviously smelled had.
There was a wonderful woman journalist working for the newspaper
who hated the smell. She decided to take up a collection among my
fellow warkers. She handed me $19.32 and tald me it was her con

tribution for a better quality of cigars. Berrer cigars, better smell.

Despire the self-interesred largess of my calleagues, | seill did not
advance to the cream of available cigars in those days, the imports

from Cl.li"-'rl .".L".‘LJ.\”S'. | would have to wait until | was almost 35 vears

old hefore [ started to work for a rising young American politician
named John Kennedy, who liked to smoke Petit Upmann Cuban cig-
ars. Working around him, | fele | had no choice but to upgrade my

smoke of choice to a Cuban. I've smoked them ever since

Shartly after | entered the White House in 1961, a series of dra-

matic ev

ts uccurred. In April, 1961, the United States went
through the disastrous error of the Bay of Pigs, where Cuban exiles
with the help of the Unired Stares government tried ro overthrow

the government of Fidel Castro. Several months later, the President

JOHN F. KENNEDY RELAXES IN THE OVAL OFFICE AT THE

WHITE HOUSE WITH HIS FAVORITE SMOKE, A PETIT UPMANN

called me into his office in the early evening
"Pierre, | need sume help," he said solemnly
"I'll be glad to do anything | can Mr. President," | replied
"I need a lot of cigars.”
“How many, Mr. President "
A

“About 1,000 Petit Upmanns."

| shuddered a hir, although [ kepr my reaction to myself. “And,

=

hen do you need them, Mr. President "
“Tomorrow morning.”
| walked our of the office wondering if | would succeed. But since

Contined om page 133
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
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UNITED STATES DISTRICT COURT
SOUTHERN DISTRICT OF NEW YORK

EMPRESA CUBANA DEL TABACO
d.b.a CUBATABACO

Plaintiff,

-against-
97 Civ. 8399 (RWS)
CULBRO CORPORATION, |
GENERAL CIGAR CO., INC. and S
ALFRED DUNHILL (NORTH AMERICAN), LTD

Defendants.
X

DECLARATION OF JESSICA HEYMAN
I, JESSICA HEYMAN, declare under penalty of perjury that the following is true and
correct:

1. I am a paralegal in the firm of Rabinowitz, Boudin, Standard, Krinsky and
Li;aberman, P.C.; attorneys along with Paul, Hastings, J ;‘1nofsky & Walker LLP for the piaintiff in
the .above-capﬁo;led acﬁon. I graduated in 1993 from Barnard College, Columbia University with
a Bachelor of Arts degree.

2. At the request of plaintiff’s counsel, I conducted a broad search, more fully
described below, for the use of the term "Cohiba" in connection with cigars in publications and other
literature available to United States consumers.

Summary

3. My search disclosed that since 1977, plaintif's COHIBA has appea.red inover

700 articles in pubhcahons of general circulation, including such national magazines as Time,

Newsweek, U.S. News & World Report, and Forbes and in major newspapers such as The New York



Times and Los Angeles Times. The leading United States cigar publication, Cigar Aficionado,
which has been generally credited with the resurgence of the premium cigar market in the United
States, has prominently and consistently featured plaintiff’s COHIBA, beginning with its premier
issue in Autumn 1992 and continuing in virtually every issue of the quarterly thereafter. In total,
there are at least 149 articles in that publication mentioning COHIBA. There have been television
features on COHIBA as well. In this material, COHIBA is consistently recognized and lauded as
a Cuban cigar of the highest quality and renown,-and is frequently identified as the finest and most
coveted cigar in the world.

4. In contrast, the same search disclosed only one mention of the defendants’
"Cohiba" cigar in publications of general circulation until September 1994. From September 1994
to defendants’ September 1997 launch of a new cigar under the "Cohiba" name, I identified only 29
articles mentioning defendant’s "Cohiba", 15 of which mention the Cuban-produced COHIBA as
well and, typically, more prominently. Cigar Aficionado has paid scant attention to defendants’
"Cohiba" and, even its few mentions of defendants’ "Cohiba" either have been in articles about
Cuban cigars or the Cuban COHIBA, with defendants’ claim to the COHIBA trademark being noted
only to indicate the legal complexities facing Cubatabaco in selling to the United States, or have
been in interviews with defendants’ own past or present officials, who focused upon the development
of the cigar ultimately launched in September 1997 rather than upon the cigar purportedly sold by
defendants under the "Cohiba" name since 1978 and who additionally acknowledged the latter’s
slight currency ("we have been sitting on it"; “marketing it in a limited way") and lack of distinction

("we don’t have a blend and unique taste for that cigar that would be happy with.")



Scope Of Search
5. Our search included a search of the term "Cohiba" in the same article as
"cigar" in the "allnws" file in the "news" database of LEXIS/NEXIS. This file includes all English
language news sources on the LEXIS/NEXIS database and encompasses almost all major United
States publications. I also did an exhaustive review of the resources in the New York Public Library,
including their book and magazine collections and I consulted several indices of periodicals there.
This library search included research in the holliings of the main research library and the branch
libraries, inf:luding the Science, Industry, and Business Library and the Arents Rare Book Collection,
whi;:h specializes in cigars and cigar smoking. I reviewed every issue of Cigar Aficionado, both in
the hard copy and on-line on the Internet. I also reviewed over a dozen books concerning cigars
which were purchased from Barnes and Noble, the Strand Bookstore and several cigar shops in New
York during the last year. Additional sources of information are noted in the course of this
declaration.
| 6. I héxvépfepared three volumes of exhibits to this declaration but, I have been
advised by counsel for plaintiff, they are not being submitted at this time because they are so
voluminous. They are available for submission at the Court’s request. However, four pa;ticular
articles setting out interviews with the defendants’ officers and employees, past and present, are
attached hereto. Volume I (in two parts) of the exhibits, entitled, "Cigar Aficionado: Articles
Concerning COHIBA", consists of articles and other material published in Cigar Aﬁcionado in
which there is reference to the term "Cohiba" (whether it be the Cuban COHIBA or the Dominican
"Cohiba"). Also included in this volume are several printouts from the Cigar Aficionado Internet
web site. [ have collated all of these documents by issue, so that all articles from the same issue

3



follow the same exhibit tab. Volume II entitled, "COHIBA in Publications of General Circulation,"
consists of (i) the LEXIS/NEXIS citation list of articles in which the terms "Cohiba" and "cigar"
were found in the same article and (ii) a full text print out of all articles retrieved through
LEXIS/NEXIS which are specifically referred to in this Declaration and several additional magazine
and newspaper articles specifically referred to in this Declaration. Volume III is entitled "COHIBA:
Books and Television" and consists of the books I reviewed as well as the text of transcripts of
television shows referring to Cohiba which I ha\;e identified. Included in Volume III are cbpies of
several other miscellaneous materials referred to in this Declaration.
COHIBA'’s Preeminent and' Ubiquitous Presence in Cigar Aficionado

7. Cigar Aficionado is the leading publication among premium cigar smokers and
it has been generally credited with the resurgence of the premium cigar market in the United States.
A glossy quarterly published in New York City, it now has a regular circulation exceeding 400,000,
far more than any other magazine devoted to cigars, and is sold by subscription and at newsstands,
bookstores, cigar sfores, and other retail outlets. See Pail Jeffers & Kevin Gdrdon, The Good Cigar
40-41 (L}"ons & Burford, New York 1996) (Vol. ITI, Exh. 7); Sonia Weiss, The Cigar Enthusiast 134-
35 (Berkley Books, New York 1997) (Vol. III, Exh. 11); Bamnaby Conrad IIl, The Cigar 16-17
(Chronicle Books, San Francisco 1996) (Vol. III, Exh. 5); Peter Carlson, "Huffing and Puffery; The
Cigars, Raised to Epic Proportions," The Washington Post, Dec. 17, 1996, at C7 (Vol. II, Exh. 6).

8. General Cigar Company has acknowledged the importance of Cigar Aficionado
in the resurgence of the premium cigar industry in the Unfted States. In the Second Amendmeqt to
their Registration Statement filed with the Securities and Exchange Commission on May 12, 1997,
General Cigar Company explained the cigar industry’s resurgence in the following terms:
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General Cigar believes that this increase in cigar consumption and

retail sales is the result of a number of factors, including: (i) the

improving image of cigar smoking resulting from increased publicity,

including the success of CIGAR AFICIONADO and SMOKE

magazines and the increased visibility of cigar smoking by celebrities

(such as Arnold Schwarzenegger, Mel Gibson, Demi Moore and Jack

Nicholson); (i) the emergence of an expanding base of younger,

highly educated, affluent adults age 25 to 35 and the growing interest

of this group in luxury goods, including premium cigars; (iii) the

increase in the number of adults over the age of 40 (a demographic

group believed to smoke more cigars than any other demographic

group); and (iv) the proliferation of establishments, such as restaurants

and clubs, where cigar smoking is encouraged, as: well as "cigar

smokers" dinners and other special events for cigar smokers.
(Vol. 11, Exh. 19.)

9. COHIBA cigars have been prominently and consistently featured in Cigar
Aficionado, beginning with the magazine’s very first issue and continuing literally in every issue
thereafter. - COPiIBA has been mehtioned in at least 149 articles in Cigar Aficionado since the
quarterly began publication in 1992, and additional times in taste tests and numerous photographs.

10.  Inthe premier issue of igar Aficionado (Autumn 1992), the lead a:tic!g ‘was
about COHIBA. 1t is entitled, "The Legend of Cohiba: Cigar Lovers Everywhere Dream of Cuba’s
Finest Cigar". The cover headline for the story is "Cuba’s Best Cigar" and the table of contents
includes a photo of a COHIBA and states that the article is "An inside look at Cuba’s legendary
brand, perhaps the world’s finest smoke." The article itself is six full pages long and includes color

photographs of and concerning the COHIBA cigar. (Vol. I, Exh. 1, at 6.)
11. Acimowlcdging the already existing and extraordinary fame of COHIBA, the
article states that, "Cohiba is legendary to most cigar aficionados, and for more than two decades, it

has been one of the government’s most prestigious gifts to honor foreign dignitaries." The article



describes the COHIBA as one "of the best cigars available on the market." (Vol. I, Exh. 1, at 42.)
It states, "Lighting up a Cohiba . . . is a great experience.” The article further states that "To a cigar
lover, smoking a Cohiba is a moment to savor. It gives the same kind of satisfaction as a wonderful
glass of Chéteau Lafite-Rothschild does to a wine lover or a superb main course at a Michelin three-
star re.:staurant does to a gourmet." (Id.)

12, The article recounts the history of the COHIBA repeated again and again in
publications about cigars. In the 1960s, accordmg to the article, President Fidel Castro became
enamored of a cigar made by a friend for one of his bodyguards and commissioned its production,
for his personal use and to give as gifts to visiting heads-of-state and other dignitaries. Ultimately,
"what was once considered the smoke of world leaders became the cigar of the world cognoscenti."
(Id.)

13. The article observed, "Cuba may not embrace the ways of capitalism, but her
Cohiba cigars are clearly symbols of financial success. Actors such as Tom Cruise and Arnold
Schwarzenegger hav_e.standiﬁg orders with London and Geneva cigar merchants for Céhiba wﬁilt;. |
business magnates such as Lee Iaccoca have been known to light up ’Cohibas after a successful deal."
(Id.)

14.  The article also includes an interview with Avelino Lara, the creator of
COHIBA. Lara is quoted as saying, "Tobacco is part of Cuban culture, and Cohiba is the best cigar
made in Cuba." (Vol. I, Exh. 1, at 49.)

15.  In addition to the main article on COHIBA, the premier issue of Cigar
Aficionado made repeated additional references to the COHIBA cigar. Thus, immediately following
the article on the COHIBA is an interview with U.S. film-maker Ridley'Scott, the subtitle of which
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states: "Ridley Scott, Cohiba In Hand, Directs Gérard Depardieu in /492". (Vol. I, Exh. 1, at 52.)
Another article in the same issue evaluates the robusto size of cigars and prominently features the
COHIBA. (Vol. I, Exh. 1, at,28.) In a blind taste test of robusto cigars, the COHIBA earned the
highest score of 96 out of a possible 100. The review stated, "What more can we say about the cigar
that put this size on the map? The Cohiba Robusto is mouth-filling with rich coffee, spicy flavors
and an impressively long finish." (Vol. I, Exh. 1, at 30.) A full-page color ad for COHIBA,
appearing in the midst of this editorial praise of tl;e cigar, proclaims COHIBA to be "the first name
in cigars". (Vol. I, Exh. 1, at 37.) |

16.  The cover of the summer 1994 issue is a large color photograph of President
Castro with a COHIBA cigar, and the issue features an interview with President Castro. (Vol. I, Exh.
8, at 46.) In his Editor’s Note column in that issue, Marvin R. Shanken, the Editor and Publisher of

Cigar Aficionado, descriBes his anticipation in meeting President Castro. The column includes a half-
| page color photo of Shanken, President Castro and interpreter in conversation with President Castro
reviewing the first iss‘ueﬂof Cigﬁr Aficionado and an open box of COPﬁBA cigars in the fo‘mérduiid.
(Vol. I, Exh. 8, at 14.)

17.  The interview, entitled "A Conversation with Fidel" spans twelve full pages
of the magazine. It opens with a two-page photo of the interview with Shanken holding a COHIBA
while President Castro listens intently to the interpreter. During the course of the interview, Shanken
Aand President Castro discuss the history of the COHIBA as well as the cigar’s high quality and
worldwide reputation. In this interview, President Castro recounted the familiar story of how he
personally was involved in the creation of the COHIBA cigar and explained that the cigar was named
COHIBA because it "was the name the native Indians gave to cigars."
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18.  Throughout the remainder of the issue, COHIBA is featured prominently. In

an article éntitled "Not the Real Thing: Counterfeits of the Top Cuban Cigar Brands are Flooding the
World Market", the author, James Suckling, describes his efforts to purchase COHIBA cigars on the
black market in Havana, only to be cheated. Suckling observes that, "Currently, Cohiba represents
the majority of counterfeit cigars traded around the world due to the incredible demand and high
prices." He continues by noting that, "Other cigar producers might secretly relish the idea of having
a similar problem, but most other premium-cig& brands just don’t have Cohiba’s consumer sex
appeal.” The article also includes several color photographs of real and fake COHIBA cigars next
to each other. (Vol. I, Exh. 8, at 85.)

19. In the same issue, COHIBA is also prominently featured in a taste test of
corona gorda-size cigars and two cigar advertisements by retailers include COHIBA c¢igars in their
displays. (Vol. I, Exh. 8, at 30, 143, 176-77.)

20.  The August 1997 issue of Cigar Aficionado also demonstrates the prominence
. ofthe COHIBA cigar.‘ ‘On tﬁe ébvef, model Claudia Schiffer is picf_ured, holdihg alit COHIBA in'her
right hand. Also on the cover is the headline "30 Years of Cohiba" for a story inside the magazine
which is described in the table of éon?ents as, "The stars of Hollywood may have backed out, but
Cohiba got its many happy returns of the day as Fidel Castro showed up to celebrate, with 800 guests,
the 30th anniversary of the renowned brand at a formal fete in February at Havana’s Tropicana." The
six-page article reports on COHIBA's 30th Anniversary event which drew almost 800 cigar lovers
to Havana, including abogt 100 United States citizens who reportedly risked prosecution for violating
the travel ban to Cuba. One New York businessman described attendance at the anniversary event
as "a chance of a lifetime. I am enjoying every moment of it. It was worth taking the chance." (Vol.
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I, Exh. 21, at 141.) This issue, like many others, contains multiple references to and a review of
COHIBA cigars.

21.  In Cigar Aficionado, the Cuban-made COHIBA is repeatedly mentioned by
celebrities interviewed by the magazine as their cigar c‘)f choice. Thus, Jack Nicholson (Arthur Max,
"On His Own Terms: Riding High Atop Hollywood’s Star Machine, Jack Nicholson Is Enjoying the
View", Cigar Aficionado, Summer 1995, at 93, 94) (Vol. I, Exh. 12, at 94); Arnold Schwarzenegger
(David Shaw, "The World According to Amold: Hollywood Superstar Arnold Schwarzenegger
Knows What He Wants - And Usually Gets It", Cigar Aficionado, Summer 1996, at 134, 141) (Vol.
I, Exh. 16, at 141); and Demi Moore (Mervyn Rothstein, "No Apologies No Regrets: From the Roles
~ She Plays to the Cigars She Smokes, Actress Demi Moore Makes Her Own Choices", Cigar
Aficionado, Autumn 1996, at 150,.171) (Vol. I, Exh. 17, at 171), all smoke COHIBA:s.

22.  General Cigar_ has recognized the importance of popuiar entertainers in
enhancing the reputation of cigars. Indeed, it specifically mentioned the cigar-smoking of COHIBA
- smokers Jack Nicholson, Demi Moore, and Amold Schwarzeneger in this regard, as duoted m |
paragraph 6 above.

COHIBA'’s Prominent and Frequent Mention In Publications of General Circulation

23.  Our search of the LEXIS/NEXIS "allnws" file in the "news" database for the
terms "Cohiba" and "cigar" in the same article prior to September 1, 1997 (when defendants launched
a new cigar under the "COHIBA" name) identified 686 references to the Cuban-made COHIBA
cigar, principally in U.S. publications and with the balance in English language publications available
to readers in the United States (such as The Financial Times and The Economist). The United States
publications With COHIBA articles included, without limitation, Time, Newsweek, U.S. News &
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World Report, Forbes, Business Week, Esquire, Playboy, The New York Times, The Los Angeles
Times, The Chicago Sun-Times, The Chicago Tribune, The Boston Globe, The Houston Chronicle,
The Dallas Morning News, The Times-Picayune, The St. Louis Post Dispatch, USA Today, The San
Francisco Examiner, and The Seattle Times. Often, the same publication has run more than one story
mentioning the Cuban-made COHIBA. A full listing of the 686 articles which refer to the COHIBA
cigar is attached at Vol. II, Exh. 50.

24.  Althoughidentifying 686 aﬁclm concerning the Cuban-made COHIBA, our
search necessarily was under-representative. The LEXIS/NEXIS database is limited in that issues
prior to 1980 are not available for all buta f;ew publcations, aﬁd, further, issues for most publications
are available beginning in only the early 1990s. Moreover, there is no other systematic way of
searching for references to COHIBA in publications.

25.  For each year from 1983 through August 1997, I list below the number of
articles identified by our LEXIS/NEXIS search referring to the Cuban-made COHIBA, identify
some of the publications in which the articles were published for that year, and pfovide a brief
summary of one or two of the articles from that year:

1983: Number of Articles: 1
Publications Include: The Economist

In alengthy article on the prospects for the cigar industry, The Economist notes Cuba’s
international commercial launch of the COHIBA at the World Cup in Spain in 1982. ("Cigar-makers
smoke out new sales", The Economist, Aug. 20, 1983, at 74) (Vol. II, Exh. 33).

1984: Number of Articles: 3
Publications Include: Time, Newsweek, United Press International

The lead paragraph of Newsweek’s article on Jesse Jackson going to Cuba describes
President Castro offering Jackson "one of his trademark Cohiba cigars" and Jackson savoring it "with
relish". (Mark Starr with Sylvester Monroe, "Jesse Jackson Goes to Cuba", Newsweek;, July 9, 1984,
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at 16) (Vol. II, Exh. 32).

Time magazine’s issue on the Summer Olympics opens with "A Letter from the
Publisher". In this piece, Publisher John Meyers tells how photographer Neil Leifer traveled to Cuba
to photograph the island’s star boxer, Teofilo Stevenson, with President Castro holding his arm aloft
in a victory salute. The article and accompanying photo noted that Castro’s arm was so sore from
holding Stevenson’s arm in the air that he could barely autograph a souvenir photo for Leifer. Meyers
added that Castro’s arm "was not too sore, however, to offer Leifer a light for his Cohiba Cuban
cigar." (John A. Meyers, "A Letter from the Publisher", Time, July 30, 1984, at 2) (Vol. II, Exh. 31).

198S: Number of Articles: 2 -
Publications Include: The Washington Post, Financial Times

In a front page interview with President Castro discussing Cuba’s economy and the
president’s seemingly endless energy, Jim Hoagland of The Washington Post takes time to describe
Castro as he enjoys a COHIBA: "a small puff of smoke from the Cohiba cigar he toys with hangs
for an instant in his beard." (Jim Hoagland, "Castro After Hours (and Hours): Exhaustion and
Economics", The Washington Post, Feb. 3, 1985, at A1) (Vol. II, Exh. 30).

1986: Number of Articles: 4
Publications Include: Time, The New York Times, Financial Times

A Time magazine article on Chrysler Corporation’s plans includes an interview with
chairman Lee Iacocca who is "smoking an eight-inch Cohiba cigar given to him by the Italian
Minister of Foreign Affairs." ("Thinking Fast and Making Moves; Smart marketing along with lean
operations keeps profits flowing, Time, Nov. 24, 1986, at 70) (Vol. II, Exh. 28). '

1987: Number of Articles: 4
Publications Include: Life, United Press International

Life magazine noted that prior to an anti-smoking campaign in Cuba two years earlier,
"President Fidel Castro was rarely seen without a Cohiba cigar . . . clenched between his teeth." (Life,
Aug. 1987, at 6) (Vol. I, Exh. 27).

1988: Number of Articles: 2
Publications Include: Financial Times, Universal News Services

The Financial Times reassures cigar lovers "that there will be a fresh supply of Cohiba
cigars, Fidel Castro's own post-revolution creation" in an article on premium cigar brands. (Frank
Grey, "New Lease Of Life for Endangered Species", Financial Times, Nov. 26, 1988, at XT) (Vol. II,
Exh. 26).
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1989: Number of Articles: 10
Publications Include: Chicago Tribune, St. Petersburg Times, The Record, Reuters

In a Chicago Tribune interview with painter Don Van Vliet, formerly-known as the
musical innovator of the 1960s Captain Beefheart, the reader is told that the air in his studio smells
"like a Robustos Cohiba". This is due to the fact that it is the cigar Van Vliet is smoking. (Rip
Rense, "Today Captain Beefheart Aims to Make the Canvas Sing", Chicago Tribune, Jan. 8, 1989,
at C3) (Vol. I1, Exh. 25).

1990: Numbers of Articles: 10
Publications Include: The New York Times, Los Angeles Times, The Boston Globe

A New York Times review of restaurants in Paris describes some of the finer locations
for a high-powered business lunch. After the meal, the article states that bankers, insurance men and
their clients can talk about financial opportunities to be had in a united Europe in 1992 while "firing
up a Cohiba". (A. Craig Copetas, "Mealtime, Dealtime", The New York Times, Sept. 23, 1990, § 6,
part 2 at 67) (Vol. II, Exh. 23).

"[W]ho else has top-of-the-line Cohiba cigars for three bucks apiece?" the writer
thetorically asks in a Los Angeles Times article discussing the positive and negative aspects of visiting
Cuba. (John Homn, "The Other Caribbean: Unspoiled Beaches, ‘50s Cars and Pre-Glasnost Politics
Keep Fidel Castro’s Island Locked in a Time Capsule," Los Angeles Times, June 24, 1990, at L1)
(Vol. I, Exh. 24).

1991: Number of Articles: 9
Publications Include: Forbes, USA Today

The second paragraph of a lengthy Forbes cover story on the record industry finds
Charles Koppelman, chairman of New York-based SBK Records, very happy as he discusses his
success "between puffs on a $20 Cuban Cohiba cigar." (Peter Newcomb and Christopher Palmeri,
"What’s not to love", Forbes, Sept. 30, 1991, at 108) (Vol. II, Exh. 22).

1992: Number of Articles: 27
Publications Include: Newsweek, Forbes, The Washington Post, Chicago Tribune,
The Houston Chronicle, The Dallas Morning News

A Washington Post story examines the art of making Cuban cigars. The reporter states
that the COHIBA is "considered by many to be the best in the world." While acknowledging the
international fame of Cuban cigars, especially COHIBASs, the reporter also observes that over the
years, the public image of the Cuban revolution was none other than President Castro, "dressed in
fatigues with his trademark beard and Cohiba cigar." (Douglas Farah, "In Smoke-Filled Rooms,
Cubans Roll a Good $24 Cigar", The Washington Post, Dec. 14,1992, at A14) (Vol. II, Exh. 20).
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In an expansive 2,500-plus word article in Forbes covering all aspects of cigars and
their increased popularity in the United States, the writer notes that the "fabled Cohibas are sold in
Europe, Canada, Bermuda and parts of the Caribbean, and many find their way into the U.S.
suitcases." (Cynthia Penney, "Puff Piece", Forbes, Nov. 23, 1992, at 138) (Vol. II, Exh. 21).

1993: Number of Articles: 26
Publications Include: The New York Times, The Washington Post, Los Angeles Times,

Chicago Tribune, The San Francisco Chronicle, The Times-Picayune, St. Louis Post-
Dispatch, The San Diego Union-Tribune

An article in the Sunday travel section of The New York Times calls the COHIBA
"Cuba’s best". In the article, tourists are given advice on how to travel to Cuba and the risks and
rewards of such a journey. (Peter Passell, "Forbidden Sun, and Sin, Communist Style", The New York
Times, Nov. 7, 1993, § 6 at 66) (Vol. 11, Exh. 19).

1994: Number of Articles: 70
Publications Include: Forbes, Newsweek, Business Week, Esquire, Playboy, Town &

Country Monthly, USA Today, The New York Times, Los Angeles Times, The San
Francisco Examiner

The December Esquire has an interview with David Letterman as its cover story. In
the article Letterman admits that even though he has stopped smoking them, he "keeps a handsome
humidor full of Cuban Cohibas behind his desk and hundreds more at home. ‘I desperately miss
them,” he confesses, full of regret. ‘But, man, I'm telling you something~it's a pleasure I'll go back
to one day.’" (Bill Zehme, "Letterman Lets His Guard Down", Esquire, Dec. 1994, at 96) (Vol. II,
Exh. 16). : ,
1995: * Number of Articles: 88

Publications Include: Business Week, People, USA Today, The New York Times,

Washington Post, Chicago Tribune, The Atlanta Journal and Constitution, The

Houston Chronicle, The Boston Globe, The Dallas Morning News, Newsday, Chicago

Sun-Times, The San Francisco Chronicle, The Boston Herald, The Times-Picayune,

The Indianapolis Star, The Orlando Sentinel, The Palm Beach Post, The Indianapolis
News, The Village Voice

The COHIBA is prominently placed as the cigar of choice in The New York Times’
Sunday Magazine article: "THE RICH: How They Spend It; A-Z: What a Lot of Money Can Buy".
COHIBAs are described as follows: "When Cuba's leisure class left for Miami, it was widely
assumed that all the great cigar makers went too. Not so. The world's most coveted cigars - and the
most expensive - are Cohibas, originally produced exclusively for Fidel Castro. They've been
commercially available since the early 1980's, selling for about $25 to $30 apiece in smoke shops
abroad; they regularly find their way back to the United States in the luggage of discerning travelers."
(Peter Passell, "THE RICH: How They Spend It; A-Z: What a Lot of Money Can Buy", The New
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York Times, Nov. 19, 1995, § 6 at 96) (Vol. II, Exh. 12).

1996: Number of Articles: 119

Publications Include: Fortune, Esquire, Entertainment Weekly, USA Today, The New
York Times, The Washington Post, Los Angeles Times, Chicago Tribune, The San
Francisco Chronicle, Chicago Sun-Times, The Boston Herald, Star Tribune
(Minneapolis), The Sun (Baltimore), The Seattle Times, The Orange County Register,
The Village Voice, Austin American-Statesman, The Times-Picayune, The Arizona
Republic, The San Diego Union-Tribune, The Des Moines Register, Miami New
Times, Sun-Sentinel (Fort Lauderdale)

. In article in which then-Congressman Bill Richardson (now U.S. Ambassador to the

United Nations) recounts several of his experiences negotiating with foreign leaders, Richardson
describes his meeting with Cuban President Fidel Castro, "There was definitely a rapport with Castro
over baseball and Latin culture. I spoke with him in Spanish, and he gave me five cigars; he said they
were the best— Cohiba." (Justin Martin, "How to Negotiate with Really Tough Guys," Fortune, May
27, 1996, at 173) (Vol. I, Exh. 11).

1997: Number of Articles: 310
(thru Aug. 31) PublicationsInclude: Newsweek, Forbes, U.S. News & World Report, The Economist,
' Business Week, People, Town & Country Monthly, USA Today, The Christian Science
Monitor, The New York Times, The Washington Post, Los Angeles Times, Chicago
Tribune, The Houston Chronicle, The Boston Globe, The Atlanta Journal and
Constitution, The Dallas Morning News, St. Louis Dispatch, The Plain Dealer, The
Detroit News, Pittsburgh Post-Gazette, The Orlando Sentinel, The Sun (Baltimore),
The Times-Picayune, The San Diego Union-Tribune, The Boston Herald, The Denver
Post, The Orange Country Register, The Columbus Dispatch, The Buyffalo News. - ’

U.S. News & World Report includes the COHIBA amongst its "fabled forbidden fruits
of Havana" in a piece about cigar smuggling in the wake of the national cigar craze. (Jason Vest,
"Psst! Want Cheap Cubans?", U.S. News & World Report, Apr. 14, 1997, at 63) (Vol. I1, Exh. 4). -

26.  The Wall Street Journal and The Miami Herald are not in the LEXIS/NEXIS
database but they are in the WESTLAW database. A search of the latter database for mentions of
COHIBA in those publications disclosed 6 articles in The Wall Street Journal and 35 articles in The
Miami Herald.

27.  Asnoted above, the LEXIS/NEXIS database contains no information about

pre-1982 issues of publications in almost all instances, and I have not been able to identify any other
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data base for that period. The indices to periodical literature for the pre-1982 period are of limited
value since they do not permit a word search. Nonetheless, I was able to locate the following
references to COHIBA for the pre-1982 period:

a. The November 15, 1977 issue of Forbes Magazine described COHIBA
as "Fidel’s favorite brand." This reference was made in a full page article discussing the slumping
United States cigar industry at the time and discussing the possible impact on the industry should the
United States trade embargo on Cuba be hﬂed The article noted that while most United States
trademarks for Cuban cigars were owned by America'n firms, the Cohiba name was not. The article
is accompanied by a photograph of President Castro with a cigar in his mouth; "Help From Havana:
the U.S. cigar industry is in bad odor. Can Cuban tobacco help it relight?" (Forbes, Nov. 15, 1977,
at 69) (Vol. II, Exh. 38).

b.  In the February 6, 1978 issue of New York Magazine, Frank
Mankiewicz, former press secretary to Robert Kennedy, described his experience with back-channel
diplomacy in 1974 when he was giyen two boxes of Cuban Cohiba éigafs in Havana by Pfeéi&ept
Fidel Castro as a gift for Henry Kissinger. (Frank Mankiewicz, "Are Cuban Cigars Worth
Smuggling?," New York Magazine, Feb. 6, 1978, at 39-41) (Vol. II, Exh. 37).

COHIBA on Television
28.  There is no database to my knowledge which would permit a search for
references to COHIBA on television. However, it appears that there have been such mentions to the
Cuban-madevCOHIBA. The March 23, 1997 edition of CBS Sunday Morning entitled "Forbidden
Fruit" was brought to my attention and, as its transcript shows, it featured the COHIBA on the
occasion of the cigar’s 30th Anniversary celebration in Havana. (Vol. I1I, Exh. 12.) CNN, transcripts
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of at least some of whose broadcasts are included in the LEXIS/NEXIS data base, has featured the
Cuban made COHIBA in at least the following broadcasts: a CNN Moneyline broadcast of May 31,
1995 (Vol. I11, Exh.13); an April 11, 1996 broadcast of CNN News (Vol. III, Exh.14); a CNN Early
Prime broadcast on June 27, 1997 (Vol. III, Exh. 15); a CNN The World Today broadcast on Feb.
28,1997 (Vol. III, Exh.16); and a CNN Moneyline With Lou Dobbs on Feb. 17, 1997 (Vol. III,
Exh.17).

29.  Inthe 1996 CNN News br;adcast, CNN reported on the preeminence and high
quality of Cuban cigars. When the CNN correspondent Lucia Newman visited a cigar factory in
Havana, she observed "It’s here that somé of the w;)rld’s finest tobaccos are made, like the Cohiba
considered by many the caviar of cigars.” (Vol. III, Exh. 14).

30. Inthe 1997 CNN Early Prime broadcast, CNN followed American comedian
Milton Berle on a nostalgic trip to Cuba, where he first got hooked on cigars 77 years earlier. Ina
voice over, CNN bureau chief Lucia Newman said, "Cuban cigars are a lot more expensive now,
especially the famous ‘Cohiba’ brand, which Americans can't buy in the United States because of the
U.S. embargo on Cuba." She continued by noting, "That hasn't stopped Berle, a self—proclaiﬁmed cigar
expert, from visiting the Cohiba factory with the outgoing Canadian ambassador to Cuba, who has
hosted Mr. and Mrs. Berle's visit to what they consider, cigar heaven.” (Vol. III, Exh. 15).

COHIBA’s Prominence In Books About Cigars

31.  Asareviewofadozenbooks currently or rgcently on sale at Barnes and Noble,
the Strand bookstore, and several cigar shops in all New York, shows, books directed to cigar
connoisseurs and the cigar consuming public invariably discuss the distinctive quality and reputation
of the Cuban-made COHIBA. There has been a substantial proliferation of these high-quality books
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in recent years, paralleling the rise in interest generally in premium cigars. Among the matters
reported on, these books typically tell the familiar history of the COHIBA cigar, remark upon
COHﬁBA’s fame and renown, and describe COHIBA as one of the foremost premium cigars
available. Many of these works also incllude photographs of various types of COHIBA cigars, the
distinctive COHIBA cigar band, or COHIBA packaging.

32, One book, Richard Carleton Hacker’s The Ultimate Cigar Book describes the

COHIBA as follows:

Yes, this is the Cigar, the one that was originally reserved only for
invited dignitaries to Cuba, and divvied out with great aplomb at select
governmental functions. Never was it allowed outside of the Cuban
borders, nor was it ever seen at anything other than sanctioned state
affairs. Named after the Taino Indian word for "tobacco," Cohiba was
created by Che Guevarra (Cuba’s first Minister of Industry after the
revolution) at the express request of Fidel Castro to produce a cigar
that would epitomize everything that the new Cuba was capable of
achieving. Only the best tobaccos from the best regions of theVuelta
Abajo were to be used, and only the most skilled of Cuban artisans
were to be permitted to cut, bunch and roll its judiciously cured leaves.
As aresult, the exquisite Cohiba emerged in 1961, one of the very first
cigars to be made in the Castro regime. Its success was instantaneous.
Word quickly spread among those fortunate enough to have savored
its carefully honed, full rich taste, and a legend was born, aided no
doubt by the fact that only the very privileged were ever allowed to
touch a match to the most delicate and treasured. of this rarified
treasure from the Vuelto Abajo.

LI

For cigar connoisseurs the world over, Cohiba’s well recognized logo
- a black silhouette of an Indian surrounded by an orange and black

band with white dots - has come to symbolize the very best that Cuba
has to offer.

Richard Carleton Hacker, The Ultimate Cigar Book 197-98 (Autumngold Publishing, Beverly Hills

1996). (Vol. III, Exh. 4, at 197-98.)

4
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33.  Rudman'’s Complete Guide to Cigars states of the COHIBA, in part, as follows:

Considered pride of Havanas. Named after what ancient Taino Indians
of Cuba called tobacco. Cohiba are some of the finest cigars available.

Created in 1968 for personal use of Cuban President, Fidel Castro, and
for diplomatic gifts. In 1982 production increased to serve world

cognoscenti. Unique bright, white and black band recognized symbol
of success.

Theo Ruamm Rudman'’s Complete Guide to Cigars 124-26 (Triumph Books, Chicago 1996). (Vol.
11, Exh. 8, at124-26.) Moreover, Rudman’s giv;s COHIBA Esplendido, Robustos, Siglo I, Siglo II,
Siglo IV, and Siglo V cigars a rating of five stars, the highest possible rating, and describes the
Esplendido cigar as "Probably the best of all Churchill-size cigars" and the Robustos cigar as
“'Probgbly best of this size." (Id. at 125.)

34, The Art of Fine Cigars calls COHIBA "famous." John-Manuel Andriote, et
al, The Art of Fine Cigars 38 (Bulfinch Press, Boston 1996). (Vol. III, Exh. 1, at 38.)

35.  Novelist G. Cabrera Infante called the Cuban COHIBA "The Best CigarIn The
World" in his 1985 book Holy Smoke. John Gross, "Books Of The Times", The New York Times, |
Feb. 7, 1986, at C31. (Vol. III, Exh. 3 at 169, and at Vol. II, Exh. 29.)

36. AnwarBati & Simon Chase, The Cigar Companion 78-79 (Running Press,
Philadelphia 1995) states of the COHIBA, "For a brand so young (founded in 1968) in the annals of
Havanas, it is remarkable how many myths surround Cohiba." It also described the COHIBA as
"fabled" and rates it as "The very best quality available". The full-color cover of the book pictures
a COHIBA cigar prominently in the lower center of the cover. (Vol. III, Exh. 2, at 78-79.)

37.  H.PaulJeffers & Kevin Gordon, The Good Cigar 195 (Lyons & Burford, New
York 1996), defines the term Cohiba as "Cuban tobacco and a prized brand of Cuban cigars." Italso
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rates all 11 types of COHIBA cigars as "A+", the highest possible rating. (Vol. III, Exh. 7, at 195.)

38.  Joel Sherman, Nat Sherman’s 4 Passion for Cigars: Selecting, Preserving,
Smoking and Savoring One Of Life's Greatest Pleasures 58 (Andrews and McMell, Kansas City
1996) states of the COHIBA, "Though Castro himself quit smoking some years ago, he still dispenses
his Cohiba brand to visiting dignitaries. . .. Also part of the reason for its establishment was the legal
limbo many of the famous Cuban brands faced in the wake of the trade embargo. Because the
proprietorship of those brands was - and still remams - amystery, Castro figured he needed a brand
of his own just in case the others were awarded to Cuban exiles. When it came to marketing cigars,
even the Coﬁlmunist revolutionaries knew the benefits of a slick campaign.” (Vol. III, Exh. 10, at
58.)

39.  Published in 1990, Paul B.K. Garmirian 76-77, The Gourmet Guide To Cigars,
(Cedar Publications, McLean, Virginia 1990) states of the COHIBA Lanceros cigar, "Placed on the
international market in 1983, this was Fidel Castro’s own label and it was reserved for dignitaries and
distinguished guests on official visits to Cuba. Considered as the pride of Cuban workmanship;_itWas
sold at ﬁrst'only in Spain, Belgium, England and Switzerland." (Vol. III, Exh. 6, at 76-77.) The book
also includes photographs of the COHIBA cigér band (at 66) and cigar box (at 91).

40.  Bamaby Conrad III, The Cigar (Chronicle' Books, San Francisco 1996)
contains numerous photographs of the COHIBA cigar. (Vol. III, Exh. 5.)

References to Defendants’ ""Cohiba" Are Recent, Limited And Principally Appear
In Articles Concerning the Cuban-Made COHIBA

41.  Instark contrast to the frequent mention and prominent attention given to the

Cuban-made COHIBA cigar, our search disclosed only limited and recent attention to defendants’
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"Cohiba." Further, such attention as defendants’ "Cohiba" did receive was because of interest in the
* Cuban-made COHIBA and the possibilities of defendants’ trademark claim posing an obstacle to the
marketing of the Cuban-made COHIBA once the United States embargo ends.

42.  Contrasting with the at least 149 articles in which COHIBA was mentioned
in Cigar 4ficonado, "Cohiba" was mentioned in only 11 articles in that publication and every one of
those articles included a reference to the Cuban COHIBA as well. Further, in contrast with Cigar
Aficionado’s coverage of the COHIBA, none of ;hc 11 articles mentioning the defendants’ "Cohiba"
discusses‘ that cigar’s quality or taste. Moreover, of the 11 articles mentioning the defendants’
"Cohiba" (as well as the Cuban-made COHIBA), 5 of the articles simply note that General Cigar
owns the rights to the brand name "Cohiba" in the United States; 3 of the articles simply note where
the defendants’ "Cohiba" may be purchased; 2 of the articles are interviews with the present and past
C.E.O.’s of defendants Culbro and General Cigar, who focused upon the development of the cigar
ultimately launc;,hed in September 1997 rather than upon the cigar purportedly sold by defendants
under the "Cohiba" ngme‘since 1978 and who additionally acknowledged the latter’s slight currency
and lack of distinction; and 1 was an interview with a former General Cigar regional manager who
explained that General Cigar had registered the "Cohiba" trademark only after, and because, it had
learned that the brand President Castro favored for his own personal use and which he gave to
visiting dignitaries was named "COHIBA.."

43.  Thus, the earliest of the Cigar Aficionado articles, James Suckling, "The
Treasure of the Vuelta Abajo: Cuba’s Prime Tobacco Region Still Produces Great Cigars”, Cigar
Aficionado, Winter 1992/3, at 38-39, is a ten page article concerning production of premium Cuban
cigars and simply notes that "One company based in New York even has the U.S. trademark for
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Cuba’ most expensive brand, Cohiba." (Vol. I, Exh. 2, at 38-39.) It does not even méntion that cigars
by that name are available in the U.S. Similarly, James Suckling, "Not the Real Thing: Counterfeits
of the Top Cuban Cigar Brands Are Flooding the World Markét", Cigar Aficionado, Summer 1994,
at 89, noted "General Cigar Co., the United States company with the rights for Cohiba in the
American market, is currently pursuing a settlement with [two COHIBA counterfeiters]." (Vol. I,
Exh. 8, at 89) The "Cohiba" is referred to in the "Cigar Adviser" section of the Spring 1994 issue
of Cigar Aficionado, at page 165, where a reader states that he saw boxes with "COHIBA"
emblazoned on them in a Dunhill shop in Texas and, "In amazement, I investigated - they are made,
I believe, in the Dominican Republic. Arethey?" To this, the editor responded that the General Cigar
Co. "registered the Cohiba brand name in the United States, and have been test marketing Dominican-
Republic-made Cohibas in a few markets." (Vol. I, Exh. 7, at 165.) In an interview with Pedro Perez,
the President of Tabacalera, the Spanish Tobacco monopoly and the largest distributor of Cuban

tobacco products, Perez was asked about a then-pending but now defunct merger between Tabacalera

and General Cigar. Perez noted, "General Cigar also owns Ramon Allones, Cifuentes and Cohlba o

for the U.S. market." "Interview: Pedro Perez, President, Tabacalera", Cigar AﬁcioWo,. Winter
1995/96, at 107. (Vol. I, Exh. 14, at 107.) Responding to a letter to the editor inquiring into possible
counterfeit COHIBAs from the Dominican Republic, the editor noted, "General Cigar makes a
Cohiba for the U.S. market." "The Cigar Advisor", Cigar 4ficionado, Spring 1996, at 346-47. (Vol.
I, Exh. 15, at 346-47.)

44. In "An Interview with Oscar Boruchin: Owner of Licenciados and 8-9-8
Collection Cigars and Proprietor of Mike’s Cigars, Miami Beach," Cigar Aficionado, March/April
1997, at 68, General Cigar’s regional manager in Miami during the Carter Administration (1976-80),
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Oscar Boruchin, related that a friend, returning from Cuba during the Carter Presidency, gave
Boruchin some of the COHIBASs he had received as gifts from President Castro. The friend told
Boruchin that "these are cigars that Fidel smokes that he gives to people that visit him." Being a
"loyal employee," Boruchin "sent the bands and a couple of cigars to Edgar Cullman Jr. I told the
Cullmans the story that I just told you. And General went ahead and registered the brand."(Exh. A
hereto; Vol. I, Exh. 19, at 68.) The records of the United St:a;xes Patent and Trﬁdemark Office show
that Culbro filed a registration for COHIBA on‘-March 13, 1978, alleging a first use of the mark in
commerce on February 13, 1978 and that U.S. Registration, No. 1, 147,309 for COHIBA issued to
Culbro on February 17, 1981. |
45.  The articles simply mentioning where the defendants’ "Cohiba" may be
_purchased are: "Hotel Bel-Air, Los Angeles", Cigar Aficionado, Spring 1996, at 332 (Vol. I, Exh.
15, at 332); Shandana Durrani, "Smokin’ USA: In the 1920 There Were Speakeasies. In the 1990s
There Are Cigar Lounges", Cigar Aficionado, Winter 1996/97, at 422 (Vol. I, Exh. 18, at 422); and
"Grand Havana Room - New York City", Cigar Aficionado, October 1997, at 401 (Vol. I, Exh. 22.," '
at 401). |
46.  Inthe Autumn 1994 issue of Cigar Aficionado, Edgar Cullman, Chairman of
Culbro Corp., was interviewed by Marvin Shankman. Cullman was asked, "Tell us about th you
acquired the American rights to Cohiba, which is widely regarded as the No. 1 brand produced in
Cuba?" To this, Cullman responded, "We didn’t buy it. We just registered the brand name in
February 1981 and began marketing it in a limited way." (Exh. B hereto; Vol. I, Exh. 9, at 66.)
47.  Cullman was further asked, "You have been sitting on it. Why have you not
promoted it, taken advantage of its universal appeal and great demand?" To which he responded,
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"We have been sitting on it; but we can’t do all the brands at one time. We make a few Cohibas
now." (Exh.B hereto, Vol. ], Exh. 9, at 66.)

48.  The interview continued with Cullman being asked, "I understand they are
available, but you are not really out in the market in force. Can you speak about the plans you have
for Cohiba?" To which he responded, "They are available at special places: Dunhill and a few other
places. We have no big plans at the moment. We are looking over what we should do. We are very
conscious of the fact that should Cuba open, we want to have a position with Cohiba. What that
would be we are not sure today. We will probably do a little more without Cohiba next year. but we
haven’t formulated all our plans on Cohiba." (Exh. B hereto, Vol. I, Exh. 9, at 66.)

49.  In the Autumn 1996 issue of Cigar Aficionado, Edgar Cullman, Jr., the
successor to his father as President and Chief Executive Officer of Culbro Corp., was interviewed.
He was asked, "One obvious question is Cohiba. What are you doing with that? You own the
American rights but you haven’t done much with it. Why haven’t you taken the brand to market and
made it a priority given the awareness and consumer demand for the brand?" To this, Cullman, Jr.
responded: |

Cullman: I think it's a very good question and the answer really lies in

the fact that we don't have a blend and a unique taste for that cigar
today that we would be happy with. We think it's such a blockbuster

d name that we must come out with something that is equal to the

expectation of the brand,

(emphasis added). (Exh. C hereto, Vol. I, Exh. 17, at 108.)
In a press interview at the time of General Cigar’s launch of a new cigar under the COHIBA
trademark on September 25, 1997, Edgar M. Cullman, Jr. is quoted as follows:
We registered the Cohiba name years ago, but because cigar sales were
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in the doldrums, we never really pushed the brand. Now, the cigar

industry is experiencing a major comeback, and we think the cachet of

the Cohiba name makes it a perfect product for the high-end cigar

market" (emphasis supplied).

The Miami Herald (Sept. 24, 1997)(emphasis supplied)(Exh. D hereto).

50.  The minimal treatment of defendants’ "Cohiba" by Cigar Aficonado is
graphically underscored by the fact that it was not even mentioned in the magazine’s premier issue
notwithstanding that that issue featured COHIBA so prominently, as noted. Further there was no
mention of "Cohiba" even though, in addition, there was an extensive article entitled "Cigarland: The
Dominican Republic Has Become One of the World’s Largest Producers of Premium Cigars" which
discussed extensively General Cigar’s Dominican cigars and operations. E'ven though the "Cohiba"
purportedly has been made in the Dominican Republic by a General Cigar subsidiary, there is no
mention of it in the article. (Vol. I, Exh. 1, at 62.) An advertisement taken by General Cigar in that
issue for its brands does not mention Cohiba. (Vol. I, Exh. 1, see last 7 pages.) Similarly, an
advertisement that appears to have peen run by Dominican premlum cigar producers that was prmtcd
on pages .90 and 91 in thé; Summer 1995 issue of Cigar Aficionado includes a photograph with
numerous premium Dominican cigérs pictured. (Vol. I, Exh. 12, at 90-91.) Although the cigars |
include several General Cigar brands, "Cohiba" is not among them. |

51. Recently, Cigar Aficionado published an article on its Internet website
concerning the "Cohiba". That article stated that in 1978, "General began making the cigar in very

small quantities, without bands or box art, and sold them exclusively at Alfred Dunhill stores and a

few other select retailers. The very existence of a General-made Dominican Cohiba was not well

known." (Vol. I, Exh. 24.)
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52. In contrast to the 686 references to COHIBA, a search in the "allnws" files of
the "news" database for General Cigar’s "Cohiba" for the period prior to September 1997 yielded only
30 articles referring to that cigar. With the exception of one article prior to 1993 in the Seattle Times
(Emmett Watéon, "PC Can’t Extinguish Cigar Lovers," The Seattle Times, Oct. 7, 1993, at B2 (Vol.
11, Exh. 46)), none of these articles appeared before September 1994. Of the 30 articles, 15 of these
also concerned plaintiff’'s COHIBA, and of these 15, all in one fashion or another placed primary
focus on the plaintiff’s COHIBA rather than Gex;eral Cigar’s "Cohiba" and acknowledged the fame
of the Cuban COHIBA but not the defendants’ "Cohiba.” Moreover, only one of the 30 articles
commented on the characteristics or quality of defendants’ "Cohiba."

53.  Thus, Larry Light, "The Name Game Over Havanas", Business Week, May 19,
1997, at 6, notes that "Cohiba [was] made legendary as Fidel Castro’s favorite brand" and that
"General Cigar . . . sells just a small quantity of non-Cuban Cohibas". (Vol. II, Exh. 2.) Eva
Rodriquez & T.R. Goldman, "Eyeing End of Cuban Exﬁbargo", Legal Times, Sept. 12, 1994, at 5
opines that lifting of the embargo on Cuba would not necessarily harm United States produ_cqrs
because "the U.S. rights to most brand names of well-known Cuban cigars ~ including Cohiba,
Partagas, and Monte Cristo - are actually owned by U.S. companies, so Cuban manufacturers would
have to market their products under brand names unfamiliar to U.S. smokers."). (Vol. I, Exh. 18.)
To the same effect is Eva Rodriquez & T.R. Goldman, "U.S. Lobbyists Begin Eyeing Cuban Market",
Texas Lawyer, Sept. 19, 1994, at 5 (lifting of embargo on Cuba would not necessarily harm United
States producers because "The U.S. rights to most br@d names of well-known Cuban cigars -
including Cohiba, Partagas, and Monte Cristo ~ are actually owned by U.S. companies, so Cuban
manufacturers would have to market their products under brand names unfamiliar to U.S. smokers.").
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(Vol. II, Exh. 17.) Other articles report on the trademark dispute over the name COHIBA. Pamela
Falk, "Fighting Over Cuban Cigar Trademarks," Legal Times, Apr. 21, 1997, at 19 (Vol. II, Exh. 47);
A"Marketing watch in Latin America," EIU Business Latin America, May 25, 1997 (Vol II, Exh. 48).

54. Paul Reid, "The Ultimate Cigar", The Palm Beach Post, Apr. 27,1997, at 1D,
notes that "Cuba makes the ultimate premium cigar ~ Cohiba". The article further states that "A cigar
craze without Cohibas is like Oscar night without the gold statute" and "The trade ban has bestowed
upon Cohibas émystcrious, alluring, cult status. ~.Like the biblical forbidden fruit, they are the most
cravedI smoke in a cigar lover’s paradise." (Vol. II, Exh. 3.) In contrast, this article simply notes of
Gener;al Cigar’s "Cohiba", "General Cigar owns the Cohiba name in the United States and produces
a Cohiba line in the Dominican Republic." It continues, however, "Only Cuban Cohibas say Havana
on the label and come in a cedar box sealed with a Cuban tax stamp."

55.  Similarly, in "Richardson Denies Carrying Contraband", ﬁe Hill, Aug. 14,
1996, at 8, it was reported that Congressman Bill Richardson denied that he was carrying a Cuban
COHIBA and instead stated that the cigar in his shirt pocket was actually a Davidoff. A local cigar
merchaﬁt noted, however, that "Colﬁba does have a Dominican version" but that it was "not made
by Davidoff". (Vol. II, Exh. 10.)

56. Likewise, Rod Staffoﬁ Hagwood, "Puff Piece; Cigar Smokers Are Not Just
Blowing Smoke These Days - Restaurants Cater To Them, And They Even Have Their Own Club",
Sun-Sentinel (Fort Lauderdale), July 1, 1995, an article on the popularity of cigar smoking, notes that
"A Dominican Cohibas is about $5, but a Cuban Cohiba is $25. (Vol. II, Exh. 13). Jim Burke, "Cigar
lovers light up on special cruise", The Boston Herald, June 4, 1995, at 72, notes "Montecristos,
Dunhills and the $25 apiece Cohibas are being imported but from the Dominican Republic, Jamaica
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and Honduras as Cuban Cigars are still embargoed." (Vol. II, Exh. 14.) In David Usborne "American
yuppies savour the aroma of a backlash; Smoking / the luxury cigar craze", The Independent
| (London), Apr. 16, 1995, at 16, the author writes "Inside [the New York Cigar Bar’s humidor] are
Montecristos, vintage Dunhills and - at $25 apiece - Cohibas. All are imported, but from the
Dominican Republic, Jamaica and Honduras. Cuban Cigars are embargoed.". (Vol. II, Exh. 15.)
| 57. Ten of the articles rgferencing the defendants’ "Cohiba" without also
discussing the Cuban COHIBA simply note the a;/ailability of the Dominican "Cohiba" at a particular
establishment. Joe Bob Briggs, "Let Smokers Have 23% of the Restaurants," The Chattanooga
Times, Mar. 7, 1995, at B6 (New York’s Cigar Bar sells Cohibas) (Vol. II, Exh. 41); Robin Kamen,
"Women Lighten Up; Cigar Smoking Aﬁong Female Execs Spreads as Firms Woo aNew Audience,"
Crain’s New York Business, Aug. 28, 1995, at 3 ("Dunhill Cohiba" available New York’s Cigar Bar
for $30.00) (Vol. 11, Exh. 42); Hal Marcovitz, "Cigar Shop Is Catering To The Young," The Morning
Call (Allentown), Feb. 10, 1997, at B1 ("Dominican Cohiba" available at a local cigar store) (Vol. II,
Exh. 5); Margo Kaufman, "Cigar Stink; Arrested Development; Sure We Know They’re Trendy But :
- That Doesn’t Excuse Bad Air and Bad Manners", Los Angéles Times, Sept. 29, 1996, Magazine at
18 (noting that author was given a complimentary "Dominican Cohiba" at a cigar bar) (Vol. I, Exh.
7). Five of the articles come from the same publication and note that complimentary "Cohibas" are |
available as part of a liquor tasting: Christine Arpe Gang, "Peach crop puny; apples feel bite", The
Commercial Appeal (Memphis), Aug. 14,1996, at 2C (participants in tequila tasting will also receive
a "Dominican Cohiba") (Vol. II, Exh. 8); Christine Arpe Gang, "A La Carte", The Commercial
Appeal, June 12, 1996, at 4C (noting that participants in tasting of single malt scotches will receive
"a Cohiba Dominican cigar") (Vol. II, Exh. 9); Christine Arpe Gang, "A La Carte," The Commercial
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Appeal, Oct. 9, 1996, at 2C, (smoker and spirits tasting includes Cohiba cigar) (Vol. II, Exh. 43);
Christine Arpe Gang, "A La Carte", The Commercial Appeal, Sept. 25, 1996, at 3C (available with
scotch tasting) (Vol. I Exh. 44); Christine Arpe Gang, "A La Carte", The Commercial Appeal, Feb.
21, 1996, at 4C ((available with Cognac tasting) (Vol II, Exh. 45). One article reported on General
Cigar’s ownership of the United States rights to the name "Cohiba". Elliott Blair Smith, "Puffing at
a Premium: The cigar’s popularity burns brightly, but the lack of product might quench the flame",
The Orange County Register, May 22, 1997, at 601 (discusses the increased demand for premium
cigars in the United States and the business opportunities associated with it; in a chart discussing
General Cigar’s initial public offering, "éohiba" is listed as one of that company’s brand names).
(Vol. 11, Exh. 1.) One article reports on General Cigar’s anticipated advertising campaign for its
launch of the "Cohiba". "More Smoke," Delaney Report, Aug. 4, 1997. (Vol. I, Exh. 49.) (Our
search additionally disclosed six press releases posted by a retailer (Vol. I, Exh. 34); three articles
where the reference was too abbreviated to be able to determine whether the COHIBA or General
Cigar’s "Cohiba" was involved; and one reference in the IPO Reporter when General Cigar qﬁ'éred
its stock to the public) (Vol. II, Exh. 36).

58. My search in the WESTLAW databases for references to the defendants’
"Cohiba" in the Wall Street Journal identified no references to the "Cohiba". My search in the
WESTLAW databases for references to the "Cohiba" in the Miami Herald identified only two recent
articles, in contrast to the 35 articles referencing the Cuban COHIBA. One of those articles, entitled
"New Business", notes that the recently opened Long Ashes Cigar Co. on South Dixie Highway sells
Cohiba cigars. "New Business," Miami Herald, June 29, 1997, at KE18. (Vol. II, Exh. 39.) The
second article, Juan Tamayo, "Cuba Files Rum and Cigar Trademark Challenges in U.S.," Miami
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Herald, May 15,1997, at 24 A, reports on COPHBA’§ challenge to General Cigar’s registration of the
trademark. (Vol. II, Exh. 39.)

59.  Incontrast to the Cuban COHIBA, which is referred to in all 10 of the recently
published books which I reviewed, the defendants’ "Cohiba" is only mentioned in five. Additionally,
while the Cuban COHIBA was characterized in highly laudatory terms, the books commenting on
the defendants’ "Cohii)a" for the most part note that it is available only on a limited basis and make
little mention of its quality. ‘.

60.  Thus, although the 1990 book by Paul B',K‘ Garmirian, The Gourmet Guide
To Cigars, (Cedar Publications, McLean, Virginia 1990), contains an entire section entitled "The
Variety of Cigars In The United States", it does not include any mention of the "Cohiba". (Vol. III,
Exh. 6, at 101.)

61.  The Cigar Companion states of the defendants’ "Cohiba", "Cohibas made in
the Dominican Republic can be found in a few American cigar stores. They bear no resemblance to
the cigars above [the Cuban COHIBA], but reficct an adroit move by General Cigar to register the’
name in the U.S. early in ﬁe. 1980s. When the day of the repeal ;)f ﬁc U.S./Cuban trade embargo
finally dawns, contrary to the belief of many, Cohibas and virtually all other Havana brands will not
flood onto the shelves of American cigar merchants. Instead, lawyers will rub their hands with glee
as the battle to untangle one of the world’s most complex trademark issues begins." at 79. (Vol. III,
Exh. 2, at 79.)

62.  Rudman’s Complete Guide to Cigars, published in 1995, describes the
"Cohiba" as "Hand-made, by General Cigar. Not yet widely available. Same name as flagship brand
name in Cuba. Dominican version unbanded." The "Cohiba" is not rated by Rudman’s. (Vol. III,
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Exh. 8.)

63.  In Richard Hacker Carleton, The Ultimate Cigar Book 199 (Autumngold
Publishing, Beverly Hills, CA 1996), the author notes of the "Cohiba", "[i]n 1993 this cigar was
introduced to U.S. cigar smokers via the Alfred Dunhill stores on a limited basis. This marked the
first time that the Cohiba brand was made available in the United States (even the Cuban brand was
not pﬁblicly sold until 1981, well after the embargo)". (Vol. II, Exh. 4, at.199.)

64.  Jeffers & Gordon, The Gc;od Cigar 87 (Lyons & Burford, New York 1996),
rates three types of General Cigar’s "Cohiba", giving each.an "A-". (Vol. I, Exh. 7, at 87.)

65.  Joel Sherman, Nat Sherman’s A Passion for Cigars: Selecting, Preserving,
Smoking and Savoring One Of Life's Greatest Pleasures 29, 86 (Andrews and McMell, Kansas City
1996) mentions the "Cohiba" on two occassions. On page 29 it noted that "confusion reigns" because
of Cuban and non-Cuban cigars of the same name, including Cohiba. It also identified the "Cohiba"
Corona Especiale as a type of Lonsdale cigar. Jd. at 86. (Vol. III, Exh. 10, at 29, 86.)

66.  Although it does not specifically mention the "Cohiba", in Marvin Shanken,
Cigar Aficionado’s World of Cigars 35 (Running Press and M.Shanken Communications, New York
1996), that book noted that "[o]ne company based in New York even has the U.S. trademark for
Cuba’s most prestigious brand, Cohiba". (Vol. ITI, Exh. 9, at 35.)

Statements by Defendants Concerning Their COHIBA

67. As noted, ante, both Edgar Cullman and Edgar Cullman Jr., successive
C.E.O.’s of Culbro, acknowledged in their respective interviews with Cigar Aficionado magazine that
sales of "Cohiba" cigars were "limited" and that General Cigar had been "sitting" on the brand. Thus,
Edgar Cullman was asked in 1994, "You have been sitting on [the "Cohiba" name]. Why have you
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not promoted it, taken advantage of its universal appeal and great demand?" To this, Cullman
responded, "We have been sitting on it; but we can’t do all the brands at one time. We make a few
Cohibas now." (Vol. I, Exh. 9, at 66.)

68.  To the same effect is General Cigar’s recent announcement accompanying the
launch of a new version of the "Cohiba" cigar. General Cigar’s website on the Internet,
www.cigarworld.com, reported the launch of the "Cohiba" on September 25, 1997 and, in a press
release of that date, General Cigar stated "Gener;l cigar company, which has owned U.S. rights to
the brand since 1978, has marketed a differently blended Cohiba brand on a limited basis since that
time." Another page on the website stated: "General Cigar’s earlier version of the Cohiba brand was
sold though limited channels, and was available only to select customers." (Vol. III, Exh. 21.)

69.  Other sources also note that the "Cohiba" cigar has only been available on a
limited basis. Thus, Richard Hacker Carleton, The Ultimate Cigar Book 199 (Autumngold
Publishing, Beverly Hills, CA 1996), noted that "[i]n 1993[the "Cohiba"] was introduced to U.S. cigar
smokers via the Alfred Dunhill stores on a limited basis. This marked the first time that the Cohiba
brand was ﬁmde available in the United States (even the Cuban brand was not publicly sold until
1981, well after the embargo)". (Vol. I, Exh. 4, at 199.) Similarly, Rudman’s Complete Guide To
Cigars, described the "Cohiba" as "Not yet widely available" in 1995. Theo Rudman, Rudman'’s
Complete Guide to Cigars 124-26 (Triumph Books, Chicago 1996). (Vol. III, Exh. 8, at124-26.)

70.  Review of Culbro’s Annual Reports for the years 1979 to 1985 reveals that
although Culbro registered the trademark "Cohiba" with the United States Patent and Trademark
Office in 1978, the first reference to the "Cohiba" brand in Culbro’s Annual Reports was for the year
1982. "Cohiba" was then mentioned in Culbro’s annual reports for 1983 and 1984, but not for 1985.
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(Vol. I1I, Exh. 20.) When mentioned, "Cohiba" was simply one among a listing of General Cigar’s
brands. There was no mention of the sales of the brand or General Cigar’s plans for it. A review of
Culbro’s publicly filed reports in the "SEC" library of the LEXIS/NEXIS database demonstrates that
"Cohiba" was not mentioned in Annual Reports for the years 1987 through 1992, but that it was
mentioned beginning with Culbro’s 1993 Annual Report. Culbro, which until General Cigar’s recent
initial public offering was the corporate parent of Gencral Cigar, continues to own over 75% of
General Cigar’s outstanding stock. (Vol. III, Exh. 19.)
71.  More recently, in public filings related to General Cigar’s initial public

offering, General Cigar has noted that "General Cigar ﬁm owns the rights to market cigars in the U.S.
under the names Cohiba and Bolivar." General Cigar, Amendment No. 2 to Form S-4, filed with the
SEC on May 12, 1997. The filings do not, however, make note of actual sales of the "Cohiba" or
actual use of that name. (Vol. III, Exh. 19) . In the Amendment to Form S-4 (Vol. III, Exh. 19),
General Cigar stated that: |

Many 6f _Géneral Cigar’s premium cigar brand names

are of Cuban origin. General Cigar acquired some of

these brand names from their Cuban owners in the

aftermath of Castro’s revolution and registered others

with the U.S. Patent, and Trademark Office.

72.  There wﬁs no hstmg of "Cohiba" in the annual Tobacco Retailers Almanac for

the years 1978 to 1984, or 1986 to 1991 even though other General Cigar brands were mentioned.

"Cohiba" was listed in 1985. (Vol. III, Exh. 18.)

Executed this 21st day of November, 1997 in New York City, New York.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 39)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
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AND
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For the mark COHIBA
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
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Inc.):
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER
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« Al over this co

SW1tzerland What ¢O!

T

try, c1gar smokers are sending checks to~

es back is the McCoy—Ha;vana mgars e

Latc “in the afternoon of February 2,
| 1962, Presideit John|F. Kennedy suim-
| m ned his press secrr:(ary to the Oyal
ice. “Pierre,” he! asked “do , you
think you can round up 1600 Péfit
clock tomorrow

: morning?” Pierre Shlinger had been

. st

_president need them?

|

, gi¥n tougher assighments,

but féew
nger' ones. He could probably get
the cigars, he;though ‘; but why did the
he next morning éahnger told Ken~
“negly the 1,000' Havahas, ordered from
| all over the country, \were on the wa
“Thanks, Pietre,” saif the presidetit|of
th¢ United States,

ho then, with a
N |

|

OUIISh, signed the proclamation em-
argoing all trade between Cuba and
he United Statkes.
| The story has the ring of truth Ken-
edy would not have hesitated to use his
dvance knowledge to stock 'up on the
recious commodity. The story is also
Hustrative of the state of American
oreign policy; Kennedy was a moder-
te smoker—one imagines that he
thought the embargo would last only
la few years. No one, least of all Pres-

Pierr¢ Salinger(s 'ability to come up
witly la few thdusgnd more if the oc-
cason demanded 1t.

i ;

idemt Kennedy, would have doubted.

~SuprerTe5 Court has decxded ‘that the

Yet 'Sl ce that day in 1962, not one
Cgbam igar has been sold-—-—lbgallyw
in-the United Stafes; moreover, notuntl
last yeari was any Cubah cigar- brgugh!
into the: country legally, even if pur%«
chase legally abroad. .

Becduse of the recent thaw in Cubas!
Amerniah relatidns, an American re- .
turnin from abroad—including Cubad
itself—njay bring up to $100 worth of}
goods bﬂ “Cuban origin” through. US.
Customs| At current prices in Hayanag
that m}aé\s about 100 top-quality cigarsy

Even prior to 1977, the State Depart-’
ment permitted travel to Cuba, for the

|
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“. ‘thxt are those?] asked the fr@ndkybujstoms' mspec for.“Those,’
I saﬁd,| are cigars given fne this monpmg} by

idel Castro’ ...”f

1

: govemment can ne:thet prohibit trav-
el nor penalizq it after the fact, although
it can warn Americans against it. But
the ban on Cuban goods remained in
effect and was lifted only rarely. In
1974 1 traveled with a film crew.to’
Cuba and conducted a thirteen-hour rJ.m
terview with Fidel Castfo. We returred
through the Baltimore :airport, where
the Customs inspectors ;looked at every
camera, light, and box Pf film, as wiell
as the baggage of the whole ¢rew.
Among my -own baggage were two
large, rather ornate wooden boxes. of
Castro’s own brand of ¢igars, given me

" that very morning in Havana.

They were too large ta conceal, and
that pohcy did not appesl to me ahy-
way. So I put them under my-atm and
sauntered throyigh the line. “What are
those?”. asked the fnendly inspector.-
“Oh,” 1 said,'“those are cigars.” “From
Cuba?" “Yes,” I said, “they were given

.. me this morning by Fidel Castro, a3 a

gift for Heary Knssmﬁer But if t ey

are illegal, i please take them" (this
last agcompenicd by a glance at this
name tag). Thus it was that Dr. Kis
singer acquired a box (but only one)
of Cohiba specials (the brand.is uged
- only for the “mdximo lider” hlm‘lf

Canada dr
‘bac cdnj:.aled in socks, derwear, or

and fomhis guests), whic l hopd he M
sharpd in Fnoderahon, with his friehds.
Sgrioys cigar smokers hqve never al-
lowed an! embargo to prevent them
from obgaining a supply of the genuine’
arti¢le. Some: of that supply, of course,
like| Prdsi &nt Kennedy’s, |was laid in
before the blockade. Som¢! aficionados
manage to cadge cigars f 'm travelers
returned from the Pear] of |the Antilles;
some buy more than the 1 gdl quota in
England and| bting them

‘; h

terrgyr— plmn boxes, w:lh the

ds rém lgi |
hns lrade, -undbr the blpckqdc. ;has]
g stantial. | The Swiss ate [not’
g or famcyjng Cuban tpbagco;
of 125 mjllion cigars sold,for| ex-
pore. last year . in Cuba, Switzerland.
togk approximately 12 percent of |the:
arket. ! Si W st Germany,: for" ex-i
ample, i4CCoy % for only dbout 3
one| can well believe that;

encans lnlt year illegally unpon

ed:
ething like 10 million Cubdnicigars.
ond presu dbly did so each: yeu of 4
i blockade pefote that. :
‘ is go on?

Tampax
replace. the identifying bapd from
cigdr bought overseas with. bands f
legal cigars. .
And 'same receive pac ages mai'ked
“Unsolicited gift—valuel' less than -
$10” on a regular basis from two to-

rappers; and sgme carefully
ch

Why! are

cigar? Why iis the:
¢ best always comﬁned

bacconists in Geneva whix r¥ail cigars that brand of Havana? In short, why is
around. the world, but esp cxauy to the ble to find a,smioker
United; States. ‘ grée that there afeitwo

All over this great lani partlcularly
in New York and: Los Anggles, thou-
sands of cigar smokers are co_tnmunicat-

the world——-Fubanl

First of all, ntfmust be understoodi
th t when one speaks of a “Ou,n"
by letiers of request, sd ‘
check. What comes back {s
genuine Havana cigars
Montecristo, Partagas s

: that have
A, edrn—the pncxes rep-
. ufation. The 00 jmillion cigars tyrned
‘ot for Cuban domestic consumpt
= White Owls pf the Caribbean, as’

it| were—do notiung to enhan: the

rs. Most of hes are cheap an
bt they qu s cigars. Spa
i eample, ma ufa tures 500 ‘million ciy
gdrs each yeanan 450 million are made
" igi the CanaryiIslgnds. Some ofuﬁe lat-
‘ llones, Upmann, Monte-
cfisto—have” he :same names {a§ He:
ina brands. !These are producéd by!
original owners of those firms, who
d the island] with their expertise and
sbme tobaccolseeds when Castro ex-
’ gx!opnated the{ tobacco plantations.
Why is C ban-growu tobacco the
Hest? The a r most freqiiently
finind is a ve 1 of the one given in
no Davidoffls Connoisseur’s Bdok of
hie Cigar: “ All great smokers discovered
phg ago the |irreplaceable virtues of
Eglc istand: its geology, wind,
hter, ts mirgculous soil.”
lGaston Morjte§ Leén, the direfitar of
te of the si 3:gar factorxes in Ha-

e s S O W S| i s Wt W
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acy of Cubdn' cigars.
! there is the climate.
. mgnts natur ly in
‘this process is often| artificial. If n-
:ot er area, such as Jamaica, has‘

‘safe climate, it lacks the soil, If: the
'sofl is similak somewhere, the days of
1sun and the temperatlire will be differ-
ent. Second, he cited the skill of Cyban
_ |cigar makers.: Third, he told me, the; soil
*|of the fabled *Vuelta Abajo,” a porition

First, he sald,

Cuba; elsewh re

best spil in the world for growing to-
bagco which will continue to growiand
“work” even; after it |has been stdred,
cuged, cut, : wrapped, packed, and
boxed. :

ourth, methods o manufactu.re are
better because they dre handed down
fram father to son. Fifth, there’s: the
force of history—"centuries of excel-
lerice.” His sixth reason was “amor»—
wé look on a cigar{as we would a
wdman; we do not mistreat her.” (This
romantic analogy is a favorite of cigar
lovers. Davidoff writes: “I discovéred
Cyba’s perfume and her sensual warmth
as|an immature adoléescent dxscovers
an{ ardent, knowledge ble woman.”)
The cigar.is not |mistreated; that
ch seems to be trye. In a visit last

O

ten as they grow. Oddly, the gre
lighter, more claro—the cigar. 2:
sined, the earlier the [leaf will be cut!
a darker, more
plant, must live longer. The leaves are
then cut and dried, ejther by sunlight
oriby a special fire—b if, to obtain: the
lighter-colored cigar
under cloths for the fermentation. After

enths of storage, experts divide :the
ledaves into wrappers {the best leaves)
filler, and within Ltliose categories

. by color, size, .and thickness.
i llhen, the ﬁrst pha

e of thé manu-
fa¢ture begins, in a ldrge room where
the spine of the leaf is removed. This
is b job historitally petformed by wnin'
en, but divisidns of labor by sex are
: ,Fh tappearing fast in [Cuba, and o-
where more than cigar manu-
E’a ture. There are men who do \:3:8
job now, and there dre women 0
cuf, trim, fill, and hape the cigar
jtsklf—once the exclusive prechrve' f
male workers. That father-to-son tradi-
tign cited by Montes| Leén is almost
purely figurative now{ it has been: re-
placed by father<to-daughter, and oE)

jmagines that mother{o-daughter will
be along in a keneratl n or so. Nearly
. 60y percent of the cigatfactory cmplijy-

ee$ are iow wemen.
! [The cigar mikers still sit side! by gide
gt benches in a large warkroom iuttum.

The tobacco fer-

of the provinte of Pirjar del Rio, is the

: cleq

ature "cigar, the'
. |Central Committge.

-and then piled

. ¥
1 Smokers’ Cholee
' Name the t¢n|best Cuban cigars,
lej asked a pagel of puffess: who
¢ been savaring them for dec-
aflds. ‘1 can’t ‘Ech of them said,

I can tell yoii what I like. And,
if turned out, thiey all liked Mome-
isto (in Swilzerlanid, No. 1's are
the box of p5). Also Romeo y
lfeta (Churchills 'are $74.50 a
in Switzerland), Three of our
four experts chose: H, Upmann
(Lionsdales are $53 ithe hox of 25
in: Bwitzerland); two favored Hoyo
deiMoxuemy Bourbons (between
5 and $60 abox in Swnzep'land),
and one liked Por Larranags Lolas
eh Cedros (§29.50 a box in Switzer-
land). Pierre |Salinger’s favorite:
. Panch P’s ($35. a box in Sa itzer-
laInd) Dunhil 'S in Montregl and
ronto sells | some of th{se, at

nsiderably higher prices.

filling, rolling, s aling, select gt, and

_iplating by size and color. The ancjent

tradition of the morning and afternoon
‘edigation breaks” in-which qducators
mo nt the stage in front of the|workers

Commlttee or the De:fen;se of the
txon will also assign conmunity
or fagtory tasks, plalh important arti-
the party ‘morning newspaper,
Granma, or perh
spe}ch by one of] the membeés of the
Ralitics is eve
. |the:
gades,” competing in productivity un-
der the banner of la "H};ro of the Revo-
lution.” When I was there, the: Allende
Brigade was in thie lead, those named
for Lenin Bnd fogr the Puerto Rican
nationalist Albizu, close behingd,
There are some{machines. In the fac-
tory I visited, I wias proudly shown an
AMF sorter, cutter, and filler made in
Trenton in lQSlj still functigning at
close to its origipal capacity. But in
thig factory, the Montecnstos and the
Romeo y Julietas weré all made by
harid. The machines tqrned out the lo-
cal products.

From the large worHrmm the cigars
Ere hand-carried {o a larger, quieter

ywhere. Sections of

oom, where they-are usorted by shape
nd color and then boxid and packaged
fter the band an 1
fixed. Then they are sealed, the wrap-
per-guarantee of ‘Lthe Cuban govern-
ment is attached, and they are stored,
ready for shipme
Jaime Més, dire'% tor of the state cigar
rust,  will be in imarge of the:Cuban-
tigar export to thel Uni?ed States if and

an read aloud frpm great ‘drama and’
1teqature has be continued. But now,
okesman fro he Communist party

ps read the text of a*

orkroom ate divided into “bri-

label have been af-:

when t
foresee
thinks |t
been a
industry.
all the |o
dollar v
In 1959

e

‘this

a!u s

go is fifted (he does not -
appening soon). | Més|'
e enjbargo may even have
ind gf blessing to the rigar
Before 1962, 64 percent of |
ars;, fland 76 percent of [their |!
gnt to the United States.
eant an American mar-|

emb.

t

ke} of 45 million cigars, out of 70 mil-|

lion pr¢
The
alternati

Amenaf
cigars

and thé ¢
the slagk]
percenf d

ket. Mgs

countri’s
fn

Ameri
lieve that
once t

duced!
embargb forced Cuba to
ive :m rkets, while it forced’

or expott. B
ﬁnd

s 'to-|find other hmh-pnced}
xmpdrt Jamaica, Honduras,
anary Islands have taken up!
herej each taking abot 25I
f the hngh-pnced—clgar snar- |
!hmkq it is signifiéant that no |
cigar has dominated the:
scene, and it makes him be-
Cubaican retake a large share
resumes. “We will be back

to 80 perfent in a few: years,” hel pre-f

one;good reason—quahty
to 8 with him.

As ow, Més isnit sure just how
Cuba wil markpt the cigars in América. -
There ‘jwill be' trouble, he ackdowl-
edges, with some of the trademarks. -
He is re that a New York court
has he|d| that . the trademark is the.
property of the' individualy in this case
the individual who fléd Cuba and is

at leas
some of
names. l

But,!

be rest%a'

lucing cigars elsewhere! He
law 'tlthat case may prevail .
the gavernment of Cuba may
x%ed from marketing cigers—

the United States—upder .
he oid’ and honored- birand -

e pomls out, the goy
tfacture%, for export, 26 dif-

ferent fra ematks‘embracmg 9001 dif-

Thiss a

s of cigar, based on
pmann ican be § Chu hill

(the largest size) 01' something sm ller
A Montectisto cam pe No. 1 (the larg-
est) th‘o gh No. 5. Many of tho

marks
lieves,

size de ignations, Més be- .

.31 1 survive

And vpn if they do not, the man

in char e

ket is

assaila le tradema

f recapturing the U.S. mar-
rturbed “We have the un-
S’ Més savs, [“the

vana’ or ‘Made in

one whicH says: ¢
Cuba,’ land that if the only ong we:

need.”:
says, “di

of a sut| e$sful man,

powerf

cigar fr ni the Can

has a pojnt.. After all, gs he |
d! anyone, hnywhere, evet say
hat man must be”
1 nd importhat—he smokes a«
Islands’?”: Ha-

vanas, putos, Cuban cigars—whatever
they are|called—are the world standard,

says Jai

so. No tompany, he
would pé?\d money

that lof

matran filler with al

necticut

, He's o!i us t}tcre \
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 59)



REDACTED



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 60)



REDACTED



REDACTED



REDACTED



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 63)



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 65)



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 66)



- Culbio-TM-3 ﬁ
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IM THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE EXAMINER OF TRADEMARKS

MARK: COHIBA
CLASS NO.: 34

i
I
i -
1]

n drwse ;jit"f P i To the Jommissioner of Patents and Trademarks:

: I' culbro Corporation, a New York corporation
605 Third Avenue, New York, New York 10016
Situs: 605 Third Avenue, New York, New York 10016

The above identified applicant has adopted and is using
the trademark shown in the accompanying drawing for CIGARS and
? requests that said mark be registered in the United States Patent
f and Trademark Office on the Principal Register established by

: * the Act of July 5, 1946.

The trademark was first used on the goods on February 13,
i, 1978; was first used in interstate commerce on February 13, 1978;

i { and is now in use in such commerce.

fv The mark is used by applying it to labels applied to the
i containers for the goods and five specimens showing the mark as.

actually used are presented herewith.

Applicant hereby appoints tﬁe fi%m of Morgan, Finnegan,

" Pine, Foley & Lee, 345 Park Avenue, New York, New York 10022, a
. firm composed of George B. Finnegan, Jr., Granville M. Pine,

., John D. Foley, Jercme G. Lee, Themas P. Dowling, John A. Diaz,

. Warren H. Rotert, John C. vassil, Alfred P. Ewert, David H.

Pfeffer, Harry C. Marcus, Robert E. Paulson, George P. Hoare, Jr.,

GC 006230

ARG £ 4ot 8T
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Thomas M. Gibson, Edward A. Hedman, Stephen R. Smith, J. Robert
Dailey and Kurt E. Richter, all members of the bar of the State
of New York, as its attornmeys to prosecute this application to
register, to traﬁsact all business in the Patent and Trademark
Office in cc_mnect;ion therewith, and to receive the certificate

of registration.

Henry D. Whitehill declares: that he is
Vice Precident-Secretary of applicant corporation and is authorized
to execute this application on behalf of said corporaticn; that
he believes said corporation to be the owner of the mark sought
to be registered; that to the best of his knowledge and belief
no other person, firm, corporation, or association has the right
to use said mark in commerce, either in the identical form or in
such near resemblance thereto as may be likely, when ap»plied to
the goods of such other person,‘ to cause confusion, or to cause
mistake, or to deceive; that all statements made hereiun of his
own knowledge are true and that &ll statements made on informatior
and belief are believed to he true; and further tha% these
statements were made with the knowledge that willful false
statements and the like so made are punishable by fine or
imprisonment, or both, (18 '1.S.C. 10-01), and may jeopardize the
validity of the application or document or any registration

resulting therefrom.
CULBRO CORPORATION

pa———
i ..
". .‘.—\

N J‘ )
. o _' ./ ) "/
by: Lol (\ (~-(17 €t

Henry D/ Whitehill
Vice President - Secretary

Date: March 9, 1979

GC 006231

2N PSR SR




: Applicant: Culbro Corporation ’
i a New York Corporation
3 Address: 605 Third Avenue, New York, N.Y. .10016
_ Goods: CIGARS
: Date of First Use: February 13, 1978 :
' COHIBA :

§0ee03 W A E



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 67)
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. REG.NO. i "X

1147309 N

2. Registration Date

a. SER. NO.

161879

5. Examiner

FER 17 198t
I &. INTERNATIONAL CLASS 7. PRIOR U.S. CLASS 8. FILING DATE 9. SERIAL NUMBER
34 17 U3/15/76 161879
10. APPLICANT AND POST OFFICE 16, EXAMINER
CULBRO CORPORAT1ON = =g
605 3RD AVE, Dy G Rodhmey
NEW YORKs NEW YORK 10016
NEW YORK CORP, 17. TYPE OF MARK
TRADEMARK
18. FIRST USE
1CL 034 02/13/1978¢
11, SEND CORRESPONDENCETO | _ - .
i Y 19. IN COMMERCE
Morgan & Finnegan 1CL 034 - 02/13/1978,,

345 Park Ave.

— New York, NY 10154
12

13
MO.

20, PRIOR REGISTRATION

14, ASSOCIATE ATTORNEY

15. GOODS—SERVICES
034-CIGARS ¢

PTO-36-3 (REV, 5.77) (FORMERLY PT0-102L) U.S. DEPT. OF COMMERCE—PATENT AND TRADEMARK OFFICE (6-77)

21. Other Data

22 PRINCIPAL REGISTER 25. Supervisory
’ Fxaminer
&
E 26.
N
E Fxaminer
D ji
23. Section 8 - 27. Passed fur/l'ubliculiun 4 /
E ) N /. .
A ) W’?f&é'&ﬁ A 4w// Aﬂ Lo,
N o
%; Section 15 28. Passed for Registration
§
A
v
.} Section 12C 29. 0.G. Date
J
24. Passed for Renewal PU BL‘S '-' ED
i N ~
" L) -
" NOV 41880 y
N : T
\% Renewed From ’ ok
A
L 4
0 Less Goods

°TO-36-2 (1. 1-77) (Formerly PTQ-102) U.S, Dept. of Commerce - Patent and Trademark Office

66 SP730S1

Bp——=
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Applicant:

Address:

Goods:

Date of First Use:

.

1147300

FEB 17 199
PfiT. T

A, Crr

{E

—
161877

Culbro Corporation
a New York Corporation

605 Third Avenue, New York, N.Y. 10016

CIGARS
February 13, 1973

COHIBA

PUBLITHED
NOV 41390




g
e e o, i
CONTENTS:

................. papers,

JuL 1978
1

i /"/ i
LTI 57
........................ _25 i :/ e

G L .{'.'..(.'.".".','...................................'.'

2 WIEE L G

3 o 4. HIAR 1979

......................

; - /////

- . /’~ ’7//, /

o . é/ (///( e / 7
BRI A A A, o

.

ety RS
5. Wt

: : e O /




¢
i

SERNSED punESAN, R, MoRGAN, FINNEGAN, PINE, FOLEY & LEE
c ,

4/"‘—-\

L -2,
JEROME G. LEE Y JOHN B. MORGAN

THOMAS P. DOWLING | i . ATTORNEYS AT LAW

1893-1930
WARREN H. ROTERT L
A, DIAZ B B

. 345 PARK AVENUE
ALFRED P. EWERT . _ L
DAVID H. PFEFFER N

HOBART N, DURHAM

. 1930-1969
HARRY C. MARCUS NEW YORK, NEW YORK 10022

5 CasLe FINDURPINE NEW YORK
THOMAS M, GIBSON

KURT €. RICHTER
V. ROBERT DAILEY

TEL. (212) 758-4800

JAMES P, WELCH TELEX: 421792

EUGENE MOROZ

JAMES V. COSTIGAN
ROCCO S. BARRESE
ARNOLD |. RADY

JOHN L, WELCH

JOKN F. SWEENEY
CHRISTOPHER A!. HUGHES

:k%ﬁtao?.gk::/zsénmmmz March 13 N 1 9 78
JANET DORE
WILLIAM H, DIPPERT

RICHARD C. KOMSON
ANTHONY AMARAL, JR.

Hon. Commissioner of Patents
and Trademarks
Washington, D. C. 20231

Re: New Application of Trademark
COHIBA - Our Ref: Culbro-TM-3

Sir:

Enclosed please find application for registration
of the trademark COHIBA in the name of Culbro Corporation,
together with one (1) sheet of drawing, five (5) specimens,
and our check in the amount of $35.00 in,payment of the
filing fee. "#3ff’c'9 )

It is requested that this application be given a
serial number and filing date.

Respectfully submitted,

arryC. Mafcus ‘4:414!““"

HCM: jim
Enclosures



Culbro-TM-3<
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U380 200
161879

UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE EXAMINER OF TRADEMARKS

MARK: COHIBA
CLASS NO. : 34

To the Commissioner of Patents and Trademarks:
’Culbro Corporation,’ a New York corporation

/605 Third Avenue, New York, New York 10016 |
Situs: 605 Third Avenue, New York, New York 10016

i The above identified applicant has adopted and is using
. h)
| the trademark shown in the accompanying drawing for CIGARS;Qﬁé\
p
requests that said mark be registered in the United States Patent

and Trademark Office on the Principal Register established by
the Act of July 5, 1946.

The trademark was first used on the goods on February 13,

1978; was first used in interstate commerce on February 13, 1978;

and is now in use in such commerce.

The mark is used by applying it to labels applied to the
containers for the goods and five specimens showing the mark as

actually used are Presented herewith.

Applicant hereby appoints the firm of[ﬁ;rgan, Finnegan,
Pine, Foley & Lee, 345 Park Avenue, New York, New York 10Q§§) a

firm composed of George B. Finnegan, Jr.
John D. Foley,

» Granville M. Pine,
Jerome G. Lee, Thomas P. Dowling, John A. Diaz,
Warren H. Rotert, John C. Vassil, Alfred P, Ewert, David H.

Pfeffer, Harry C, Marcus, Robert E. Paulson,

George P. Hoare, Jr.,
037 15/78 Léiare

L #04 35.00CK

b/




Thomas M. Gibson, Edward A. Hedman, Stephen R. Smith, J. Robert
Dailey and Kurt E. Richter, all members of the bar of the State
of New York, as its attorneys to prosecute this application to
register, to transact all business in the Patent and Trademark
Office in connection therewith, and to receive the certificate

of registration.

Henry D. Whitehill declares: that he is
Vice President-Secretary of applicant corporation and is authorized
to execute this application on behalf of said corporation; that
he believes said corporation to be the owner of the mark sought
to be registered; that to the best of his knowledge and belief
no other person, firm, corporation, or association has the right
to use said mark in commerce, either in the identical form or in
such near resemblance thereto as may be likely, when applied to
the goods of such other person, to cause confusion, or to cause
mistake, or to deceive; that all statements made herein of his
own knowledge are true and that all statements made on information
and belief are believed to be true; and further that these
statements were made with the knowledge that willful false
statements and the like so made are punishable by fine or
imprisonment, or both, (18 U.S.C. 1001), and may jeopardize the
validity of the application or document or any registration

resulting therefrom.

CULBRO CORPORATION ‘

by:\§Z%CL147Egzu:zf:;ébﬁ44g/

ﬁenry D/ Whitehill
Vice President - Secretary

Date:_ March 9, 1978
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IN REPLY REFER TO THE FOLLOWING AND THE FILING DATE:

U.S. DEPARTMENT OF COMMERCE
Patent and Trademark Office

"1, SER. NO. 2. MARK S. PAPER NO.
161879 COHIBA
ADDRESS
:;P T "|COMMISSIONER OF PATENTSI s MAILING DATE
3, APPLICANT AND TRADEMARKS
CULBRO CORPORATION WASHINGTON D. €. 20231
- ; AND
2 ADDRESS , FURNISH YOUR ZIP CODE
: . e, i AND TELEPHONE
- HORGANs FINNEGANs PINEs +OLLY o-LEE NUMBER IN ALL
345 PARK AVE, correseonoence | € 5 JUL 197
NEW YORKs NEW YORK 10022

FORM PTO 36.33 (REV. 12.76) (FORMERLY PTO-1293) U.S. DEPT. OF COMM. Pat & TM Office

*Applicant is advised that an a
fice for the registration of
applicant's mark as to bo likely, as
with the goods and/or services, to c¢
cause mistake, or to deceive.
instant application is subsequent to
the other pending anplication
matures into a registration,
application. Trademark Fule 2
from the pending application,
in the Trademark Search Roon,

.33,
Serial

‘The specimens of
26,
that the tax class, quantity,
not been indicated on the latels.
furnish new specimens or
the above mentioned regul
Section 901.

record

‘Inquiry is made as to whether the term "Cohiba"

meaning or significance
Trademark Rule 2.61(b),

*An English translation of all forejan
on the drawing should he set forth.

- A search of the Office recor:
when applied to applicant's
sembles any registered
fusion,
1105.01.

mark as to be
or to cause mistake,

. B. Chapman:imt 703 557-3273

A proper response to THIS OFFICE action must b
to avoid ABANDONMENT,

rIoL.e9

s the latter, if and when
will be cited against the instant
A photocopy of the drawing
No.
is attached.

THMEP Section 906,

Is fails to show
coods and/or services, so re-

likely to cause con-
or to deceive. TMEP Section

iy A

Examiner, Div.

pplication is pending in this
a mavrk which

S0 resemhles

used in connection

ausc confusion, or to
Since the filing date of the

the filing date of

it

\S

155,418, as filed

do not show compliance with Title
Section 270-214 of the Code of Federal Regulations in
and designation "cigar" have
Applicant must either
a statement of compliance with

ation. Trademark Rule 2.69; TMEP

has any

in the relevant trade or industry.

words ir the mark

that the mark,L///

e received within 6 months from the date of this action in order

1—-Trademark Application File Copy
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PRIOR US. (1., /7

BENEFICIAL CAPITAL CORP.
t45 FIFTH AVENUE, NEW YORK, N.Y. 70022

DATES OF USE: DECEMBER 15, 1977 SRS
GOODS: CIGARS )  "3xQ'
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“t applicant's knowledge, the term "Cohiba" has no English translation

Thve

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE QL//
TRADEMARK EXAMINING OPERATIONS

b

Applicant: Culbro Corporation
Serial No.: 161,879, -
Filed: March 13, 1978
Mark: COHIBA
Class: 34
January 3, 1979
RESPONSE

Hon. Commissioner of Patents
and Trademarks

i Attention: B. A. Chapman, Examiner - Division I

Washington, D. C. 20231

Sir:

This is in response to the Official Action of(July 25,

1978 in conmnection with the above-identified application.

Inquiry has been made as to applicant's compliance with
the labeling requirementsof the Code of Federal Regulations.

Applicant is and has been in compliance with the Federal Regula-

tions regarding labeling of products bearing the mark COHIBA.
Such compliance is shown by the label specimen accompanying this
response which is used on all containers of the product in con-
junction with the labels bearing the mark COHIBA heretbfore made

of record in this application.

Question has also been raised as to the meaning and

significance, if any, of the term "Cohiba". To the best of

Or any meaning or significance in the relevant trade or industry.




1lbro-TM-3

Applicant notes the copendency of application Serial No.
155,418 for the mark COHIBA and Design, and that the said applica-
tion will be cited against this application if and when the former
matures into a registration. Applicant will address that matter
at the appropriate time.
Respectfully submitted,
MORGAN, FINNEGAN, PINE, FOLEY & LEE
e

v

S ew/ Wheis

Harry C/ Mardlus
Reg. . 22,390
Attorneys for Registrant

345 Park Avenue
New York, New York 10022
(212) 758-4800




u.s. DEPARTMENT OF COMMERCE
IN REPLY REFER TO THE FOLLOWING AND THE FILING DATE. Patent and Trademark Office
1. SER. NO. | 2. mark S. PAPER NO.
1. SER. NO. Fz MARK
161879 COHIBA ADDRESS 3
TJCOMMISSIONER OF PATENTS 5. MAILING DATE
3. APPLICANT AND TRADEMARKS :
CULBRO CORPORATION WASHINGTON D. €. 20231
. b AND
3 ADDRESS FURNISH YOUR ZIP CODE
. L , AND TELEPHONE 9 4 an 1979
MORGANs FINNEGANs PINE, ruLpy o LEE NUMBER IN ALL
345 PARK AVE, CORRESPONDENCE
NEW YORK,2 NEW YORK 10022
FORM PTO 36:33 (REV.12.76) (FORMERLY PTO-1293) U.S. DEPT. OF COMM, PL':I&TM Office
e
'Responsive to communication filed January 3, 1979. Py ,,hﬂ75
i

'The cited pending application is 5till pending in this Office,

iThe label submitted dgoes not
ment of the code of Federal
state the tax class.

shou comnliance with the require-~
Regulations in that it does not

It has come to the Ixaminers o 3

aminers aitention thst cohiba is a geogranhical
tobacco growing region of Cubs. 1In vizu

2w therzof, if the goods or-
lginate from cohiba, Cuba, then registration is refused on the

Principal Register because the mark, when applied to the goods
and/or services, is considered to be merely descriptive thereor.
Section 2(e)(1) of the Trademari Act; THLP Section 1207. ™

JIf the goods do not originate from Cohiba, Cuba, then registration’
1s refused on the ground that the mark is considered to consist )
of or comprise deceptive matter, Section 2(a) of the Trademaqk,
Act: TMEP Section 1202.02,

; A Ao
See In re Charles S Locb P?db Inc., 190 USER 238'6;4&(,‘ 1/“f7;f/ )
/1«.%&:};&‘/‘4’:%" e A
Y A%»Aas-_{':x ?},zquuf
/,/'Ldﬁv’v.‘ao~?=, ;(/(/\’
i ———

BC:ta Bethh Chapman
Trademark Attorney, Div. I
703~ 557-2273
A proper response to THIS OFFICE action must be received within 6 months from the date of this action in order
to avoid ABANDONMENT,

ToL-s9 1—Trademark Application File Copy



L;7j}1/7 1%/
IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK EXAMINING OPERATIONS

Y

Applicant: Culbro Corporation

Serial No.: 161,879 v/ //
. 4

Filed: March 13, 1978

Mark: COHIBA

Class: 34

September 14, 1979

RESPONSE

Honorable Commissioner of Patents
and Trademarks
Washington, D.C. 20231

Attention: Beth A. Chapman, Trademark Attorney
Division I

SIR:

The Office Action dateq'March 14, 1979 has been re-

R S

ceived and its contents carefully noted. For the following
reasons, Applicant respectfully disagrees with the action taken

and requests that the refusal to register be withdrawn.

The Examiner has refused registration on the ground

that the mark, when applied to the goods, is primarily geograph-

ically descriptive thereof. The Examiner has apparently reached

i
|
i
f
!
|
i
i
f
|

:
H
!
i
!
i
i

|
i
|
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this conclusion only because of the existence of a region in

Cuba named Cohiba.

Applicant advises that the cigars to which the mark
is affixed are produced in the United States and not in Cohiba,
Cuba. Consequently, the mark cannot be said to be geographic-
ally descriptive and refusal to register on this ground should

be withdrawn.

The Examiner has taken the position, however, that

registration should be refused even if the goods do not come

from Cohiba, as the mark would comprise deceptive matter, cit-

ing Section 2(a) of the Act and In re Charles S. Loeb Pipes,

Inc., 190 U.S.P.Q. 238 (T.T.A.B. 1975). Applicant respectfully -

disagrees.

As the case cited by the Examiner indicates, there is

no absolute prohibition against registration of a geographic

term. The employment of the phrase "primarily geographically

descriptive" in the Lanham Act:

"serves to permit registration of a geographic
term so long as it is not primarily of that
character. That is, it is not the intent of

the present statute to refuse registration of

a mark where the geographic meaning is minor

or obscure and would not be known to the

average purchaser of the goods." (emphasis added)
In re Charles S. Loeb Pipes, Inc., 190 U.S5.P.Q.
238, 243 (T.T.A.B. 1975).

See also, World Carpet, Inc. v. Dick Littrell's New World
Carpets, 438 F. 24 482, 168 U.S.P.Q. 609 (5th Cir. 1971) ("The
word 'primarily' should not be overlooked"); Ex parte London

Gramophone Corp., 98 U.S.P.Q. 362 (Pat. Off. Ex. Ch. 1953)

I
|
(A term may not be refused registration under the Lanham Act é

solely because it may have some geographical meaning, however

minor, obscure or remote).



If a geographical term is used in an arbitrary or

fictitious manner, it is registrable. Hyde Park Clothes, Inc.

v. Hyde Park Fashions, Inc., 93 U.S.P.Q. 250 (S.D.N.Y. 1951)

aff'd, 204 F. 2d 223, 97 U.S.P.Q. 246 (2nd Cir. 1953);
La Touraine Coffee Co. v. Lorraine Coffee Co., 157 F. 2d 115,

70 U.S.P.Q. 429 (2nd Cir. 1946).

In determining the applicability of Section 2(g)(2)
to a particular mark, it must be ascertained whether the term

in fact conveys primarily or immediately a geographical signif-

icance to consumers. In re Charles S. Loeb Pipes, Inc., supra,
at 244; In re Amerise, 160 U.S.P.Q. 687, 691 (T.T.A.B. 1969).
See also, In re RJR Foods, Inc., 189 U.S.P.Q. 622, 623 (T.T.A.B.:
1976). i

The Examiner has cited no basis for concluding that
COHIBA meets the legal test stated above, and we submit, none

exists. There is no evidence to suggest that the ordinary

American cigar consumer is even aware of the existence of an
area of Cuba called Cohiba , let alone that upon seeing the
Latin-sounding mark COHIBA on a cigar, he would primarily view
the name as a geographical description of the place of origin of

the product. 1Indeed, all the evidence points the other way.

As we are all aware, especially the cigar consumer,
the United States government imposed an embargo on all trade
and travel with Cuba in 1962. Since that time, some 17 years
have elapsed in which there have been no cigars or other

tobacco products imported from Cuba. Contacts between United

States citizens and the island of Cuba have been similarly



restricted.

In view of the trade embargo as well as the prohibi-
tion against travel between the United States and Cuba, the
average consumer is unlikely to be familiar with the wvarious
small towns, cities or regions of Cuba, with the possible ex-
ception of Havana. Consequently, there is no basis for conclud-
ing that a consumer in the United States would attribute any

geographic significance to the term COHIBA.*

Even if a particular cigar consumer were aware of an

area called Cohiba in Cuba, he is still unlikely to view the

name as anything more than a fanciful and arbitrary trademark
for a cigar. Certainly, the mark will not immediately strike
him as being a description of the pfoduct's geographical origin, |
absent which there is no deception. This is so for three very

important reasons.

First, as a result of the long standing embargo on

trade with Cuba, cigar consumers in the United States expect

that the cigars they purchase can come from almost any place !
but Cuba. Thus, a purchaser of COHIBA brand cigars would not
be deceived by the mark into thinking that the subject cigars

were produced in Cuba.

Where consumers of goods "have become conditioned

over the years not to expect the goods to originate from the

*This is particularly so in view of the fact that Cohiba
cannot even be located in any of three different Atlases
checked by Applicant. E.g. The New York Times Atlas of the
World (1977 ed.); The Hammond World Atlas (1975 ed.) Rand
McNally Premier World Atlas (1971 ed.).




place identified by the mark" registration will not be refused.
In re Charles S. Loeb Pipes, Inc., supra, at 244, Cf., In re
Sweden Freezer Mfg. Co., 159 U.S.P.Q. 246, 249 (T.T.A.B. 1968)

(Evidence showing that only nominal amounts of the subject goods
were imported from Sweden indicates that the use of SWEDEN mark

is not likely to deceive purchasers).

Second, it is the practice of the tobacco industry
to use Latin-sounding names as trademarks for cigars. This
practice is quite common and well known, as can be seen from

an examination of any issue of the Tobacco Retailer's Almanac.

For illustration, Applicant attaches pages 46-47 of the 1978
Tobacco Retailer's Alﬁanac (Exhibit A.) Because this is a

familiar practice, the primary impact or impression of the mark E
COHIBA used on cigars is not likely to be that of a geographi-

cal location. Cf., In re Amerise, supra, (practice of selling

American made spaghetti sauce, tomato paste, etc. under Italian
names renders it unlikely that consumers will be deceived as

to the origin of goods marked ITALIAN MAIDE): In re RJR Foods,

Inc., upra ("HAWAIIAN MAID has connotations other than that of

origin in Hawaii, and mark is therefore registrable.)

Finally, the term Cohiba, in the Spanish language, is
a conjugation of the verb "Cohibir" which, when translated into
English, means "To restrain, to repress, to inhibit, to cohibit"
See, e.g. The University of Chicago Spanish-English, English-
Spanish Dictionary (Washington Square Press, 1971 ed.);
Velazquez Spanish & English Language Dictionary (Wilcox &
Follett Co. 1943). When applied to cigars such a term is wholly

arbitrary and would not convey a geographic connotation to the

purchasing public,




For the foregoing reasons, applicant submits that the
primary significance of COHIBA is not geographical and that the
mark is neither primarily geographically descriptive nor de-
ceptively misdescriptive.* Accordingly, it is requested that

the Examiner withdraw the refusal to register.

As to the Examiner's position that the specimen of
record does not show compliance with "the requirement of the
code of Federal Regulations in that it does not state the tax

"

class," applicant submits that the specimen provided with the

application does comply with the present labeling requirements.

For the Examiner's convenience, applicant has attached
a copy of the most recent version of 27 C.F.R. §270.214
(Exhibit B). As can be seen from §270.214, those portions of
Title 27 dealing with cigar taxes have been amended. Among
these amendments is the elimination of the old tax class system
and the adoption of a new labeling requirement calling for the
substitution of the wholesale price of the cigars for the old
tax class. However, as can be seen from subsection (d) of
§270.214, the requirement that the wholesale price be marked on
cigar packages has been suspended pending further study by the

Bureau of Alcohol, Tobacco and Firearms.

The Tobacco Advisor of the Bureau has confirmed that
the previous tax class system has been superseded and is no
longer effective. The Tobacco Advisor of the Bureau further

advises that the suspension of the new labeling requirement is

*Having shown that the subject mark is not geographically
deceptively misdescriptive under Section 2(e) of the Act, it

follows that the mark is not deceptive under Section 2(a) of
the Act.




still in effect and that until such time as the suspension is
lifted, cigar packages are required only to show the designation
"cigars," the quantity of cigars and the name and address of the
manufacturer. Since the specimen of record complies with these
interim requirements, applicant submits that is unnecessary to

provide the Examiner with a substitute specimen.

Applicant notes that Application Serial No. 155,418
is still pending before the Patent and Trademark office. Appli-
cant will address itself to this matter if and when the copen-
ding application matures into a registration and is cited

against the instant application.

In view of the above, it is respectfully requested

that the application be passed to publication.

Respectfully submitted,

MORGAN, FINNEGAN, PINE, FOLEY
& LEE

By C’Z@M W

Jg& t Dore

Atforneys for Applicant
345 Park Avenue

New York, New York 10022
212-758-4800
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INDEX OF CICAR BRANDS

{The key number identifies the manufacturers 2s {isted on Pecges 48 . 50)

ADIPATI (33}
AGIO (40)
AIRPORT (31)
ALHAMBRA (7}
All (30)
ANKARA (30)
ANTONIO y CLEOPATRA M
ARTURO FUENTE ° (26)
B-H (%)
BACHSCHMIDT (30)
BALMORAL (36)
BANCES (17)
BANTAM (30)
BARON (13)
BELFUMA (31)
BELINDA (17)
BEN FRANKLIN (14)
BERING (15)
BERING STRAITS (15)
BERMEJO (8)
BETWEEN THE ACTS " (44)
BLACK GOLD (32)
BLACKSTONE T (69)
ELAUBAND (31)
ELUE RIBBON (32)
LOCK y CA. (W)
BOUQUET SPECIAL (34)
BRASILVA (37}
BREVA 100's (34)
BURGER SOHNE (31)
. CABANAS.. m
CAFE CREME (73):
CAFE NOIR (73)
CAMACHO ] (10)
CAPITAN de TUEROS (14)
CARABANA-~ 51
CARIBA (4)
CARIBBEAN (25)
CASA COPAN (40)
CASA MARINA (50)
CELESTINO VEGA - (51)
CHARLES THE GREAT (24)

CHERRY CIGAR (48)
CIMA {(12)
CITY CLUB (25)
COLOMBO (37)
COLTS BY OLD PORT . (68)
CORINA ) (29)
COUNT CHRISTOPHER (16)
CREME DE JAMAICA (23)
CROOKED DOGS (30)
CROOKS (32)
CROWN- ROYAL (54)

..~ CUESTA-REY (45)

. CUETO (34)
CUSTOM PALMAS (25)
DANISH WHIFFS (37)
DANLYS (52)
DANNEMANN (23)
DELHI (50)
DE MARIO (43)
DE NOBILI (18)
DERINGER (2)
DESCHLER'S MONOGRAM (25)
DEXTER (69)
DIXIE MAID (63)
DON ALVARO (19)
DON CE SAR (35}
DON DIEGO (20), {23), (55)
DON EDMUND (1)
DON MARCOS (55)
‘DON MIQUEL (9), (4%)
DON REYNALDO (25)
DON RUBIO (£0)

v .DON SEVILLE (25)
DON TOMAS (38)
DOPPMAN & BUCK (31)
DRY SUTZ £7)
DUC GEORGE (30)
DUQUESNE CLUB (25)
DUTCHMAN DREAMS (32)
DUTCH MASTERS (14)
DUTCH TREATS (14)
EARL MARSHALL m

-

1336
EL BESO

EL COLOSO

EL MACCO

EL PRODUCTO

EL TORO

EL TRELLES

EL TROVADOR

EL VERSO
EMANUELO
EPOCA

ERIK

ESTELI ~
EUROPA
EVERMORE
FABRICA
FARNA#A DRIVE
FIGARO
FLAMENCO

FLOR DE MEXICO
FLOR DEL CARIBE
FONSECA
GALLAGHER

- GARCIA GRANDE

" GARCIA'Y GARCIA

GARCIA Y VEGA
GARLIDO
GIOCONDA
GLADSTONE
GOLD LABEL
GOLDEN GRIT
GRAVE IMPERIAL
GREAT SOUTHERN
GROSS LOCKNER
HADDON' HALL
HARVESTER
HAUPTMANN'S
HAY-A-TAMPA
HELENA
HOFNAR, N.V,
HOWCO
HOMEMADE

(14)
(40)
(46)
(51)
(14)
(25)
(22)

(32)

51
(s1)
(23)
(44)
an
(56)
(51)
@Y
(51)
{5y
(23)
(52)
(55)
(4)
(£7)
‘@25)
(54)
(28)
(27)
72)
39)
(29)
(32)
(34)
(22)
(30)
(65)
(14
(51
(35)
(25)
31)
(37)
(63)




52 OF WINDSOR

0

Y
UNTER
CAFITANO

STANZUL

AMAICA HERITAGE

DOHN JR.

OHN MIDDLETON
ON PIEDRO

‘OSE MARTINEZ

'OSE JAELENDI )
OYA DE NICARAGUA
UDGES CAVE
UMBO

{ALOMA CEDARS

CAREL Y

(EEP MOVING

(NG BEE

NG COTTON

NG EDWARD

{NICKERBOCKERS

A AURORA

A CORONA

_A DILIGENCIA -

A EMINENCIA- .

A MAGNITA

A MOSCOVITA

A PAUNA

A PRIMADORA

AMBS CLUB

ANCER

LARSEN

ORD BALTIMORE

LORD BEACONSFIELD

-2

O O

<
n

]

HONTERREY

1

(

N

(39)

7
(17)

(63)
(56)
(30}
(58)

- (32)

(48)
%)
(5
(s}

(42)

(34)

(32)

(25)

€3]

(22)

(33)

(22)

(63}

(34)

(43)
a

(15

(72)

C N

(23),

-ORD HORATIO SEAFARER

.ORD OF JAMAICA
LOVERA
-UNGWITZ, PAUL
.UPO

JSACAB!
GACANUDO

L ADISON
MADRIGAL .
MAHAYA
HMANAGUA
MARCELLO

MARIO PALOMINO
‘AARK IV )
HAARMARA

AARSH

MARTINEZ Y CIA
HATADOR

‘AAX SELLERS
AELOWICK

(34)
(14)
(69)
(24)

(5)
(37)
(32)
(17)
(25)
(58§
(14)
(31)
{53}

(4)
(29)
(44)
(40)

)
7y
(25)
(23)
(39)
(30}
(47)

(5
(57)
(22)
(30)

' OF CIGAR ERA

MINIATURES

MOCHA de HONDURAS

© MONTE CARLO

MONTECRUZ
MONTOYA

MUND! VICTOR
MUNIEMAKER
MURIEL

NEFF'S CORONAS
NEWCOMER

NICA

NOBEL

#1033 CONNECTICUT
OLD HERMITAGE
OMEGA

OPTIMO

ORNELAS

PANCHO GARCIA
PALMA THROWOUT
PANTER

- PARODI

PARTAGAS -

PENN ROSE

PEPE

PERFECTO GARCIA
PETRI

PHILLIES

S. S. PIERCE
PINTOR

POLLACK

POR LARRANAGA
POM POM OPERAS
PRIDE OF JAMAICA

-PRIMO DEL REY

PRINCESAS
PUNCH

R-B

RAMROD
REDONDOS
REY DEL MUNDO

- RICARDO SAMUEL
* RIGOLETTO

RINN & CLOOS A.C.
RITMEESTER

ROBT. BURNS
ROERSH

ROI-TAN
ROSALONES -
ROSEDALE

ROYAL JAMAICA
ROYAL MANNA
RUM CURED-CROOKS

-RUY LOPEZ

SAN MARCO

-SAN PEDRO

NDS (Cont'd)

(21)
(58)
(10)
(21
7n
(33)
(34)
(14)
(32)
(32)
(1)
(60)

" (25)

(67)
{44)
(69)
(52)
(24)
(25)
(3¢)
(53)
(29}
(32)
(13)
(54}
(56)

6) -

)

(57)

(47)
(23
(63)
(58)
(49)
(30)
(17)
(32)
(53)

(8
(23)
(61}
45)
(31
(37}
(29)
(31

(1).

(13)
(67)
(52)

9)

m
(72)
(10)
25)

(-

SAN VICENTE

SANTA CLARA
SANTA FE
SCHIMMELPENNINCK
SCHMIDT TH.
SCOOTERS
SEIDENEERG PALMA
SELECCION SUPERIOR
SELECTO °
SENATOR

No. 77
SHAKESPEARE
SIBONEY
SILYERDALE

SOLO AROMA
SOSA

SPANISH PALMA
SPEZIAL REGIE VIRGINIER
SQUILLO

STETSON

* PETER STOKKEBYE

SUERDIECK
SWISHER SWEET

- TABACALERA

TAMPA NUGGETT
TAMPA STRAIGHTS
TE-AMO

- THDUANA SMALLS

TIPARILLO
TOP STONE
TOPPER
TOSCANELLI
TRAVIS CLUB
TUDOR ARMS
CARL UPMANN
H. UPMANN
VALDEZ
VALENCIA
VAN DYCK
VAUTIER

(9. (23),

- VELASQUES

VILLA DE CUBA
VILLIGER
WEBSTER
WHITE & GOLD
WHITE ORCRHID
WHITE OWL
WILDE

WILLEM 11
WM. ALLEN
WM. PENN
WILLEM TELL
WILLOWS

 WINCHESTER

HENRI WINTERMAN'S
WOLF BROS.

72)
()
(82)
@
@3N
73)
(25)
(54)
13)
(31)
{69)
(29)
(49)
67)
(s8)
(4)
(25)
(30)
(56)
(25)
(41)
{52)
(63)
(55)
(35)
(35)
(65)
{29)
(29)
66)
(67)
(56)
(24)
(25)
(7
(55), (70)
{40)
(10)
(29)
31
(30)
a7
(31), (64)
(8
(32)
(32)
(29)
73)
(14}, (55)
(52)
(29)
(14
29)
(59)
(73)
(683

Page 47
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Chapter |—Bureau of Alcohol, Tobacco and Firearms

on, the event of a lottery, (b) ary inde-
cent or immoral picture, print, or rep:
resentation, or (c) any staternent or in-
dication that United States tax has
been paid.

(72 Stat. 1422; 26 U.S.C. 5723)

{T.D. 6871, 31 FR 36, Jan. 4, 1966. Redesig-
nated at 40 FR 16835, Apr. 15, 1975)

§270.212 Mark.

Every package of cigars or cigarcties
packaged in a domestic factory shall,
oefore removal subject to tax, have
adequately imprinted thereon, or on 2
label securely affixed thereto, a mark
as specified in this section. The mark
may conslst of the name of the menu-
facturer removing the product subject
to tax and the location (by city and
State) of the factory from which the
products are to be so removed, or may
consist of the permit number of the
factory from which the products are
to be so removed. (Any trade name of
the imanuiacturer approved as pro-
vided in §270.65 may be used in the
mark as the name of the manufactur-
er.) As an alternative, where clgars or
cigarcttes are both packaged and re-
moved subject to tax by the same
manufacturer, cither at the same or
different factories, the mark may con-
sist of the name of such manufacturer
if the factory where packaged is iden-
tified on or in the package by a means
approved by the Director. Before
using the alternative, the manufactur-
er shall notify the Director in writing
of the name to be used as the name of
the manufacturer and the means to be
used for identifying the factory where
packaged. If approved by him the Di-
rector shall return approved copies of
the notice to the manufacturer. A
copy of the approved notice shall be
retained as part of the factory records
at each of the factories operated by
the manufacturer,

(72 Stat. 1422; 26 U.S.C. 5723}

{T.D. 6871, 31 FR 35, Jan. 4, 1965, Redesig-
nated.at 40 FR 16835, Apr. 15, 1975)

§270.214 Notice for cigars.

(a) Generel requirement. Every pack-
age of cigars shall, before removal sub-
ject to tax, Kave adequately imprinted
thereon, or on a label securely affixed

§270.214

thereto, the designation “cigars™, the

"quantity of such product contained

therein, and the classification of the
product for tax purposes, i.e., for small
cigars, either “small” or “little”, and
for large cigars, the wholesale price.
(b) Ezpression of wholesale price.

. The price to be shown is the wholesale

price for each thousand cigars, except
that for cigars with 8 wholesale price
of more than $235.294 per thousand
the wholesale price may be either spe-
cifically expressed or expressed as if it
were $236 per thousand. Such price
shall be expressed either in arabic nu-
merals or according to the code: A=1,
B=2, C=3, D=4, E=5, F=6, G=1,
H=8, J=9, K=0; and in either case
shall be preceded by the identifying
letters “MP". If the wholesale price is
in even. dollars then no decimal or
cents information need be shown.
Thus, for a cigar with a wholesale
price of $80.00 per thousand the
wholesale price would be expressed as
“MP80" or as “MPHK", for a cigar
with a wholesale price of $65.20 per
thousand, the wholesale price would
be expressed as ‘"MPG65.20" or as
“MPFE.BK"; and for a clgar with 2
wholesale price for $450 per thousand,
the wholesale price would be ex-
pressed as either “MP450,”
“MPDEK", “MP236", or “MPBCF".

(¢) Packages with cigars of more
than one price. If a combination pack-
age includes large cigars of more than
one wholesale price and they are tax-
able .on the basis of the individual
wholesale prices of the cigars and not
on the basis of an established whole-
sale price for the combination package
(see § 270.22(d)), the numbers of cigars
at each wholesale price and a brief de-
scription of those cigars shall be
shown with the applicable wholesale
price information. For example, if a
package contained 30 Blunts with 2
wholesale price of $80 per thousand
end 20 Panatelas with a wholesale
price of $100 per thousand, the whole-
sale price would be shown as "“30
Blunis—MP80, 20 Panateles—MP100",
or “30 Blunts—MPHK, 20 Panatelas—
MPAKK".

(d) Application of wholesale price
regulations. The application of regula-
tions in this section relating to the im-

1003




printing, on packages of large cigars,
of information relating to wholesale
price is suspended until notification in
the FepEraL REeGISTER. This notifica-
tion shall be published in the FepErRAL
REGISTER not less than §0 days prior to
the date when the wholesale price
marking regulations shall begin to
apply. :

(Sec. 202, Pub. L. 85-859, 72 Stat, 1422 (26
U.S.C. 5723))

{T.D. ATF-~40, 42 FR 5002, Jan, 26, 1877)

270.21S  Notice for cignreites,

Every package of cigarettes shall,
before removal subject to tax, have
adequately imprinted thereon, or on a
label sccurely affixed thereto, the des-
igmation “cigarettes™, the quantity of
such product contained therein, ancd
the classification for tax purposcs, i.e.,
for small cigarettes, either “small” or
“Class A", and for large cigarettes,
either “large” or “Class B".

(72 Stat. 1422; 26 U.S.C. 5723)

§270.217 Repackaging.

Where 2 manufacturer of tobacco
products desires to repackage, outside
the factory, cigars or cigareties on
which the tax has been determined or
which were removed for a tax-exempt
purpose or transferred in bond to an
export warehouse, or to repackage tax
determined cigars and cigarettes in
the faclory, he shall make application
for authorization to do so, in dupli-
cate, to the assistant regional commis-
sioner for the region in which the
products are to be repackaged. The ap-
plication shall set forth the location
and the number of packages, a descrip-
tion of the contents, the tax status of
the cigars or cigarettes, the reason for
wanting to repackage the products
(e.g., packages soiled, damaged. or oth-
erwise in a condition making the prod-
uct unsalable), and a description of
the package to be used for repackag-
ing. The packages to be used must
comply with the package, mark, and
notice provisions of this chapter appli-
cable to the cigars or cigarettes being
repackaged. The operations author-
ized under this section are limited
solely to repackaging for good cause
by 2 manufacturer, pursuant to an ap-
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proved application, of the specified
cigars and cigarettes in the described
packages, and do not include any man-
ufacturing processes. If the assistant
regional commissioner approves the
application, he may assign an internal
revenue. officer to supervise the re-
packaging or he may authorize the
manufacturer to repackage the prod-
ucts without supervision by so stating
on a copy of the application returned
to the manufacturer. Where the man-
ufacturer is authorized to repackage
he shall record the date of repackag-
ing on the approved application and
retain it as part of his records.

(72 Stat. 1422; 23 U.S.C. 5723)

{T.D. €871, 31 FR 3¢C, Jan. 4, 1966. Redesig.
nated at 40 TR 16835, Apr. 185, 1975)

ExEMPTION FROM TAXES ON CIGARS AND
CIGARETTES

§270.231 Consumption by employees.

A manufacturer of tobacco products
may gratuitously furnish cigars and
cigarettes, without determination and
payment of tax, for personal consump-
tion by employees in the factory in
such quantities as desired. Each em-
ployec may also be gratuitously fur-
nished by the manufacturer, for off-
factory personal consumption, not
more than 5 large cigars or cigarettes,
20 small cigars or cigarettes, or a pro-
portionate quantity of each, without
determination and payment of tax, on
each day the employee is 2t work. For
the purpose of this section, the term
“employee” shall mean those persons
whose duties require their presence in
the factory or whose duties relate to
the manufacture, distribution, or sale
of cigars and cigarettes and who re-
ceive compensation from the manufac-
turer, or a parent, subsidiary, or auxil-
iary company or corporation of the
manufacturer., Such products fur.
nished for off-factory consumption
shall be furnished to the employee
within the factory and taken from the
factory by the employee on the day
for which furnished. Employees shall
not sell, offer for sale, or give away
products so furnished to them.

(72 Stat, 1418, as amended; 26 U.S.C. 5704)

{T.D. 6871, 31 FR 36, Jan. 4, 1966, Redesig-
nated at 40 FR 16335, Apr. 15, 1975}
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IN REPLY REFER TO THE FOLLOWING AND THE FILING DATE:

—
U.S. DEPARTMENT OF COMMERCE
Patent and Trademark Office

Address COMMISSIONER OF PATENTS AND TRADEMARAS
Washnglon. 0 C 2023)

'€ 1. SER. No. 2. MARK 5. PAPER NO.
161879 » COHIBA
35— 7 6. PUBLICATION DATE

3. APPLICAN
CULERG corPoRATION

4. ADDRESS

| 40,

MORGANs FINNEGANs PINE, FOLEY & LEE
345 PARK AVE,

NEW YORKs NEW YORK 10022

FORM PTO 36:33 (REV, 12.76) (FORMERLY PTO-1293) U.S. DEPT. OF COMM. Pat &TM Office

NOTICE OF PUBLICATION UNDER SECTION 12(a)

The mark of the application above identified appears to be entitled to registration. The mark will, in accordance with Section 12(a) of the
Trademark Act of 1946, be published in the Official Gazette on the date indicated above for the purpose of opposition by any person who
believes he will be damaged by the registration of the mark. If no opposition is filed within the time specified by Section 13 of the Statute or

by Rules 2.101 and 2.102 of the Trademark Rules,

the Commissioner of Patents and Trademarks may issue a Certificate of Registration.

Copies of the Trademark portion of the Official Gazette containing the publication of the mark may be obtained at $1.70 each from the

Superintendent of Documents, Government Printing Office.
By direction of the Commissioner

.

wm FTOL-47 (rev. 8-76)

EXAMINER;
o

D focdrarw

PHONE: (703) 557- 3 ,;l/? }




Int. Cl.: 34

Prior US. Cl.: 17
Reg. No. 1,147,309

United States Patent and Trademark Office Registered Feb, 17, 1981

TRADEMARK
Principal Register

COHIBA
Culbro Corporation (New York corporation) For: CIGARS, in CLASS 34 (U.S. Cl. 17).
605 3rd Ave. First use Feb. 13, 1978; in commerce Feb. 13,
New York, N.Y. 10016 1978.

Ser. No. 161,879, filed Mar. 13, 1978,

DAVID C. REIHNER, Primary Examiner



246-TM-130

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK OPERATION

Trademark : COHIBA
Int'l Class : 34
; Registration No. : 1,147,309
? Dated : February 17, 1981
! Registrant | : Culbro Corporation
E Incorporated : New York
; Address 387 Park Avenue South
; New York, New York 10016
5 Goods : CIGARS

Hon. Commisioner of Patent and Trademarks
Washington, D.C. 20231

Sirs:

Enclosed herewith is a declaration under Section 8 and

15 of the Trademark Act of 194s, filing fee of $200.00, and

specimens of the mark as used.

Very truly yours,

M

Dickerson M. Downin%

DMD/ch

MORGAN & FINNEGAN
;345 Park Avenue
New York, New York 10154
(212) 758-4800
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246-TM-136 TRADEMARK

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK EXAMINING OPERATIONS

egistrant : CULBRO CORPORATION
a New York corporation

387 Park Avenue South
New York, New York 10016

_ COHIBA™

3 Registration No. : 1,147,309

| Registration Date : February 17, 1981
Class : International 34

DECLARATION UNDER SECTIONS 8 AND 15
OF THE TRADEMARK ACT OF 1946

To The Hon Commissioner of Patents
and Trademarks

U.S. Patent and Trademark Office

Washington, D.C. 20231

S IR:

Henry 3. Whitehill s Jr. Vice Trasident/Secr. of Registrant,
hereby declares that Registrant owns the above-identified
Registration as shown by the records of the Patent &
Trademark Cffice; that the mark shown therein is still
in use, as evidenced by the attached specimen showing
the mark as currently used; that the mark shown therein
has been in continuous use in interstate commerce for
five consecutive years from February 17, 1981 to the
present, on the items recited in the registration,

namely: CIGARS; that there has been no final decision

adverse to registrant's claim of ownership of said mark

040 07/24/84 1147309

2 311 200.00 cK

i



or to its right to register the Same, or to maintain it
on the register, and -that there is no Proceeding involving
any of said rights pending and not disposed of either.
in the Patent and Trademark Office or in the courts.
Registrant hereby appoints George B. Finnegan, Jr.;

Granville M. Pine; John D. Foley, P.C.; Jerome G. Lee,
P.C.; Thomas P. Dowling, P.C.; John A. Diaz, P.C.; Warren
H. Rotert; John C. Vassil, P.C.; Alfred P. Ewert; DaQid
H. Pfeffer; Harry C. Marcus; Robert E. Paulson; Stephen
R. Smith; Kurt E. Richter; J. Robert Dailey; Eugene Moroz;
John F. Sweeney; Arnold I. Rady; Christopher A. Hughes;
William §S. Feiler; Janet Dore; Joseph A. Calvaruso; James
W. Gould and Richard C. Komson, and each of them as its
attorneys to prosecute this application to register, to
transact all business in the fatent & Trademark Office
in connection therewith, and to receive the certificate.
Please address aill correspondence to:

MORGAN & FINNEGAN

345 Park Avenue

New York, New York 10154
fenry D, ‘hitehily further declares that the facts set
forth herein are true; that a1l Statements made herein
of his own knowledge are true, that all Statements made
on information and belief are believed to be true; and

further that these statements were made with the knowledge

that willful false statements and the like so made are




punishable by fine or imprisonment, or both, under Section
1001 of Title 18 of the United States Code and that such
willful false stateménts may jeopardize the validity of
this declaration and the registration in connection with
which it is filed.

CULBRO CORPORATION

By ‘7?'{//14(/(7 M)(%Lg -

Dated June 23, 1936 -
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" We have selected St. Domingo (now the

i Dominican Republic) with its rich teadi
i tion to make our COHIBA®, . . a hand.
made cigar of impeccable quality. .
- COHIBA cigars arc. made from only
fine aged tob. blended with d

Iea to perfection and rolled with the skill

and pride of cigar makers whose heritage is
tobacco. COHIBA's magnificent tasteand
aroma exemplify the centuries’ old trad
ion of St. Domingo. ' ;

ey

¥ g
MEZrtyg

LS A

SELLIE BN ERneaus

In the year 1496, the first account of -
tobacco was published by the Spanish
monk, Romanus Pane, who sailed with
Columbus on his sccond voyage 1o Amer.
ica. During his stay in St, Domingo (His-
paniola), he wrote thie fascinating story of
smaking by the Indian natives who used
cured leaves from a strange plant which he
named . . . COHIBA.

Since the carly 16th century, the fertile
soil and ideal climate of this Caribbean
islandhasmadciumajmmr:eo(ﬁne‘
tobaccos. Fine handmade cigars further’’

PR




UNITED STATES DFTARTMENT OF COMMERCE
Patent and Trader < Office

ASSISTANT SECRETARY AND COMMISSIONER

OF PATTENTS AND TRADEMARKS

Washington, D.C. 20231 ’

REGISTRATION NO. 1147309 SERIAL NO. 73/161879 PAPER NO.
MAILING DATE: 11/03/86

MARK: COHIBA

REGISTRANT: CULBRO CORPORATION

CORRESPONDENCE ADDRESS: Plegse furaish the tollowing
LlORGAN & FINNEGAN 1. Your phone number and zip code.
345 PARK AVE. 2. M{ai'lingv date of this nct_ion.' )
NEW YORK, NY 10154 & The ‘sarecs of sl corrospondone

not containing fees should include
the words “Box 5,
5. Registration No.

RECEIPT IS ACKNOWLEDGED OF THE SUBMITTED REQUEST UNDER:
SECTION 8 OF THE TRADEMARK STATUTE AND 37 CFR SECS. 2.161-2.166.
SECTION 15 OF THE TRADEMARK STATUTE AND 37 CFR SECS. 2.167-2.168.

YOUR REQUEST FULFILLS THE STATUTORY REQUIREMENTS AND.HAS BEEN ACCEPTED.

Aldpest

PATRICIA ANN EVERETT
AFFIDAVIT-RENEWAL EXAMINER
TRADEMARK EXAMINING OPERATION
(703) 657-1988




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 68)



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 69)



REDACTED



REDACTED



REDACTED



REDACTED



REDACTED



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 71)



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 72)



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 73)



REDACTED



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 74)
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IN THE UNITED STATES PATENT. AND TRADEMARK .OFFICE
TRADEMARK EXAMINING OPERAIIONS i

e

Applicant: - Culbro Corporation - 3 :
Serial No.: 161.879/ N aro’
Filed: ‘March 13, 1978 -5 - . iF
Mark: COHIBA o ' gi
-
:?

Class: 34 B

1
RESPONSE -

Hon. Commissioner of Patents : R Y
and Trademarks oo
Washington, D. C. 20231

Attention: B. A. Chapman, Examiner - Division I
Sir: ’

Inquiry has been made as to applicant: s ccmp}_i‘.;agce ii}

response which {s used on all containers of the~p§oduct ':Ln{

L. " fo e ‘,' \}«1‘

junction with the labels bearing the mark COHIBA heretofore i
of reeord in this applicetion. s *w: '-'.. L’{

o 0™~

}
signifieance. if ‘any, of the ‘term '"Cohib

* ' -t PR 31 A .'u‘., .\'A

or any meaning or signi.ficanee in che relevant trad e or -ind .'

2
-'.: Ll W




‘ulbro-TH-3 .' . - f‘ .' :
Y S
. Applicant: notes the } copendency
‘ 3 X

155,418 for the mark COHIBA and Design,

tion will be cited against this’ ‘applicaci

SRR : b
matures. into a’ egistration.. .Applz
at the appropriate time. '-.‘-‘:t

[ g

neys Ior.fne
345.Park Avenueyqd ™
'New Ygr_;k New. York

P L st
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 75)



,:-‘ gy ° :
U.S. DEPARTMENT OF COMMERCE
Y REFER TO THE FOLLOWING AND THE FILING DATE: Patent and Trademark Otfice
M 2 Maax k e
18719 [“Contea : AOORESS

. - 3
. COMMISSIONER OF PATENTS] ™¢. sasva GATE
LS corporATION NSO o 22 |

- O
_— _ FURNISH YOUR Z1P 00O .
RGANy FINNEGANs. PINEs FOLEY ¢ LEE mm WAL ¢ HAR 1979
S PARK AVE, , CORRESPONDENCE
“ YORKs NEW, YORK 10022. '
FORM FTO 3433 (REV.12.74) (FORMERLY PTO-1203) U, DEPT. OF COMM, et T Ok fcery

MA? 2.0 1079

hul;“-.,- Y.
Respongive to communication filed January 3, 1979.
The cited pending application 1s still pending in this Office.

The label submitted does not show compliance with the require-

ment of the code of Federal Regulations fin that it does not
. state the tax class. ’

It has come to the Examiners attention that cohiba is a geographical
tobacco growing region of Cuba. In view thereof, if the goods or-
iginate from cohiba, Cuba, then registration is refused on the .
Principal Register because the mark, when applied to the goods
and/or services, is considered to be merely descriptive thereof.
Section 2(e)(1) of the Trademark Act; TMEP Section 1207.

If the goods do not originate

from Cohiba, Cudba, then registration
is refused on the ground that the mark is considered to consist
of or comprise deceptive matter. Section 2(a) of the Trademark
Act:s TMEP Section 1202.02. .

See In re Charles S lLoed g@" i’.nc.. 190 USPQ 238,

BCita | .
' Tradeaark Atformey, Div, I
?B-Q-J-bm:lm.:i_nr!m_ 703- 557-3273
A batemden sy /970 '
RECEIRE W :
"o .. RN

o

A proper respoase te THIS OFFICE action must be ived withia §
to eveid ASANDONMENT,

nthe from the dete of this ectien in erder

2 - Applicant’s Copy

GC 000047

PLAINTIFF'S
EXHIBIT
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U.S. DEPARTMENT OF COMMERCE
Patent and Trademark Office

oLY REFER TO THE FOLLOWING AND THE FILING DATE:

R.NO. “[2 Ak . R S. PAPER NO.
14817 VINALES
ADDRESS
T W':NI%IONEXOFPAT §. MAKING OATC
3 RA " :
JLBRO CORPORATIO wmmWo:‘gcmal
ODRESS . FURNISH YOUR 2IP CODE
SRCANy FINWEGANs PINEs FOLEY & LEE . s Y
+5 PARK AVEe : CORRESPONDENCE ‘4'?
iw YORKy NEW YORK 10022 _ Og 50"
mmw(m.lwc)mvm-lmm.m.amnuuou. [ 9
Cocr e P .
WAR 15 135y

Responsive to communication filed‘Novehbet 3, 1978.1_
T & L,

The request for a showing of compliance with the
requirements of the Code of Federal Registrations is
:sgﬁﬁizad. The label submitted states the quantity and
the disignation "cigars® but it makes no reference to the
tax class.

In view of the information of record please be advised as’
follows: If the goods originate from Vinales, Cuba, then
registration is refused on the Principal Register because
the mark, when applied to the goods and/or services, is
considered to be primarily geographically descriptive .
thereof. Section 2(e) (2) of the Trademark Act; TMEP

Section 1208.02.

If however, applicant's goods do not originate from
Vinales, Cuba, then registration is refused on the ground
that the mark is considered to consist of or comprise .
deceptive matter. Section 2(a) of the Trademark Act; TMEP
Sectionelzoz.oz. See In re Charles Sloeb Pipes, Inc, 190
USPQ 238.

/,/'
. . IS T/
BAC:pqc Beth Anée 'ﬁ?’nw""“‘
Tradenark Attbrney, Div. I

{703)-557-3273

Corrmm ARSI M T e O
GC 000048 = fRal.. 1 thals

TN _'::!-.‘_.-'j.') ~ Y = I~ Tir

'-//,/,/,

A proper respanse te THIS OFFICE action must be received within 6 months frem the dete of this ection in erder
10 avoid ABANDONMENT.

2 - Applicant’s Copy :

- P 0052 : '



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 77)



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 78)



246-TM-136 TRADEMARK
IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK EXAMINING OPERATIONS

Registrant : CULBRO CORPORATION
a New York corporation

Address : 387 Park Avenue South

- New York, New York 10016
Mark : COHIBA -
Registration No. : 1,147,309
Registration Date : February 17, 1981
Class : International 34

DECLARATION UNDER SECTIONS 8 AND 15
OF THE TRADEMARK ACT OF 1946

To THe Hon Commissioner of Patents

and Trademarks
U.S. Patent and Trademark Office
Washington, D.C. 20231
S IR:

Jenry 2, Vhitcjlll » Tr. Vice ?resident/éecr. of Registrant,
hereby declares that Registrant owns the above-identified
Registration as shown by the records of the Patent &
Trademark Office; that the mark shown therein is still
in use, as evidenced by the attached specimen showing
the mark as currently used; that the mark shown therein
has been in continuous use in interstate commerce for
five consecutive years from February 17, 1981 to the
Present, on the items recited in the registration,

namely: CIGARS} that there has been no final decision

adverse to registrant's claim of ownership of said mark

- 9
ceoootos P o1



or to its right to register the same, or to maintain it
on the register, and that there is no proceeding involving
aly of said rights pending and not disposed of either
in the Patent and Trademark Office or in the courts.
Registrant hereby appoints George B. Finnegan, Jr.;
Granville M. Pine; John D. Foley, P.C.; Jerome G. Lee,
P.C.; Thomas P. Dowling, P.C.; John A. Diaz, P.C.; Warren
H. Rotert; John C. Vassil, P.C.; Alfred P. Ewert; David
H. Pfeffer; Harry C. Marcus; Robert E. Paulson; Stephen
R. Smith; Kurt E. Richter; J. Robert Dailey; Eugene Moroz;
John F. Sweeney; Arnold I. Rddy; Christopher A. Hughes;
William S. Feiler; Janet Dore; Joseph A. Calvaruso; James
W. Gould and Richard C. Komson, and each of them as ité
attorneys to prosecute this application to register, to
transact all business in the Patent & Trademark Office
in connection therewith, and to receive the certificate.
Please address all correspondence to:
MORGAN & FINNEGAN
345 Park Avenue
New York, New York 10154
Zeary D, ‘Maitehill further declares that the facts set
forth herein are true; that all statements made herein
of his own knowledge are true, that all statements made
on information and belief are believed to be true; and
further that these statements were made ﬁith the knowledge

that willful false statements and the like so made are

GC 000110 -2-  pO0120



Punishable by fine or imprisonment, or both, under Section
1001 of Title 18 of the United States Code and that such
willful false statemencs may jeopardize the validity of
this declairation and the registration in connection with

which it is filed.

CULBRO CORPORATION

By \«éULLMTL\ (AR R A4

T 27, 1935
Dated «une Z3, 1936

GC 000111
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MR. DEALER:

IF YOU WISH TO
SELL THESE CIGARS
INDIVIDUALLY —
PUT PRICE STICKER
ON FRONT AND PLACE
CARD ON RIM OF THIS
CONTAINER AS
ILLUSTRATED

HANDMADE IMPORTED
 LUXURY CIGARS

CONFIDENTIAL

CONFIDENTIAL

00112
GCO P 0122



i 20 CIGARS
A .'HANDMADE IN SANTIAGO
. N DOMINICAN REPUBLIC
’ IMPORTED BY-
DIAZYCIA.
- PO. BOX 418
o MURRAY HILL STATION
- . NEw YORK, NY‘10156
- P -

b

CONFIDENTIAL |

P 0123




CONFIDENTIAL

|
[
CONFIDENTIAL

h d this ion for Hlence
We have seleceed St. Domingo (now the
Dominican Republic) with its rich tradi-
tion 10 make our COHIBAS® . . 3 hand.

madk cigar of impeccable quality.
COHIBA cigars are made from only
- fine aged tobaccos, blended with imported
+ leaf so perfection and rolled with the skill
: and pride of cigar makers whose heritage is
' tobacco. COHIBAS magnificent taste and
aroma excmplify the centuries’ old tradi-

i tion of St. Domingo.

R A TR T
h.,",j._ ORI ..mwma,‘..._,r..&.&

1}
T,
% .w.."uﬁ_.&gk.m, N

......

In the year 1496, the first account of
tobacco was published by the Spanish
monk, Romanus Pane, who sailed with
Columbus on his second voyage to Amere
ica. During his stay in St. Domingo (His-
paniola), he wrote the fascinating story of
smoking by the Indian natives who used
cured leaves from a strange plant which he
named . . . COHIBA.

Since the early 16th century, the fertile
soil and ideal climate of this Caribbean
istand has made it a major source of fine
toh: Fine hand hﬁmnan Y

e b e
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246-TM-130

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
TRADEMARK OPERATION

Trademark : COHIBA

Int'l Class : 34

Registration No. : 1,147,309

Dated : February 17, 1981
Registrant : Culbro Corporation
Incorporated H New York

Address : 387 Park Avenue South

New York, New York 10016
Goods I CIGARS

Hon. Commisioner of Patent and Trademarks
Washington, D.C. 20231

Sirs: v
,v’/
Enclosed herewith is a declaration under Section 8 and

15 of the Trédemark Act of 1946, filing fee of $200.00, and

specimens of the mark as used.

Very truly yours,

(Q_m

Dickerson M. Downing

DMD/ch
MORGAN & FINNEGAN
345 Park Avenue

New York, New York 10154
(212) 758-4800}

GC 000115
P 0125




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 79)



UNITED STATES ! T OF COMMERCE

Patent and Trademark .
ASSISTANT SECRETARY AND CLwmMISSIONER
OF PATTENTS AND TRADEMARKS
Washington, D.C. 20231

REGISTRATION NO. 1147309 SERIAL NO. 73/161879 PAPER NO.
" MAILING DATE: 11/03/86

MARK: COHIBA
REGISTRANT: CULBRO CORPORATION

CORRESPONDENCE ADDRESS: Please furnish the following
MORGAN & FINNEGAN
345 PARK AVE.
NEW YORK, NY 10154

Your phone number end 2ip codé.
Mailing date of this =ction.
Affidavit-Renewsal Examiner's name.
The address of all correspondence
not ining fees shoutd include
the words “Box 5. 4

5. Registration No.

hwp

RECEIPT IS ACKNOWLEDGED OF THE SUBMITTED REQUEST UNDER:

SO iy
SECTION 8 OF THE TRADEMARK STATUTE AND 37 CFR SECS. 2.161-2.166. ‘ 7
SECTION 15 OF THE TRADEMARK STATUTE AND 37 CFR SECS. 2.167-2.168. e, ‘
Padtaisgy S F:l‘,'-_i’x‘:‘::'\ :]

YOUR REQUEST FULFILLS THE STATUTORY REQUIREMENTS AND HAS BEEN ACCEPTED.

bt

PATRICIA ANN EVERETT
AFFIDAVIT-RENEWAL EXAMINER
TRADEMARK EXAMINING OPERATION
{703) 557-1588

$ MO, COIL Vi e o

aecemaagees cass

GC 006213



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 80)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 82)
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REDACTED



REDACTED
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REDACTED



REDACTED



REDACTED



REDACTED
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REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 85)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 88)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 89)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 90)
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REDACTED



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 91)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 92)
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REDACTED



REDACTED



REDACTED



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

———— ———— ——— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

—_——— —_——— —_— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 93)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

——— ———— ———— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 102)
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Declaration of Translation
-of Ley No. 1191 (P17230-17232)

Debra Evenson declares under penalty of purjury under the laws of the United States that
the following it true and co;rect:

1. I am a lawyer, licensed to practice law in the State of New York, and am of
counsel to the law firm Rabinowitz, Boudin, Standard, Krinsky & Lieberman, P.C. I was
professor of law at DePaul University School of Law from 1980-1993 where I taught
comparative international law. I am fluent in the Spanish language.

2. I translated Ley No. 1191 (P17230-17232) from Spanish into English. I attach
hereto a copy of the original documents in Spanish and the translation thereof which is a

true and correct translation into English.

Signed this 14™ day of January of 2002

Aol tisin

DEBRA EVENSON
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Translation of Ley No. 1191 (P17230-33)
OSVALDO DORTICOS TORRADO, President of the Republic of Cuba

MAKES KNOWN: That the Council of Ministers has resolved and I have
sanctioned the following:

WHEREAS: The increase in the internal and foreign demand for tobacco in all its
forms, requires the organization of an enterprise which, as a Central Organism, covers all
of the activities related to the cultivation, production and distribution, as well as the
execution and operation of foreign commerce of that product and the technical direction
in its agricultural phase.

THEREFORE: In use of the powers conferred on it, the Council of Ministers
resolves to enact the following:

Law No. 1191
GENERAL PROVISIONS

ARTICLE 1. - The Empresa Cubana del Tabaco is created with independent legal
personality and patrimony and its own administration, which will have the objectives and
functions that are determined by the present Law.

The Empresa Cubana del Tabaco, which is created by this law, shall be identified
for all legal effects by the name CUBATABACO and shall be subject to the commercial

legislation in its relations with third parties in the foreign commercial operations it
undertakes.

ARTICLE 2. - The direction, execution and supervision of the plans of
development of the tobacco economy of the Nation and in especial the promotion of the
export of tobacco corresponds to the enterprise CUBATABACO.

ARTICLE 3. - The enterprise CUBATABACO will have its domicile in the City
of Havana, Republic de Cuba, and shall undertake mercantile operations in all of the
national territory and in the world, by means of offices which for this purpose it may
organize, or through representatives, agents or delegates which it may designate for this
purpose.

ARTICLE 4. - The capital of the Empresa Cubana del Tabaco (CUBATABACO)
shall be comprised of the sum of $1,000,000 of which $100,000 corresponds to the

Capital of the Empresa Cubana Exportadora de Tabaco, which is merged into it, and the
rest in cash will be provided by the Cuban State.

ARTICLE . - The Empresa CUBATABACO will respond with its own
patrimony for the obligations which it contracts to undertake its commercial operations
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and consequently will not be liable for the obligations of the State, which will also not be
liable in any case for those contracted by the Empresa.

On the Functions

ARTICLE 6. — For the fulfillment of the purposes of the present Law it is
established that the Empresa CUBATABACO shall:

a) Undertake economic studies related to the economic perspective of the
tobacco economy.

b) Draw up the annual plan of the Empresa in accord with the directives and
orientations issued by the Central Planning Board.

c) Oversee that the development of the tobacco production in its distinct phases
and aspects is undertaken according to the policy outlined by the
revolutionary Government.

d) Direct, orient and supervise technically the tobacco agricultural production, in
the state as well as in the private sector, by establishing by zones the .
quantities, types and classes of tobacco to be produced and the determination
and adoption of new areas for planting, with a view toward the future
development, the establishment of technical norms for the planting and the
harvesting of tobacco and the organization of centers of experimentation and
research.

¢) Organize and execute the production of seeds and seedbeds to achieve
seedlings that guarantee the maximum yield and quality.

f) Organize, direct, execute and supervise the storing of tobacco and establish
the norms for the selection that govern its classification, purchase, benefit,
storage and fumigation.

g) Organize, direct, execute and supervise the industrial production of cigars and
cigarettes, with the objective of greatest efficiency, the best utilization of the
installed capacity, the increase of the production, the reduction of costs and
the improvement of the-quality of the products.

h) Organize the acquisition, production, warehousing and distribution of the
supplies and other materials that are required for the supply of the enterprise
and of the private tobacco farmers as well as the acquisition of the assets and
goods of whatever character and nature which are considered necessary for
the fulfillment of its purposes.

i) Organize, direct and undertake the distribution of cigars, cigarettes and leaf
and other tobacco products in the internal market, as well as the (illegible)
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watching out that the deliveries of said products to the retailers be in the

quantities and the types necessary, according to the requirements of the
population.

Jj) Propose the prices and commercial margins that should govern the harvest of
tobacco and the wholesale and retail distribution of cigars, cigarettes and leaf
and other tobacco products.

k) Execute the operations related to the export of tobacco in all of its forms,
including the conduct of sale in foreign markets and, as may be the case, the
other operations of foreign commerce of tobacco that the Government may
assign it, adjusting to the commercial policy that the Ministry of Foreign
Commerce develops.

1) Constitute and administer tobacco reserves.

m) Coordinate the measures destined to facilitate the study and implementation of
of the norms and specifications of the raw materials, supplies and other
materials the tobacco production requires.

n) Participate in the activities of scientific cooperation and technical assistance
that may be carried out in the field of the tobacco economy, as related to other
national organisms as well as to that which may develop with other countries
by the competent organisms and coordinate the reciprocal offering of these
activities among its dependencies and units.

On Government and Organization

ARTICLE 7. - The government and administration of the Enterprise shall be
assigned to a Director, a Vice Director and an Export Manager, that shall have the
powers and faculties that are indicated in this law and those that are determined
by its Organic Regulations.

ARTICLE 8. - The Director of the Enterprise shall be designated and freely
removed by the President of the Republic, who also shall name the Vice Director,
at the proposal of the Director of the Enterprise.

The Manager of Export shall be designated and freely removed by the
Director of the Enterprise. ' _

ARTICLE 9. ~ The Director of the Enterprise shall hold its legal representation
without prejudice to the faculties that are conferred on the Manager of Export by

Article 11 of this Law, and in his character as Superior Chief of same, shall be
empowered to:
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a) Exercise the top direction and supervision of the Enterprise, its
dependencies and units.

b) Direct the formulation, execution and control of the plan of the
Enterprise, overseeing the strict fulfillment of the commercial and
financial obligations of the same.

€) Agree to, contract and sign on behalf and on account of the Enterprise,
the contracts and whatever other documents that may be required.

d) Name, promote, transfer and dismiss the personnel of the Enterprise,
in accordance with the labor legislation in force.

e) Contract the technical personnel and services which he considers
necessary for the fulfillment of the (illegible)

f) Dictate, by means of resolutions, the norms that are necessary for the
better functioning of the Enterprise, its dependents and units.

g) Delegate whatever of the above mentioned powers and others that may
correspond to him to the Vice Director or to whatever other
management personnel of the Enterprise.

ARTICLE 10. - The Vice Director shall exercise the powers that are conferred on him in
the Organic Regulation and those that the Director may delegate to him and to substitute
for the Director in any case of temporary absence.

ARTICLE 11. - The Manager of Export shall hold the legal representation of the
Enterprise in all of the operations and transactions related to the export of tobacco in all
of its forms. To these ends, he shall have the attributes and powers that the Organic
Regulation may assign him and especially to agree to, contract and sign in the name and
on the account of the Enterprise, all contracts and whatever other public and private
documents may be required; grant powers of all classes and revoke them,; issue, sign,
accept and endorse commercial documents; open, operate and close bank accounts, in
Cuba as well as abroad, and undertake other operations or banking and mercantile actions
that the legislation in force authorizes, executing them himself or through other persons
to whom he may delegate his powers. |

ARTICLE 12. - The Empresa Cubana del Tabaco (CUBATABACO) shall be organized

internally in the offices, dependencies, units and provincial and regional delegations that
are determined in the Organic Regulation.

ARTICLE 13. - There shall exist a Council of Direction in the Empresa Cubana del
Tabaco (CUBATABACO) that shall function as the advisory body of the Director in all

the matters which, in his judgment, require the discussion and collective guidance with
respect to the general activity of the Enterprise.
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The Council of Direction shall be presided over by the Director of the Enterprise,
shall meet when he decides and shall be composed according to that determined in the
Organic Regulation.

TRANSITORY DISPOSITIONS

FIRST: All the enterprises of the state sector which at the time of the
promulgation of this Law are found developing activities related in whatever form to the
production of tobacco, except the agricultural activities, shall be merged into the Empresa
Cubana del Tabaco (CUBATABACO) which is created by this Law.

As a consequence of the merger established by this Transitory Disposition, the
Empresa Cubana del Tabaco (CUBATABACO) is assigned all of the funds, equipment,
files, documents and personnel, including the basic means, cash and finances which are
assigned or correspond to the enterprises which are merged into it.

SECOND. — The Director of the Empresa Cubana de Tabaco (CUBATABACO),
shall coordinate with the Ministries and heads of the corresponding bodies, the transfers
of enterprises, (illegible) and functions (illegible)...

THIRD. - Until such time as the Organic regulation is dictated, the Director of the
Empresa Cubana del Tabaco (CUBATABACO) shall assume in addition to the attributes
and powers conferred on him in this Law, all those necessary for the fulfillment of the
purposes for which the Empresa has been created, being authorized through resolutions to
set out its organic structure and enact rules and other dispositions which shall govern the
offices, dependencies, units and Provincial and Regional delegations of the Enterprise.

FINAL DISPOSITIONS

FIRST. - The Empresa Cubana del Tabaco (CUBATABACO), created by this
Law, is subrogated to the assets and rights and substitutes in the contractual and extra
contractual obligations of the Empresa Cubana Exportadora de Tabaco
(CUBATABACO), created by Resolution number 2 of the first of January of 1962, by the
Ministry of Foreign Commerce, of which it is the successor and continuation.

SECOND. - The Director of the Empresa Cubana del Tabaco (CUBATABACO)
is empowered to enact the Organic Regulation of the Enterprise.

THIRD. — The Minister of Justice is authorized to issue in the form and under the
conditions he believes appropriate to the Empresa Cubana del Tabaco (CUBATABACO)
THAT THIS Law creates, all of the modalities of industrial property that refer to tobacco,
which the Cuban State has acquired or may acquire by whatever title, whether found
registered or not in its favor in the corresponding registries.
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FOURTH. ~ All legal dispositions and regulations in conflict with the fulfillment
of that set forth in the present Law, which will go into force from the time of its
publication in the Offical Gazette of the republic, are repealed.

THEREFORE: I mandate that the present Law be fulfilled and executed in all its

parts.
GIVEN en the Palace of the Revolution in Havana, the 25™ day of the month of
April of 1966.
OSVALDO DORTICOS TORRADO
Fidel Castro Ruz
Prime Minister

Joel Dominican Benitez
Minister of Industries
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In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 111-115 (SJ P.Ex. 103)
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“A lady in Havana once asked if I was Douglas
Fairbanks, who made such great films.
‘No, I said. ‘But I make great c1gars =

Ramén Cifuentes was born to make the greatest of Cuban cigars, just as
his father had done before him. Then, after the Cuban Revolution, he ; =5
was destined to flee the country and go on making his Partagas c 1‘1:113 in & ;
the Dominican Republic, a land blessed with the best-cultivated soil ’
and the best-trained cigar makers in the Caribbean. And today, Partagas

cigars are still the only cigars ever made under the direction of the
same man who once made them in Cuba,
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& The Truth As I See It
- by Arthur Schlesinger Jr.




“At the best casinos in Havana, anyone who was lucky : [ ’?
at the roulette table would light up a Partagas ; & j,

Lornon % P

In those dashing days, the night life in Havana had a pulse all its own that you could =
touch, almost taste, f:bpu]ally at the casinos. “The diamonds were everywhere,” says i e
master cigar maker Ramén Cifuentes. “And so were my Partagas cigars.” But when :
life in Cuba changed, he was forced to find a new one in the Dominican Republic.
And today, he is the reason that Partagas is still the only cigar ever made by
the same man who made it what it was long ago in Cuba. As Ramén likes
to say, “I have been lucky in life.”

“The ugiﬁ that knew ubaﬂ when

heepiffeigarwor! i1 tw receive a complimentary Parragas shape chare. © 1998 Cifuene
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“In Cuba, my colleagues and I
would eat short lunches so we could
go off to smoke long Partagas’ cigars.”

tonse Ll
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In the eyes of Ramén Cifuentes, a Partagas is more than a cigar. :; o "
It is a way of life, as much a part of each day as the clouds in the sky or 2 N
an afternoon stroll with friends. And today, only Partagas cigars are still | S
made under the watchful eyes of the same man who made them decades ' S

ago in Cuba. The only difference is, Ramén and his colleagues make
the cigars a few hundred miles away in the Dominican Republic.
“You see, the best tobacco is here now,” Ramén explains. And
with that, he lights his favorite Partagas, a Number 1.
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The cigar that knew Cuba when. %
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Ever Wonder What The
Great Cuban Cigar Makers
Did After Leaving Cuba? ...




... One of them created our
Dominican H. Upmann, so you
could forget Havana.
That’s One-Upmannship
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Did After Leavmg Cuba?




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859
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CA: In one year?

Boruchin: In one year.

CA: Of the $22 million, how much is mail order, wholesale

and retail?

Boruchin: At one time, wholesale was 80 percent, 85 percent of my
business. Today, it’s 50 percent. The reason in the change is that our
retail business has increased so much that no matter how much
more the national companies have been giving us, we don't have
enough to wholesale it. We are selling directly to consumers. The
store is tremendous. The mail-order is tremendous. So, wholesale
and the retail side is about a 50-50 split.

CA: When you moved to your new store fast year, you were very
nervous because you went from a little hole in the wall to a good-
sized store.

Boruchin: We went from 1,800 square feet to 16,500 square feer.
And, instead of renting, we bought the building for over a million
and a half dollars.

CA: It sounds like you did the right thing.

Boruchin: God knows. The business was already pointed in the right

direction two years ago, though. And, it looked like we couldn’t con-..

tinue on Arthur Godfrey Road. 1 was convinced that | had to move
in order to even maintain the business that | was doing.

CA: It would seem that maybe the biggest change from a retailer's
or a wholesaler’s point of view would be that in the '80s you could
get as much of any brand as you wanted, and today you're depen-
dent upon your relationships with the manufacturers. Is that true?
Boruchin: Yes. But we were lucky. We were in a position in the
market when the CIGAR AFICIONADO revolution came that helped
us cash in. We were probably the second-largest company in the
United States in the cigar business. We were in the right place at
the right time.

CA: Second to JR Tobacco.

Boruchin: Yes. By the way, we are very friendly competitors and
personal friends. He [Lew Rothman, owner of JR Tobacco] is one of
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my largest suppliets of cigars.

CA: Many cigar lovers are frustrated
about how difficult it is to get their
favorite cigars. They always ask,
“How long will it be before we can
get the established brands?” What do
‘you think?

Boruchin: [ think every manufactur-
er is making tremendous invest-
ments, from growing tobacco to
training cigar makers to making more
boxes. You know the shortage of
boxes is one of the biggest problems,
even though it’s not mentioned very
often. I would say thac if the con-
sumption continues to grow at this
rate, [we may never catch up]. If at
one point, the growth does slow
down, the bigger manufacturers will
catch up. [ actually hope it never
happens, even though some people
are frustrated. You know why? There're a lot of great products on
the market, and a lot of new products are coming to the market.
Some of them are great, and you can still find good cigars. When I
left my place in Miami, | had a good supply of almost every major
brand. That doesn’t mean that two weeks from now we might

not be out of everything.

CA: You haven't been able to build up inventories?

Boruchin: Not on the major brands.

CA: Have you ever been able to keep large inventories for an
extended period?

Boruchin: Not really. We always turned over stock, even though we
keep a large inventory because of the nature of our business. But we
kept reordering practically every week. The merchandise used to be
available. What is not available anymore is deals. Everybody used to
wheel and deal at that time to compete. And merchandise could be
bought cheaper. 1t’'s been one of our main concerns because we were
always consumer-oriented. But we are a consumer company and we
were always trying to give the consumer the best deal available. It's
been tougher now. We are not able to offer the consumer the same
business that we did before. Merchandise is so short. It’s impossible
to get the deals that we used to get before.

CA: Let’s change the subject. You are Cuban-American, living in
Miami and in the cigar business. Doesn’t that put you at the center
of a hurricane?

Boruchin: Definitely. When you live in south Florida and you have
a million Cubans, the subject of Cuba is unavoidable. It’s subsiding
a little now. The conservatism of the Cubans of 10, 15 years ago is
not that much anymore. For me, a Cuban cigar is the best cigar in
the world. 1 don’t care who gets mad. But I don't sell them, and |
fight anyone who does because today, Cuban cigars are my biggest
competitor. I'm located in an area where most of my customers are
affluent people. They all have access to Cuban cigars. Sometimes
they are counterfeit, because the popularity of the Cuban cigar has
brought counterfeits into the picture. But whether they are real or

CIGAR AFICIONADO



9. NY. NY. Cognac Hennessy 40% Al Vol (865

omerset G

Son

6 Schieffelin &

- e el

VAR e i R T A R Ll A -

ahead of them. I won't see the end of this in my life-
time. Of course, everything in life reaches a ceiling.
This won't be an exception. But the cigar business is
going to be a tremendous business for a long time to
come. | only see one danger. That’s government restric-
tions. Before, nobody cared, but as we grow, as the
industry grows, our enemies are going to grow. So, we
are going to have to face in the near future a barrage

of tremendous bad publicity.

CA: Hasn't that already started?

Boruchin: Yes.

CA: There’s so much disinformation about cigars; using
cigarette studies to compare smoking habits of cigar
smokers is one popular example. How should we fight it?
Boruchin: There's one thing they can’t fight. I smoke
about 10 or 12 cigars a week. I could go a month with-
out smoking, without any problem. Cigars are not addic-
tive. Nobody can say: “l can’t live without cigars.” You
can be three days without smoking. You can pick up a
cigar three days from now and smoke. So, the addiction
that they criticize for cigarettes doesn't exist with cigars.
And nobody inhales cigars; if they do it’s a very small percentage.
The danger of getting sick from cigar smoking is very small. They
are going to have a tough time convincing the intelligent consumer
of today who smokes in moderation.

CA: Do you feel that the proliferation of all the new brands on the
market, some of which are not very well made or quality cigars, pre-
sents a potential problem for the industry?

Boruchin: Yes, even though 1 think this phase will pass. For
example, look at the explosion in new tobacco stores. There’re not
enough cigars to go around for them. A lot of the cigars are just
maybe being spread too thin. And some of those new cigars are
coming in at extravagant prices. But if you look at the national
brands—H. Upmann, Don Diego, Macanudo, Partagas, Bauza,
Licenciados, Astral, the regular brands—they are still selling for
below $5. Now you get a new cigar maker that bought tobacco

last week, stole three cigar rollers and makes a cigar trying to sell

it for $8 and $10. They are just ripping off the public. That's going
to disappear.

CA: How would you describe, or how would you rate, the quality of
these new brands?

Boruchin: Some of them are great. Some of them are garbage.
Some of them are garbage in, garbage out, because they don't get
the right tobacco, they don't get the right cigar makers, but they
still come in to make a killing. This is not the people like us. Many
people in the cigar business have been in it for 50 years. But these
others just come in to get rich quick. Either they are going to try to
go into the stock market and make a killing in the stock market or
they are going to try to sell bad product. There is a scarcity of good
product in the stores, which allows these newcomers to come in.
These retailers need merchandise to sell. Eventually people will
realize they are paying a tremendous amount of money for cigars
that aren't worth it.

CA: You mentioned the problem with counterfeit Cubans. Is that a
new phenomenon?
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Boruchin: That never happened five years ago. This is happening

since the Cuban cigars have become very popular, together with the
cigar industry. Everybody sees it as an opportunity to make money.
CA: In terms of the counterfeit cigars in Miami, are they made in
Cuba or are they knock-offs from other countries?

Boruchin: Some come from Cuba. They've been bought on the
street there. But the majority are made in the Dominican Republic
and Honduras.

CA: And the consumer doesn’t know?

Boruchin: Don't forget that most of the young smokers have not
been exposed to many Cuban cigars. They buy a box of Cohibas and
they smoke a product that is not that great, but they really don’t
identify it that well. Like maybe you or I could identify it as a fake.
CA: Then they say a Cuban cigar is not so good.

Boruchin: But they like to go around with the band on. What they
are trying to do is impress people with the fact they are smoking a
Cohiba. Taste means very little. It's just showing off to their friends
on Saturday night that they are smoking a Cohiba. They choose by
the band.

CA: ] get asked all the time by people to tell them whether the
cigars are real or not. One guy swore his came from Cuba, and |
asked him if they'd been bought in a store and he said, no, right out
front. I knew immediately they were fakes. It seems the problem is
out of control.

Boruchin: Every other Cuban cigar sold in Miami today is

counterfeit. Especially the Cohiba and Montecristo labels. Those are
the ones that you see the most. I haven't seen a counterfeit Bolivar, or
some of the other brands that are not that popular. I have heard stories
of customers of mine that have been hustled by clerks in stores in
Cuba, like, “Why do you want to pay $250 [per box] for this cigar?

1 can get it to you for $70, $80 tonight, if you meet me at such and such
a place.” Because it’s a store clerk offering this deal, people think they
must be stolen from the store and are real. But that’s not the case.

The Cubans are very ingenious. They always were and that’s the
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eight, nine, 10 hours a day.

CA: Why is it that whenever | go there, he gives me whire

gym socks?

Boruchin: You know Mike stareed out on Orchard Streert in New
York and he had a pushcar, and he was always there sclling socks.
He always says thar he blesses the memory of [then-New York Ciry
Mayor Fiorello] La Guardia, because La Guardja kicked him our of
Orchard Street with the pushcart and he had to move to Florida,
And he starced the cigar business. So, the love of his life has
always been socks. So as not to forget that, hc keeps a lirtle stock
of socks in his desk and everybody that he likes that comes to the
store walks out with a pair of socks.

CA: Your store is one of the mose beautiful scores in America. Do
you have any plans to expand that one storc ot to add other stores?
Either in Florida or elsewhere?

Boruchin: We have 6,500 square fect of retail store. The retai]
area is adequare. And even if we pile up more stuff in the store, it
is adequate. Where we run out of space is in the warchouse, the
wholesale and other department operations. We are looking into
expanding thar area. We age looking within the neighborhood
where we are lacated right now. [ have no plans o expand the
store. We walk a thin line berween being manufacturer, distriburor
and retailer. If I open up a lot of my cigar stores around the coun-
oy, I would be competing with my friends. We arc not planning to
enlarge the recail operation.

CA: What da today’s smokers buy? What are they smoking? What
are the cigars ehat are in big demand in terms of flavor, strength,
size, color, origin? What is the cigar that is in greatesc demand?
Boruchin: The trend today is toward a strong cigar, Size favorices
are robustos, a 4 1/2 or 5 finch] x 50 ring gauge ora 5 1/2 x 50 ring
fauge. On many occasions, you can't smoke 2 large cigar unless
you find a friendly place or in your house. Most of the places you
want a shorter smoke because you want to finish and you don't
want to throw ic away. When a new smoker walks in, the prefer-
ence is for a mild cigar. But he graduates to medium o strong
cigar very quickly. I see them come in the first day and buy cigars,
But then you sce them a month later and they alrcady arc looking
ar 3 litde stronger cigar, such as a Partagas, a Fuente, 2 Bauza. At
the beginning, they all feel they want to starc with a mild cigar.
But it is surprising how they move pretey quickly to a strong
smoke.
CA: How much do they want to spend on a cigar?
Boruchin: Price is no object. When you see that some of the
tetailers come to my place and pay full pricc and then go out ro
sell it at a tremendous profic, it means people are going in those
places and buying cigars for §10, §9, $8 apicce. | think availabilicy
is the main issue todsy. If you have the product, you have no prob-
lem charging whstever you want.

CA: In south Florida, are there today many places where you can
g0 and enjoy a nice meal and have a Cigar afterwards? Or are there
still a lot of problems in terms of having a place to car and then .
smoke?

Boruchin: You still heve a loc of preblems. There're not too meny
places thar you can go openly and light up a cigar where you're

ivevatemret varan,

lot of clubs are opening up, even though I don’t count clubs. I Iike
restaurants, where you can sit down and enjoy a cigar. One of
them is The Forge, especially since they opened up the Cuba Club
next door. But they keep humidors with cigars in both places. And
you ean light up & cigar any place in The Forge. It might be snoth-
er half dozen rescaursnts like that. Buc chat's all.

CA: Do you see any local legistation coming along to restricr cigar
smoking in souch Florida?

Boruchin: They have tried. But Florida is a big producer of cigars,
and we've been able to stop those cfforts before. Howcver, I won'
be surprised if it will happen in the futuse. Nor too long ago [che
state] tried to pass a tax on cigars and it was defeared, They just
passed a tax on tobacco, but they never touch the cigars. In Tampa
and Miami, a lot of people still make a living in the industry.

CA: Youonce told me & story abour the brend name Cohiba and
the rademark. Could you eell it again?

Boruchin: In the 705, 2 friend of mine, Bernardo Benes, was
retained by the Carter Administration. Bernerdo had been a friend
of Fidel in Havana University and at the beginning of the
Revolution, he was a subsecretary in the Treasury Department. He
lefe Cuba because of ideological differences. Bur he is not a

“At one time,
the cigar industry was like
a big family. It still is.”

conservative Cuban. He worked closely with Claude Pepper when
he was a congressman, and he was on retainer wich the Scate
Department during the Carter Administration. He used to go and
see Castro often, always on different missions that didn't really
come out in the press. One time he came back from Cuba and he
gave me a litcle pack with four or five lanceros. And he told me
these are cigars that Fidel smokes chat he gives to people thar visic
with him. The cigar is not a commercial brand. At that time, they

¢ didn't ever dream that they were going to make it commercial. |

was working for Geners! Cigar ar that time and, loyal employee
char 1 was, I sent the bands and & couple of cigars to Edgar
Cullman Jr. And I told the Cullmans the story that | juse cold you.
And General went ahead and registered the brand. And sure
enough, nobody had an Intent to register it then because the
brand wasn't even commercially available. So, General Cigar owns
the brand in che United States.

CA: You've been in the cigar erade for 36 years. Do you ever look
in the mirror and pinch yourself?

Boruchia: Yes. But, I can’t tell you the number of times that |
considered leaving the business. The only problem with cigars is
tha it gecs into your skin. The cigar business, you just couldn't
leave it. You get 1o love che business so much and the people in
the business. [ bet you thac there’s not another industry thar has
the friendships thac | have. I say that because lately, like any

industrv that orowe cm meeh o cmmmeas s 3
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In the matter of Trademark Registration No. 1147309
For the mark COHIBA
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AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 124-26 (SJ P.Ex. 185)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 124-26 (SJ P.Ex. 193)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 124-26 (SJ P.Ex. 196)
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309
For the mark COHIBA
Date registered: February 17, 1981

AND

In the matter of the Trademark Registration No. 1898273
For the mark COHIBA
Date registered: June 6, 1995

Cancellation No. 92025859

—_——— —_——— —_— X

EMPRESA CUBANA DEL TABACO, d.b.a.
CUBATABACO,

Petitioner,
V.
GENERAL CIGAR CO., INC.

Respondent.

———— ———— ——— X

PARTY OFFERING: PETITIONER

DESIGNATION in 97 Civ. 8399 (RWS), United States District Court, Southern District of New
York, Empresa Cubana de Tabaco d.b.a. Cubatabaco v. Culbro Corp. and General Cigar Co.,
Inc.):

Filings: Dkt 135 (SJ P.Ex. 205-208)
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